AT WORK 


(SEE PAGE 36) 





























Senelith Inks 





were the first lithographic inks 
made from dyestuffs 
treated with sodium tungstate 
or better sunfastness 
and are still leading 


with their outstanding resistance properties 
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to save 
trouble in 
your shop 


. and to insure fast press runs for 
you... prompt deliveries and satis- 
faction for your customers! 


He’s looking for trouble at Hammermill . 




















p> At Hammermill every step in papermaking is 
controlled. This control begins when the spruce 
chips go into the digesters. It continues until the 
finished paper comes from the Fourdrinier ma- 
chines. 











Finally, every run of Hammermill Bond must 
pass 18 rigid laboratory tests before it leaves the 
mill. At every stage our craftsmen and laboratory 
technicians employ the control devices and tests 
which we have developed through 45 years’ ex- 
perience in papermaking. 
















These are the methods which safeguard Ham- 
mermill uniformity. They insure fewer feeding 
troubles, steadier press runs, which mean delivery 
promises kept. . . satisfaction for your customers 
and repeat orders for you. 











If you wish the latest information about the grades, weights, sizes, and colors of Hammermill 
papers now available under the recently changed WPB regulations, let us send you the re- 
vised Hammermill Manual of Paper Information. Free. Use the coupon or write for your copy. 


BUY BONDS AND KEEP THEM 


; , Erie, Pa. ; 
Hammermill fee Ong ee of the Hammermill 


Please sehd me— aoe 
your business letterh 

















Manual of Papert Information. 
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THIS MONTH’S COVER 
WAVE Mary Eleanor Palmquist is a Spe- 


cialist 3rd Cl., of San Bruno, Calif. A SEPTEMBER, 1944 
photographer before the war, she is now 
assigned to work on lithographic negatives 
in the Lithographic Division of the U. S. VOLUME 12, No. 9 
Navy Hydrographic Office in Washington. 
For a well-illustrated story of this litho 
plant see page 36. (U. S. Navy Photo.) 
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War merely retarded the strong trend to the wider use of color, 
revealed so glowingly at the New York World's Fair. “The World 
of Tomorrow” — a world at peace — promises to be a world of 
color harmony in everyday living. More and more firms are coming 
to appreciate the psychology of color, and to realize the selling 
value of lively, tasteful color effects in advertising and packaging. 

This means, of course, a greatly incroased volume of color work 
for lithographers. And this, in turn, increases their need for multi- 
color equipment which will not only do superior work, but also do it 
on the most economical basis. In both respects Hoe Offset Presses 
enable you to cash in on the wider use of color by handling big 


sheets at high speed. 


OFFSET PRESS DIVISION 
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CEE oe Offset 


Presses will give, you four 









colors on a 50° x 72” 






sheet in a single opera- 






tion. Non-stop sheet regis- 






tration — pre-registered 






plates — automatic regis- 






ter control — unequalled 






ink and water distribution. 






These are only a few of 






the unique advantages 






you get with this new Hoe 






Press. 












comparable 





advantages are derived 
from Hoe Offset Metal 
Decorating Presses which 
may be had in several 
sizes up to 50° x 72” as 
well. These presses give 
fine quality production at 
remarkable speeds and 
they are designed to ac- 
commodate a wide range 
of thicknesses in tinplate, 
steel, and aluminum 






































sheets. 


Plan now for the colorful post-war world by acquaint- 
ing yourself with the “press of tomorrow.” A good start 


would be to write us for literature and further details. 


Back thelnvasion... Buy more W. ar Bonds 
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UTHERFORD 
ON YOUR LITHOGRAPHIC DEPARTMENT PLANS 


In blueprinting your plans for your future offset de- 
partment, don’t neglect to communicate with RUTH- 
ERFORD. As specialists in lithographic equipment 
manufacture, RUTHERFORD can save you trouble 
and expense. A note of inquiry will bring a rep- 
resentative or, if you prefer, descriptive material 
which will point the way to effective reproduction 
via lithographic means. You can’t afford to plan 
without RUTHERFORD. 


RUTHERFORD MACHINERY COMPANY 


DIVISION + GENERAL PRINTING INK CORPORATION 


100 SIXTH AVENUE - NEW YORK 13, N. Y. 
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TRADITIONALLY PREFERRED FOR PRECISION PRINTING PRODUCTION 


} 
; 








The great Northwest was won by pioneers fortified by courage, conviction and 
intelligent effort. These essential characteristics are also found in business organi- 
zations that have long pioneered in the unending quest for perfection of products. 
Many years have passed since The Northwest Paper Company, at its origin, embarked 
upon such a course. This period has been marked by mileposts of achievement in 
serving the Nation’s paper users. Our creed to “‘serve best with the best” is assurance 
to you that Northwest Papers will continue to be America’s greatest paper values. 
Buy more War Bonds to hasten V- Day 


= 
ta 7 


C 47 ) >». 
VICTORY Var Cluglily PAPERS 
w, = 
FO 


THE NORTHWEST PAPER COMPANY + CLOQUET, MINNESOTA 
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, NHAT voice from the darkroom throws 
a lot of light on why Ansco Reprolith 

Films get first call in many shops. 

And when the camera operator says Ansco 

Reprolith Films are hard to beat, this is 

what he means: 

they lie flat after drying. 

the backing leaves no after-stain and 

disappears quickly in processing. 

they have high contrast and resolving 


power. 













they have wide latitude in development. 
they have effective anti-halation coat- 
ing. 

crisp halftone dot quality. 


For your next job, try the film that’s easy 
to handle—hard to beat. Ansco, Bing- 

hamton, New York. A Divi- 
V > E sion of General Aniline & Film 


Corporation. 


Ansco 


FORMERLY AGFA ANSCO 


REPROLITH FILMS 


Easy to handle - - hard to beat 
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THE FUCHS & LANG MFG. COMPANY 





100 SIXTH AVENUE: NEW YORK 13, N. Y. 
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Where Are You Going? 


The years immediately after the war is over will make or break many a lithographer. 






The lithographic industry has the greatest opportunity in its history ahead. How- 
ever, unless your firm plans now for the days ahead, you, may well be left behind 





watching the parade go by. 






Consider, if you will, what is just around the corner. Here are just a few of the 


factors which will affect you and everyone else in the industry. 










You can expect much new competition. Many of your competitors will install new 
streamlined equipment. They will establish a sales training program and build their 






own sales force. They will enter upon an advertising campaign with good copy, quality 






production and the best list of prospects available. They will install a uniform account- 






ing and cost system so as to know exactly what their real cost and production standards 






are. They will operate on a basis of knowing what is doing in their plant and its 






relation to competition as against poor advertising, selling and production — hoping 






for the best. They will make it their business to secure the best there is in men, materials 







and methods. 





The NAPL is watching with interest the planning now under way by the better 
firms in the industry. It is helping some of its members with information and advice. 






Ask any member of the NAPL what he thinks of our service. You can benefit 





through a membership. Write today for further information. 










The growth of the NAPL can be attributed to service rendered at reasonable 
costs. It is our sincere conviction that we can be of real help to any lithographer who, 






today, is planning for tomorrow. 
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TO HELP A BUSINESS MAN MAKE A BUSINESS DECISION 





Face-to-face with facts 


Boru you and your customers are business 
men. It would be good business for you to 
vet together. Let them tell you what they are 
“cooking up” in their postwar printing plans. 
Only then can you decide what letterpress capa- 
city you'll have to provide. 

What kinds of priniing are your customers 
now preparing for after V-Day? How much 
of it will there be? That alone will tell you 
whether to add offset lithography to your equip- 
ment, and what kind to buy 

Only when you know both your customers’ 


postwar demands and the facts about your 


AMFRICAN TYPE FOUNDERS « 200 Elmora Avenue, Elizabeth B, New Jersev 


SEPTEMBER, 1944 


present press capacity in terms of production- 
hours, can you begin to plan soundly for tomor- 
row’s printing. 

Only facts count. As business man to business 
man, we'd like to help you find those facts. 
Practically every business decision you have 
to make must be based on them. The ATT 
PLAN to help printers to plan will enable you 
to put to businesslike use the essential data 
about your market and your shop. The man 
who represents ATF will be glad to supply you 
with one without charge, or you can write to 


us direct. 


11 











A MIGHTY PUNCH” 


175 tons of paper were used in the 


\ “SALVAGED PAPER PACKS 


plans and blueprints for the U. S. 
Battleship MISSOURI -enough to 


print 700,000 copies of a 32-page 
i = newspaper. And that’s only one of 
| the thousands of ships recently added 





to the world’s most powerful Navy! 


WAN SHIPLOADS OF OLD 


ADVERTISING MATERIAL 


A used paper shortage of over 400,000 tons is threatened for the 
last 4 months of this year. Such a shortage is bound to lead to pri- 
vations and the sacrifice of life on our battlefronts. Within easy 


reach we have the paper needed to prevent this catastrophe. Stowed 


away in stockrooms, storerooms and warehouses is a vast tonnage 
of old, outmoded advertising and display material — sufficient to take 
care of the deficit for many months. Let’s drag it out of hiding, to 
serve our nation in the hour of its greatest need. EVERY POUND 
COUNTS — SALVAGE YOURS NOW! 


ARVEY CORPORATION 


SERVING AMERICA’S ADVERTISERS SINCE 1905 


CHICAGO e DETROIT ° JERSEY \CITY 
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A Precision Press cond 
PRECISION OFFSET INKS 


by 
Lewis ROBERTS, INC. 


FINE PRINTING INKS 
NEWARK, NJ. 
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IMPROPER PACKING 
CAN PLAY HOB WITH 
THE FINEST PLATES 














Too much packing on either the blanket cylinder 
or the plate cylinder means that the two get 
different ideas about how fast they ought to 
travel. Being a couple of thousandths larger in 
diameter, the surface of that one moves faster 
than the other. You get a destructive grinding 
action between the two. 

Grinding wears away the grain of the plate. As 
the pockets needed to hold the moisture disap- 
pear, a scum develops over the open areas. You get 
a messy job, Or this same grinding action serubs 
the image off the plate, resulting in a weak image. 


The way to prevent such trouble is, use extreme 














care in packing the cylinders. With such attention 
to details, you get full value from your Alcoa 
Aluminum litho plates; more color punch, clearer 
impressions, longer runs between regrainings, and 
your plates will last longer. 

For several years, Aleoa Aluminum litho plates 
were not available; all the metal we could produce 
was going into military equipment. However, 
today aluminum litho plates are available under 
current WPB regulations. Write us if you're 
wanting to replenish your supply. ALUMINUM 
Company or America, 2123 Gulf Building, 


Pittsburgh 19, Pennsylvania. 


ALCOA ALUMINUM 


Bis (ce oy Wa 


I Cc Le So ee 
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Your Uncle Sam is in a jam. 


Going into the last quarter of the crucial 
year of the war, a new shortage looms up, 
big and threatening — a paper shortage. 


Eight million tons of wastepaper are 
needed in 1944 — and with all the salv- 
age efforts to date, this quota is not being 
met. 


It is strictly up to you, the private citizen, 
to make this salvage drive click. 


Our armed forces use 700,000 items made 

of pulp or paper. To make these, all your 

old newspapers, magazines, cartons, fiber- 

board, bags, wrapping paper, are needed 
- right down to the last ounce. 


The American Legion, through its 12,000 
posts and 6,000 auxiliaries, has jumped 
in to speed collection. So have the Boy 
Scouts, Girl Scouts, Brownies, school 
groups and many other organizations. 


But whether Uncle Sam gets all the 
paper he needs is strictly up to you — 
100,000,000 of you. Save every news- 
paper, paper box and wrapper. Bundle 
them for the collectors. Then, if there is 
no regular collection where you live, 
phone the American Legion, the Scouts 
or the proper City department. 


Urge your neighbors to get into this scrap 
drive, too. 


You'll be doing Public Job No. 1. 


OXFORD 
PAPER 


COMPANY 


EXECUTIVE OFFICES: 
230 Park Avenue, New York17,N.Y. 
MILLS at Rumford, Maine and 
West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, I/linots 
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WELCOME Lithographers— 
SUCCESS!! 


Our “Over Half-Century of Service” marks the foundation of our business success. 


Qur pride is in the following: 


1. The best available Offset Blankets. 


2 Qur up to the minute Roller Dept., where the finest Leather, Molleton, 
Moleskin and Plush Rollers are made, also Rubber and Leather Hand 


Rollers. 


Our full stock of imported or domestic Molleton, Aquatex and Seamless 
Water Roller Covers in all sizes. Also Molleton and Flannel by the 


vard or roll. 
{. Our always Helpful Order Clerks. 
5. Our Modern Ink Room, where the best of Dry Colors and Oils are used. 
6. Our “Ever-Ready” delivery service. | 


7, Our complete stock of Chemicals for the Photo-Lithographic trade. 


Combining all these under one roof makes our organization one of the largest and most 


complete individual companies in the United States. 


Be convinced of our Boast by phoning for a genial salesman to help you out of your shop 


worries. 


J. H. & G. B. SIEBOLD, Ine. | 


Mfrs. of 


Litho | XN kK & Printing 
AND SUPPLIES 


Kverything for the Lithographer 














Factory: 


99.105 Sixth Ave., New York 13, N. Y. 


Office : 


17 Watts St.. New York 13. N. Y. 
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BUY WAR BONDS 
AND BRING 
VICTORY NEARER 





° 
n Valentine Cfo. Main Office and Factory: 611 West 129th Street, New York City 


Char 


; leve , - ° ws : ° 7 ° 
Chit ‘veland Dayton Havana Kansas City Mexico City Nashville New Orleans San Francisco 
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Our nation must be united in the cause of enduring world 
peace after the war. In this determination there is little 
disagreement today ... there must not be in the future. 


By maintaining our strength through a free system at home, 
America will do its part in achieving a just peace for free men 
throughout the world. In this cause we will remain united. 


Our ideas and principles are all comprised in onc 
word: Freedom. As agents of our free system 


we will all do our part in winning the victory. 







MAKERS OF QUALITY OFFSET, LITHOGRAPH AND BOOK PAPERS 


CHILLICOTH : bee 


THE CHILLICOTHE PAPER CO. 
Chillicothe, Ohio 
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COMING EVENTS cast their 


shadows before! « *« *« * »* 


SYNTHETICS 
SHOULD BE 





The main object of industrial research is to gain an advantage over products 
in general use. 

We have always wanted that advantage for Ideal rollers. 

That is the reason why—when synthetic rubber first became available from 
Europe many years ago—we began our uninterrupted work to adapt and 
improve it as a material for rollers. 

No one then realized that regular rubber would not always be available. Yet 
we had a “hunch” that synthetic rubber certainly was the answer to many 
requirements of the graphic arts industry. Since then we have accumulated a 
formidable array of actual operation tests and production records. 

There are as many approaches to synthetic rubber formulation as there are 
industries using the material. No two tackle it in the same manner. Ideal’s 
approach was directly along the line of efficiently transferring inks, varnishes, 
waxes and other vehicles from fountain to paper. This was the theme and 
resolution of our laboratories. 

The result is that now, after twelve years of production experience in meeting 
special requirements, it means something to you to obtain a roller formulated 
by Ideal. It is your guarantee that the particular formula used is the best 
available and has been intelligently compounded for its purpose. 


For any purpose—YOUR SYNTHETICS SHOULD BE IDEAL. 


IDEAL ROLLER & MANUFACTURING CO. 


2512 West 24th St., Chicago 8, Illinois * 21-24 Thirty-ninth Ave., Long Island City1, N.Y. 
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PREPARED BY 





KEEPING IN TOUCH 


INTERNATIONAL PRINTING 





INK DIVISION OF INTERCHEMICAL CORPORATION ° 
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INTEREST IN COLOR WIDENING 


Postwar Increase In Color Printing Expect 





PAN ENTHOMECTION TO yy 


Specification and l ‘ - 
Description of Color ~ ‘ 


a - 


os 


The public is becoming color conscious. There are many indications that there will be an 
increased demand for color printing when full scale production of civilian goods is resumed 








Leading consumer publications and 
trade papers are devoting considerable 
editorial space to the subject of color 
. .» New industries have developed in 
which color is a major selling point 
... The demand for color by movie 
audiences has increased to the point 
where one out of every five Class A 
pictures is in Technicolor . . . Large 
national ad crtiscrs, prominent among 
them a soup manufacturer and a 
liquor manufacturer, have learned that 
color, because of its close relationship 
to taste appeal, can be the basis for 
successful advertising campaigns. 
These are a few of the indications that 
there will be an increased demand for 
color printing when full-scale produc- 
tion of civilian goods is resumed. 


Increases in advertisers’ demands 
for color have already been experi- 
enced by the large national magazines. 
An important reason for this is that, 
with advertising space restricted, ad- 
vertisers have turned to more and 
more color to get maximum results 





ed | 





+ 





from every unit of space available. But 
will these advertisers continue to use 
color after the war? Well, when you 
consider that the postwar period 
promises to be characterized by the 
most aggressive selling competition 
we have ever seen, it is logical to think 
that they will. 


Hollywood, by adding up the box- 
office receipts from Technicolor mov- 
ics, has learned that the public is be- 
coming color conscious. The July 3rd 
issue of LIFE carried a 12-page sec- 
tion on color. The center spread of the 
July 16th New York Sunday News 
rotogravure section was “An Intro- 
duction To Color.” Factory workers 
are kept at the peak of efficiency and 
are warned against hazards by judi- 
ciously-used color. Soldiers can dis- 
tinguish between breakfast, dinner 
and supper Ration K meals by the 
color with which the containers are 
printed. A film manufacturer has de- 
veloped a new type of color film that 
can be developed at home. 





Yes, the public is becoming color 
conscious. And, spurred on by the 
leadership of such color minded ad- 
vertisers as the food, liquor, cosmetic 
and_ plastics manufacturers, postwar 
printing will be more colorful than 
ever before. It is probable that the 
day will come when magazine and 
newspaper rate cards will consider 
color advertisements as a standard, 
and black and white space will be 
rarely used. 


Among printing ink manufacturers 
International Printing Ink has un- 
equalled equipment for the measure- 
ment and control of color. In the IPI 
laboratories such precision instru- 
ments as the Electron Microscope, 
G. E. Recording Spectrophotometer 
and the Spectrograph are in continu- 
ous practical use. Spectrophotometry, 
for example, guided the production 
of IPI’s new letterpress and offset 
color guides, the only color guides 
with colors notated in accordance 
with ASA Standard Specification and 
description of color. In package print- 
ing, the Spectrophotometer has made 
possible the IPI Color Standards Sur- 
veys and insures their accuracy over 


the years. 


FREE COLOR GUIDES 


A letterpress and an offset color 
guide, cach made up in both file size 
and an casy-to-carry pocket size, a 
newspaper web press color guide and 
a specimen book of IPI* Everyday* 
inks are now available to printers and 
others who select printing ink colors. 
Write for copies to International 
Printing Ink, Empire State Building, 
New York 1, N. Y. 

*Trademark 


PUT A WAR MESSAGE INTO EVERY PIECE OF PRINTING 


For source material, write GAVC, I7 E. 42d Street, New York 
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POST-WAR 
OFFSET 


MIEHLE 


IEHLE PRINTING PR D. © 14TH STREET AND D? e CHICAGO 8, ILLINOIS 









We Invite Your Cooperation 









HE value of trade association membership lies largely in the service 


it renders to its members. The strength of an association, its growth 






or decline, can be measured by the number of good members it can bring 






into and hold in its dues-paying ranks. The very lifeblood of a trade 






association depends on the value of services rendered. 










The National Association of Photo-Lithographers is constantly serving its 


members in problems dealing with selling, production and management. 






The Association recognizes that it has its greatest opportunity ahead to 






furnish those who come into the black and white field with Economic Hourly 






Costs, Production Standards, a Uniform Accounting and Cost System, the 






Trade Practices in the industry and much other material which will help 






bring them into fair competition. 






We need the cooperation of every thinking Lithographer in the country 






in this work. The Association has grown in stature rapidly in recent 






years and under an aggressive lithographic trade association program 






we intend to push forward farther with our industry work. 






You can have all the advantages of membership under our nominal dues. 










Our growth and strength will depend on work done. It is our sincere 
conviction that you invest to advantage by joining the NAPL. You can do 






so by sending us the following information: 









NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS, 
1776 Broadway, New York 19, N. Y. 







Gentlemen:- 






We would like to join your Association. Our press equipment is as follows: 


ANNUAL DUES 








isedaa Presses smaller than 22” x 34”................$21.00 per press per year $...... 
anual Presses 22” x 34” up to 35” x 45”..............$28.00 per press per year $...... 
ee Presses larger than 35” x 45”.................$35.00 per press per year $...... 







Minimum dues, $37.50. Maximum dues, $350.00 per year 
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to invent; to control; also, painstaking management 


Three accepted definitions of the word “‘engi- 
neering’’ apply accurately to the making of all 
Lithomat products. Lithomat products are the 
invention of the firm that produces Lithomat, 
Documat, and Photomat. Unerring laboratory 
control governs all Lithomat manufacture and 
assures the uniform quality of all Lithomat pro- 
ducts. Painstaking management of all Lithomat 
output and service insures better results for 


every lithographer. Lithomat engineering offers a 





simplified and superior method of reproduction. 
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LITHOMAT CORPORATION - CAMBRIDGE 41, MASSACHUSETTS 
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CLOLIE O6B VOLE 





“Maybe my new bodyguard can persuade the 
boys to quit stealing my personal copy of ML.” 











All right-so it's an exaggeration 


But you'll agree that lithography is one of the fastest changing industries 
today and the best way to keep up with what's going on is to have your 
own personal copy of Modern Lithography come to your shop or home 


each month—just like the big shots do. 


Subscription rates have not been increased. Here they are: 


One year, $3.00 (In Canada, $4.00). 


Group: Four or more entered together as a group, 
$1.50 each. (May be sent to different addresses.) 


Service Men, $1.50 for 1 year mailed to military address. 


To make it easy, here’s a coupon. Fill it out and send it in now. You 


owe it to yourself to get ahead in this expanding industry. 











MODERN LITHOGRAPHY 


254 West 3ist Street 
New York I, N. Y. 





AN OPEN LETTER TO THE TRADE 


a 


HERE AT MONOTYPE we appreciate that we owe our past, our present and 
our future well-being to those in the Graphic Arts Industries whom 
we serve: lithographers and offset printers with Monotype—Huebner 

and Monotype-—Directoplate photo-mechanical plate-making equipment; 
printers, publishers, trade and advertising typographers with Mono— 
type machines and matrices for composing-room use. 


Monotype-made machines and instruments are in use by the 
U.S. Army, the Navy and the Marines and by our Air Forces all over 
the world. Because the exacting nature of the work we have been 
doing for many years in making machines, accessories and supplies 
for commercial use has required manufacturing operations of the 
most accurate character, it was only natural that when war came we 
were called upon by our Government to devote our entire facilities 
to "precision" work in the making of implements of war of various 
kinds. We have converted our factory to almost 100 per cent war 
production; helping to turn out the weapons of Victory with the same 
skill, the same watchful care, and the same close standards of pre-— 
cision which have always been characteristic of Monotype products. 


We are proud of the important contributions Monotype men 
and management have made toward the defeat of our enemies, and 
which have helped to hasten the day when Peace shall again reign 
o'er our land. When that day comes, and our obligations to do our 
utmost to attain Victory have been met, we propose once again to 
devote our full resources to the design and building of equipment 
for use in the Graphic Arts, applying to commercial operations the 
lessons of the war production period, in an effort to put the name 
"Monotype" on the best equipment, of its kind, in the trade. 


In the meantime, we trust that Monotype users and other 
good friends will continue to show the same tolerant and sympathetic 
consideration which has been extended to us during the past two 
and a half trying years. We will continue to serve you to the very 
best of our ability-—-while at the same time meeting our obligations 
to Our Country, as we believe you would have us do. 


Very truly yours, 
* 
- x 
* — * Text set in 10-pt. Monotype Typewriter, No. 72L — Heading set in 18-pt. Monotype Hess Stationers Gothic Bold, No. 85) * * oe 


LANSTON MONOTYPE MACHINE COMPANY 





Chairman of the Board 


* 


SEPTEMBER, 1944 27 









Wherever you are.... 
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you'ne only ouermight from a LITH-KEM-KO dealer 


The long list of LITH-KEM-KO products for the litho That salesman is a practical litho man, too, and he 
















industry are stocked by your ink house for imme- knows our products. His technical counsel on your 
diate delivery when you need them fast. You can shop problems, whenever they arise, can be mighty 
save delays and money, and prevent possible helpful. So, we urge you to place your orders for 
production tie-ups, if you order LITH-KEM-KO our line with the man who calls on you for any of 
supplies from your ink salesman. these top-notch houses: 





The FUCHS & LANG MFG. CO., Division 


GENERAL PRINTING INK CORP. 
In Principal U. S. Cities 


Pacific Coast: CALIFORNIA INK CO., INC. 
In Canada: CANADA PRINTING INK CO., LTD. 









LITHO CHEMICAL 
& SUPPLY CO., Inc. 


63 PARK ROW NEW YORK 7, N. Y. 


my 
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Oficial U. S. Coast Guard photo 


.00 SIEP OP 
YOUR PAY ROLL PLAN! 


War is a continuous job. 


Ever-widening, ever-advancing fighting fronts call for 
a never-ending flow of manpower and materie.— 
financed by a continuous flow of money. 


Your responsibility as top management increases with 
the mounting tide of battle. You’ ve been entrusted with 
two major responsibilities—steadily maintained pro- 
duction, and steadily maintained War Bond Sales 
through your Pay Roll Savings Plan. 


So keep this one salient fact before you at all times: 
The backbone of our vital war financing opera- 
tion is your Pay Roll Savings Plan. 


WAR © 
x 2% 
” yr 
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Back the Atack/ 
SELL MORE THAN BEFORE! 


This is an official U. S. Treasury advertisement prepared under the auspices of Treasury Department and War Advertising Council 















————  ) 
Official U. S. Marine Corps photo 

















Your job is to keep it constantly revitalized. See to it 
that not a single new or old employee is left unchecked. 
See to it that your Team Captains solicit everyone for 
regular week-in and week-out subscriptions. And raise 
all percentage figures wherever possible. 


Don't underestimate the importance of this task. This 
marginal group represents a potential total sales in- 
crease of 25% to 30% on all Pay Roll Plans. 


Consiant vigilance, in a quiet way, is necessary to 
keep your Pay Roll Savings at an all-time high. Don’t 
ease up—until the War is won! 


The Treasury Department acknowledges with 
appreciation the publication of this message by: 
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THERE’S MORE TO PEACE THAN THIS 








AFTER the first hysterical flush of Victory ...after the parades have passed, 
the shouting died... we shall have to face the sobering realities of peace. 


Individual lives, industry, and nations shall have to be rebuilt . . . reshaped 
to a new and better pattern—a tremendous task that will call for all the in- 
genuity and resources the world can muster. America and American industry 
will lead the way—creating, planning, designing, producing. 


Since paper will be such an essential part of this program of world 
reconstruction, Sorg is already preparing to assume its share of the job— 
serving faithfully, as in the past 92 years, the needs of printers and paper 
fabricators for quality printing paper and special papers. 





SORG STOCK LINES: White Sorex © Cream Sorex ® Equator Offset ® Equator Index Bristo! 
® Valley Cream Post Card ®@ Middletown Post Card ® No. 1 Jute Document ® Buckhide 
Tag ® For Converting Use: DBL (Double Bleached Lined) © DIP (Dyed-in-pulp) 


THE SORG PAPER COMPANY « Middletown, Ohio 


MEMBER: Miami Valley Paper Shippers Associaion. 
OFFICES: New York Office: 370 Lexington Ave. (17) Chicago Office: Daily News Bldg. (6) 


REPRESENTATIVES: BOSTON, C. H. Dodge, 10 High Street (10). LOS ANGELES, N. L. Brinker, 
409 E. 2nd Street (12). ST. LOUIS, H. E. Bouis, Ambassador Bldg. (1). 
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HEN the Robport Blanket was born— 
a test-tube baby conceived and pro- 
duced out of 100 per cent synthetic rubber— 
some in the trade shook their heads and 


said: 
“That’s not for us. It ain’t natural.” 


They've sure done a right-about face 


since. 


For today our test-tube baby, the Robport 


ROBERTS & PORTER™ 


Blanket, is in greater de- 
mand than natural ones 
ever were. 


Better liked, too. 


Chicago: 402 South Market Street 
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Test-Tube Baby 


Lithographers write in and say: 

“We never thought it possible—it seemed 
so unnatural, but today the Robport Blanket 
is the most natural choice in the world for 
high grade offset printing. Like babies and 
Castoria, our pressmen cry for it.” 

The Robport Blanket is made from 100 
ber cent synthetic rubber. It is smoother, it 
prints better and it lasts longer. Order 
yours today. 


New York: 100 Lafayette Street 
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FOR BUSINESS 



















This is no time for a letdown! Business must perform 
as miraculously in reconversion as in war. Fighters 
want no leaf raking when they return... only the 
opportunity to work and live and grow, in their own 
—- way. Business will do the greatest advertising and 


selling job in the nation’s history, produce more and 










employ more, keep America strong. Do your share by 
helping customers plan postwar printing now. And 


when the time comes, give them Champion paper! 
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MILLS AT HAMILTON, OHIO ... CANTON, N.C... . HOUSTON, TEXA3 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Ronds, Envelope Papers, 


Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND + BOSTON - ST. LOUIS - CINCINNATI - ATLANTA 











By 
Harry E. Brinkman 
President 


National Association 
of Photo-Lithographers 





UIETLY, but with tremendous force, a 
new current is sweeping toward us. War 
prosperity has topped the “great divide” 
and begun the descent to so call “normal econ- 
omy.” Two years ago, we faced a vital situa- 
tion—could the Allies produce enough on time 
to stem the threatening tide. Could we win? 
Today with peace and victory an assured real- 
ity, we again face a question of vital importance 
to our well being. Can we produce enough jobs— 
can we provide employment and maintain an 
expanding economy? 


This is not an undertaking for any one indus- 
try; it isa job for combined industry. The Litho- 
graphic Industry has contributed mightily to the 
war effort, both directly and indirectly. The 
National Association of Photo-Lithographers may 
well be proud of what has been done, but we have 
no time for preening—the big job lies ahead. Our 
Government has employed Lithography as her 
primary sales force—the Lithographic word has 
sold War Bonds; inspired and encouraged our 
people; the advertising produced in shops over 
the breadth of the land has “informed” and 
“sold.” If we are to have full employment, ad- 
vertising and Lithography must do the biggest 
selling job of all history. The Lithographic In- 
dustry has the greatest opportunity of any single 
industry—for theirs is the privilege of working 
for and with all industries—binding together 
their common effort to sell enough goods to pro- 
vide enough jobs. 





United, the Lithographic Industry has met the 
challenge of war; it can be depended upon to 
meet the challenge of the days that lie ahead. 


itorials 


LANNING ahead should be more than an 
idea now. We will soon come to the day 
when heavy productivity of maps, charts, 
instructional manuals and the avalanche of mili- 
tary requirements will suddenly come to an end. 

Now is the time to consider selling, manage- 
ment and production problems which will face 
you when war work is cut off. 

Carefully prepared copy, art work and mailing 
lists will enable you to step right in on a peace- 
time selling job. The lithographer who prepares 
now for tomorrow will find it much easier to 
change over to peacetime selling and production. 

Management should resolve now that it will 
not permit a cancellation of government work to 
be used as an excuse for sharpening the pencil. It 
is far better to determine that so far as your firm 
is concerned you will not accept work for produc- 
tion unless there is a profit in every job. Produc- 
tivity in a commercial lithographic plant should 
be governed by work sold at a profit—not on the 
basis of merely having a heavy productivity and 
hoping in the end for a profit. 

The lithographer who either brings to life his 
old cost system or installs a new one, can quickly 
determine the profit or loss on a job, and over a 
comparatively short period of time set up eco- 
nomic hourly cost and production standards for 
his plant. The information which a lithographic 
trade association has available on cost elements 
should prove of inestimable value in comparing 
one’s cost information with that set up for the 
industry. 

The program of the War Conference carried 
elsewhere in this issue will deal with what’s ahead 
in lithographic selling, production and manage- 
ment. Plan ahead right now. 


By 
Walter Soderstrom 
Executive Secretary © . 


National Association 
of Photo-Lithographers 
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ITHOGRAPHERS attending the 


war conference of the National 


Association of Photo-Lithograph- 
ers at New York will find three full 
days of down-to-earth discussion of 
selling, production, and management 
from speakers and leaders of opinion 
drawn directly from the industry's 
ranks. Every speaker on the pro- 
gram, as announced in advance of the 
meeting, is from within the industry. 
The affair will open Thursday morn- 
ing, September 21 and will run three 
full days, through Saturday. All 
sessions will be held at Hotel New 
Yorker. 

A feature of the program, entirely 
new to lithographic conventions, is 
the special Litho Club Clinic which 
will be held all day Saturday. Mem- 


litho New 


England 


bers of the clubs from 


York. New 


and Baltimore, and possibly 


Philadelphia, 
from 
midwestern cities, will participate. 
The annual dinner will be held Sat- 
urday evening. 

Registration for the full three days 
including the Saturday dinner and 
dance is $10.00. 
day’s session, including the annual 
dinner is $5.00. 

Exhibit 


in advance by a number of supply 


Fee for a single 


space has been reserved 


firms for the purpose of showing 
new products or developments. These 
firms include: 

American Type Founders. Ansco. 
Ralph C. Coxhead Corp., The Day- 
ton Rubber Mfg. Co.. Eastman Ko- 


dak Co., Fuchs Lang Mfg. Co.. God- 
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irey Roller Co., Hammer Dry Plate 


& Film Co., Harold M. Pitman Co., 


Harris-Seybold-Potter Co., Interna- 
tional Printing Ink, Lithographic 
Technical Foundation, Mallinckrodt 


Chemical Works, Merck & Co., Nor- 
man-Willets Graphic Supply Co., 
Philip A. Hunt Co., Roberts & Por- 
ter, Rutherford Machinery Co., Sin- 
clair & Valentine Co., Transparent 
Printing Corporation, S. D. Warren 
Co.. and Kohl & Madden Printing 
Ink Co, 


The program of the conference, as 
announced in advance by Walter FE. 
NAPL executive 


Soderstrom. secre- 


tary, follows: 
Thursday Morning 
LOOKING AHEAD IN THE IN- 
DUSTRY 


Harry Brinkman, Foto-Lith, Inc., Cincinnati, 
President NAPL. 
Where do we stand with respect to 
post war business? 

GET OUT FROM UNDER THE 

PRESS, BOSS 

Frank Pfeiffer, General Manager, The 
Reynolds & Reynolds Co., Dayton, Ohio. 
Real constructive advice. Are you 
a Boss who is under the press? 


Thursday Afternoon 
POST WAR PLANNING FOR 
LITHOGRAPHERS 
Edward N. Mayer, Jr., Pres., James Gray, 
Inc., New York. 
Particularly for medium and small 
lithographic plants—concrete post 
war planning ideas. 
JOB CLASSIFICATIONS IN THE 
LITHOGRAPHIC  INDUS- 
TRY 


Rex G. Howard, Pres., Peoria Blue Print 
and Photopress Co., Peoria, Ill. 





This speaker will analyze varios 
job classifications with a view ‘0 
recommending uniform definiti« 
for classifications in the lithogr:- 
phic industry. 


Friday Morning 
SALES AND SHOP CONTROL 


William C. Stone, Secretary, Copifyer 
Lithograph Corp., Cleveland. 
Mr. Stone will present a method 


now being used by Copifyer in sal 
and shop control. 


LABOR AND MANAGEMENT 
FROM LABOR’S’ VIEW. 
POINT 


Benjamin M. Robinson, Counsel, Amalga 
mated Lithographers of America. 

This speaker will discuss vital post 
war lithographic labor problems 
Questions from the audience will fo! 
low the address. 


MANAGEMENT AND LABOR 
FROM MANAGEMENT'S 
VIEWPOINT 


Daniel Arvan, Counsel, Eastern Lithograph 
ers Association. 

This speaker is a specialist in labor 
relations in the graphic arts from 


the management side. Questions 
from the audience will follow the 
address. 


Friday Noon 


NEW HORIZONS FOR THE 
LITHOGRAPHIC TECHNI- 
CAL FOUNDATION 


Wade E. Griswold, Executive 
Lithographic Technical 
York. 

The Lithographic Technical Founda- 
tion is reported as having set up a 
future program which will be of 
inestimable value to the industry. 


Director, 
Foundation, New 


Friday Afternoon 


SOUND MANAGEMENT WILL 
BE NECESSARY 


Speaker to be announced. 

What part will Economic Hourly 
Costs and Production Standards play 
in the transition from war work to 
peace work? Will some employers 
hope to continue their heavy war 
productivity? Will they insist on 
this to the point of sharpening their 
pencils? Will lithographers go back 
to producing general commercial 
work or will they continue with 
some specialty they have produced 
during the war period? 


THE EASTMAN KODAK SCREEN 


Lieut. Richard Gardner, Chief, Photo Re- 
production, Navy Science Laboratory, Wash- 
ington. 

Lithographic 
tary forces 


personnel with mili- 
have done remarkable 
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Friday Afternoon Cont'd 


things with the Eastman Contact 


Screen. 


PLATEMAKING DEVELOP- 
MENTS FOR POSTWAR 
Ernest E. Jones, Pres., Graphic Arts Corp. 

of Ohio. 
New plate 
war. 


OUTLOOK FOR EQUIPMENT 
AND SUPPLIES 


“When can I get .. . how much is 
available ... what will be the qual- 
ity . . . will there be new items?” 
The replacement of old equipment 
with new, the new competition which 
is coming into the industry and the 
terms and conditions under which 
press sales will be made. 


EQUIPMENT 
Fred Hacker, American Type Founders. 
Harry Porter, Harris-Seybold-Potter Co. 
C. Dickinson, R. Hoe & Co. 
Benjamin L. Sites, Miehle Printing Press & 
Mfg. Co. 


PAPER 
O. M. Curtis, Jr., §. D. Warren Co. 


INK 


David Sloane, 
Ink Makers. 


developments for post 


National Assn. of Printing 





Rex G. Howard 





Ernest E. Jones 








N. Y. Club to be Host 

The Litho Club of New York will 
hold a cocktail party for all mem- 
bers of litho clubs of other cities. 
at 8 o'clock Friday evening, Septem- 
ber 22, at Hotel New Yorker. in con- 
nection with the three-day 
there of the National Association of 
Photo-Lithographers. The New York 
elub’s reception will be on the eve 
of the Litho Club Clinic which will 
be the feature of the Saturday pro- 
gram of the convention. 

Plans for a regular meeting of 
the New York club, which were prev- 
iously announced for September 27. 
were cancelled late in August, and the 
first regular meeting is now planned 
for Wednesday, October 25. 





METALS 


Representative to be announced. 


CHEMICALS 
Kenneth M. Martin, Harold M. Pitman Co. 


ROLLERS AND BLANKETS 


Representative to be announced. 


C ON FE REN C E Ss P 





Frank Pfeiffer 


Daniel Arvan 


meeting 


THE CASE OF THE MISSING 


IMAGE 
Norman A. Mack, Technical Director, Rob- 
erts & Porter, Chicago. 
Mr. Mack’s address will deal with 
“The Missing Image,” particularly 
for those who have lost images. 
Saturday Morning 
LITHOGRAPHIC SHOP PRAC- 


TICE 

Joseph Machell, Superintendent, Stecher- 
Traung Lithograph Co., Rochester, N. Y. 
The speaker manages one of the 
largest quality producing shops in 

the country. 
Saturday—A.M. and P.M. 
LITHO CLUB CLINIC ON MEN, 
MATERIALS AND METH- 


ODS 
Participating lithographic craftsmen from 
Litho Clubs of Baltimore, Hartford, Phila- 
delphia, New York and possibly others. 
Outstanding lithographic craftsmen 
will receive and answer questions. 
All day Saturday will be given over 
to answering questions on lithogra- 
phic production. 
Saturday Evening 
ANNUAL DINNER DANCE AND 
ENTERTAINMENT SATUR- 


DAY EVENING, Sept. 23 
(Dress, Business Clothes) %& * 


EA K ER §S 





Wade E. Griswold 


Norman A. Mack 


Rear Admiral G. 
S. Bryan (left), U. 
S. Navy Hydrog- 
rapher, with Capt. 


W. F. Jacobs, Asst. 
Hydrographer. 


The Navy’s Hydrographic Litho plant rolls out 


3,000,000 charts a month in four to six colors 


HEN Admiral Nimitz sends 
his fleet or planes into 

enemy waters in the Pacific 
a large part of the chance of success 
depends on the accuracy of the charts 
And behind these Navy 


charts there is a fast moving story of 


he consults. 
the gathering of information from 
every corner of the world, compiling 
it into easily read charts and repro- 
ducing these charts in the necessary 
quantities for our growing sea forces. 
\n important part of this story is the 
role played by lithography in getting 
the charts reproduced with the high- 
est degree of accuracy and at such 
speed that they can be delivered to 
the fleet bearing the very latest in- 
formation. 

The urgent demands of war have 
thrown a great deal of responsibility 
on the U. S. Navy 
Office in Washington. 


all the charts produced for 


Hydrographic 

from which 
spring 
the Navy's surface and ail forces. The 
erowth and 


sudden importance of 
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this office has been matched by an 
equal growth of the Lithographic 
Division of the Hydrographic Office, 
which has the job of maintaining pro- 
duction of the millions of charts re- 
quired for a naval war. From a 
couple of almost obsolete flatbed and 
offset 


Lithographic 


presses before the war, the 
Division has mush- 
roomed into a modern plant with a 
dozen presses, in a new building 
planned for streamlined production, 
and is now averaging approximately 
}.000.000 charts a month in 4 to 6 
colors. 

lt is the duty of the Hydrographic 
Office “to collect. digest, prepare and 
issue timely information calculated 
to afford the maximum possible safe- 
ty to ships on the high seas and to 
aircraft operating over the sea 


routes.” Today several thousand 
mariners as well as Navy ships send 
in regularly, a continuous flow of 
information to the office regarding 


winds and weather. storms. currents. 


water temperature and density. aids 
to navigation which may be missing. 
drifting. or not functioning, port fa- 
cilities and similar data. In addition 
are the reports of the dropping over- 
board of sealed bottles containing 
data sheets which are carried by cur- 
rents for thousands of miles before 
being picked up by other mariners 
who report the time and place as a 
check on ocean currents. Air photo- 
eraphs of shore lines are also used. 
pieced together to form mosaics. 
from which charts of shores and bot- 
tom contours are made. Several sur- 
vey ships. some with printing facili- 
ties aboard. are in service in many 
parts of the world. collecting informa- 


tion. 


Lt. (then j.g.) H. T. Birgel (left) is Officer 
in-Charge of the lithographic division and H. 
F. Aldridge (right) is the Civilian Chief. 


s 


MODERN LITHOGRAPHY 








Based on the latest data, charts of 
countless areas of the sea and shore- 
lines are kept constantly up to date 
and are published with the latest in- 
formation incorporated in them. Spe- 
cial charts covering specific informa- 
tion subject to seasonal change are 


printed for various periods of the 


vear and issued monthly or quarter- 
ly. Due to the steady influx of in- 
formation concerning changes in navi- 
eational aids such as lights and 
buoys, last minute corrections are 
constantly required during the litho- 
eraphic process. Similar changes are 
added to finished charts by hand 
prior to distribution. The Notice to 
Mariners is also published monthly 


containing the latest data and listing 


changes which must be made in charts 
which are in use on the ships. In 
addition regular broadcasts are made 
to ships at sea of important changes 


which must be made in charts. 


HE predecessor of the present or- 

ganization was founded by the 
Navy in 1830, and in 1835 the first 
press was installed, constituting the 
initial attempt at chart production. 
In the early days many charts were 
engraved on large copper plates, and 
many of these original plates are 
still on file at the office. and proofs 
pulled from them are still used as 
basic copy, on which changes can be 
made. Reproduction is then by lith- 


ography. 


Prior to World War II the litho- 
graphic reproduction section utilized 
the services of approximately 95 per- 
sons. Since then older press equip- 
ment has been discarded and the 
lithographic personnel and facilities 
organized as an independent division 
in 1943. With an increase of a little 
more than five times the number of 
employees, the volume of work has 
increased 20 times. The Division now 
employs 364, while the entire Hydro- 
graphic Office has some 1,600 Navy 
personnel and civilian employees. 

The Hydrographer of the Navy, 
Rear Admiral George S. Bryan, is in 
active charge of the office, while Lt. 
(j.g.) Henry T. Birgel is the Officer- 
in-Charge of the Lithographic Divi- 


W. J. Hall, Arlington, Va., washes 
a wet plate negative under a water 
tap in the photographic department 
All photos by U. 8S. Navy 


Thomas E. Penrod of Washington, 
one of the large staff of retouch- 
ers in the Litho Div. art department 


Wave Anna Lee Livesay operates a 
24 ins. camera. Before joining the 
Navy she worked in a photo lab. 
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sion. The Civilian Chief, who with 
Lt. Birgel, has charge of the repro- 
duction work, is H. F. Aldridge, who 
has been in this work with the Hydro- 
graphic Office since 1916. Lt. Birgel, 
before entering the Navy, was with 
the New York lithographic firm of 
Henry F. Birgel & Sons. 


WELVE presses handle the pro- 

duction on three eight-hour shifts a 
day. Dominating the pressroom is a 
battery of seven 42” x 58” single color 
presses, and a two-color the same size. 
In addition there are two 17” x 22” 
and two 28” x 42” presses. Five 
Multiliths are in operation for small 
irregular jobs. Presses are Harris, 
with the exception of two older Potter 
presses. Peak impressions in a recent 
week’s work totaled 2,700,000, ex- 
clusive of the Multiliths. 

Also in the large sound-proofed 
and air conditioned pressroom is an 
old Scott press which has been rigged 
up for use in platemaking. Often a 
number of zine plates are needed for 
production of a variation of charts 
made from the same master copy. 


The master plate is placed on the old 


press, inked with transfer ink and the 


zine plates are run through the press. 
The image is transferred onto the 


plates as they contact the blanket and 


Top to bottom: Litho drafting department 
where plates are corrected or new plates 
drawn from chalk offset or blue line prints. 
Herman Fuchs and Thomas J. Jennings pull a 
proof from an offset plate. A general view of 
the press-room. An enlisted man pulls a sheet 
from a press. (Below) Betty Peterson, a sten- 
ographer of Williamsport, Pa., poses with 
completed charts in file room, where 7,000,000 
charts are kept in stock, all readily available. 


All photos by 














duplicate plates are thus obtained. 
Changes in the plates are then made 
by hand and runs can be made of a 
number of charts which vary in some 
way from the original. 

An additional piece of equipment 
which is expected to be installed soon 
will be a large offset proving press 
with automatic inking and dampen- 
which will 


ing mechanism prove 


under actual press conditions, and 
will be capable of short production 
runs. It is being built by the Ruther- 
ford Machinery Co., and similar 
presses are also being built for Na- 
tional Process Co., New York, which 
is handling contract map and chart 
work, and for the Army Map Service. 

Camera equipment at the Division 
includes four 40” cameras used for 
wet plate work and ga 24” camera used 
for film and dry plates. The latter is 
also used for projection. These cam- 
eras include several Lanston Mono- 
type overhead models. A completely 
equipped platemaking department is 
in operation, including several whirl- 
frame, 


ers, printing eraining ma- 


chine. and other incidental equip- 
ment. 

The building housing the plant was 
built on the outskirts of Washington 
especially for the Hydrographic op- 
erations, and consequently the litho- 
graphic plant could be arranged for 
the highest possible efficiency. Work 


flows through from one stage of prep- 


John Leverine, chief, finishing section, looks 
over some plates in the storage room where 
40,000 lithograph plates are kept on file. 








aration to another without any lost 
motion, and when a job is marked 
“priority” it’s pushed through in a 


matter of only a few hours. 


PERATIONS in the plant are 

much like those in any commer- 
cial plant with the important differ- 
ence that information on a vast quan- 
tity of the charts is constantly chang- 
ing before they roll off the presses. 
The result is that many times, in fact 
more times than not, a job requires 
changes in the plates while in pro- 
duction, and perhaps even after they 
are on the presses. A lithographer 
might be tempted to throw up his 
hands at such procedure except when 
it is realized that men’s lives and the 
success of battles and campaigns de- 
pend on the accuracy of the Navy’s 
charts. Because of this continual 
changing of copy. a large staff of 
artists is maintained for making hand 
alterations on press plates. Another 
staff is kept busy adding last minute 
corrections by hand to the charts be- 
fore they are shipped out. 

Ninety women. consisting of 61 
Waves, 
ployed in the Lithographic Division 
of the Hydrographic Office. and han- 


and 29 civilians, are em- 


dle all types of work except opera- 
tion of presses. Many of these have 
proven highly efficient in plate and 
negative correction work. Nearly all 


of the work is in line and solids or 





artificial shading mediums, virtually 
no halftone work being required. It 
was explained that a big advantage 
is enjoyed in the selection of Waves 
for work in the plant. The Bureau of 
Naval Personnel has been successful 
in assigning many Waves who have 
had previous drafting or art experi- 
ence. Short training courses are con- 
ducted to acquaint those with no 
prior experience with the lithographic 
process and the work peculiar to spe- 
cialized chart reproduction. In the 
case of civilian girls, high school 
graduates have proved successful in 
most types of work in the plant. The 
Waves. as well as some of the civilian 
girls, are quartered in newly con- 
structed barracks near the plant. 
The balance of the personnel is 
composed of 169 Navy enlisted men 
and 105 civilian men. Many of the 
enlisted men are former lithographic 
employees who have been assigned to 
this work because of their training. 
Additional enlisted men and Waves 
are also trained at the Lithographic 
Division for the small scale produc- 
tion of charts and other lithographed 
material in other Navy plants and on 
ships. Many of the larger ships are 
22” offset 


presses, these having replaced typo- 


now equipped with 17” 


graphic presses. 


Charts. of course. are worthless 
stacked in storerooms or on skids in 


(Continued on Page 101) 





This is a view of a section of the bindery and shows thousands of completed litho- 


graphed charts ready for distribution to the ends of the earth. These charts 


are supplemented vy many more produced in commercial lithographic plants. 











































CASE 
HISTORIES 


(These case histories of press troubles 


have been accumulated and catalogued 
over a long period by the author. They 
are based on actual happenings in litho. 
graphic pressrooms and are the result of 
notes made on the spot by Mr. Maka- 
rius. This selected group deals with 
scumming and greasing. Case Histories 
in future issues will cover various other 
phases of press work.—Ed.) 


Case No. 21—Ink Too Greasy 

HE first step was to remove the ink 

from the fountain and put in some 
ink which hadn't been adulterated. 
After running several hundred im- 
pressions the plate began to clear up 
and the printed sheets were sharp and 
clean. It was evident at this point that 
the ink didn’t print or cover the solids 
properly, due to the lack of flow. Dis- 
regarding this for the time being the 
next step was to add a specific amount 
of drier. Again some sheets were run 
and the plate still remained clean. 
proving that the drier was not at 
fault. The next procedure was to add 
varnish gradually, weighing it, of 
course, until the ink was of the proper 
consistency to flow properly, thus 
establishing a formula. 

This was a clear case of too much 
varnish being added to the ink. By 
the above process a formula was es- 
tablished which should eliminate this 
trouble in the future. 


* * * 
Case No. 44—Excess Pressure 
A* in all cases the cause is usually 
the one we least suspect. When 
excess pressure was mentioned to the 
pressman he produced a printed sheet 


of his make ready, showing a general 


weakness over the entire area. This 
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prompted him to add several tissues 
to the blanket packing. It was difh- 
cult at first to understand how pres- 
sure could cause the greasing and at 
the same time the print lack the 
proper pressure. However, the clue 
to the problem presented itself after 
several thousand impressions had 
been run with the increased packing. 
The print again appeared weak and 
the greasing was still present. At this 
point the pressman blamed the blank- 
et—said it was falling down or re- 
ceding. 

This was proof that the excess pres- 
sure between the blanket and the im- 
pression cylinder was the cause of all 
the trouble. If he had continued to 
increase the packing under the blanket 
the trouble would keep increasing for 
the excess pressure between blanket 
and impression cylinder would pound 
the blanket down every 1500 to 2000 
impressions, causing a weakening be- 
tween plate and blanket. 

The importance of pressure balance 
between cylinders is often overlooked. 
Whenever three cylinders are making 
contact, as in offset printing, the 
squeeze al the points of contact must 
be in balance. Although the resiliency 
of the rubber plays an important part 
in balancing these pressures, constant 
running breaks down this resiliency 
in addition to reducing the thickness 


of the underlay. 
* % *% 


Case 10—Faulty Roller Setting 
REASING appeared from start of 
run. Close observation showed 

a slur slightly to the back edge of the 


lines or dots, or away from the grip- 


THEODORE MAKARIUS 
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per side of the sheet. As usual, the 
first thing done was to manipulate the 
ink in an effort to print sharper. This 
did not help although it was noted 
that by adding heavy varnish such as 
No. 8 the print looked better. 

In checking the roller setting it 
was discovered that the form rollers 
were not making proper contact with 
the storage roller and they were con- 
sequently being driven by the plate 
surface. This caused considerable slur 
and filling in of the small open por- 
tions of the image. 

It seems that when setting the form 
rollers the neglected to 
check the setting with the rollers in 


the gap position. This is frequently 


presman 


misleading for when the rollers are 
in contact with the plate they may 
touch both plate and ryder correctly, 
but on roller 
sockets it is difficult to determine 
whether the spindle of the roller is 


seated in the socket. This means that 


presses with open 


when the roller comes to the gap it 
can drop away from the driving roller 
or ryder. This won't necessarily cause 
greasing, for the plate holding the 
form roller in place will give it the 
proper contact. In this case, however, 
it was necessary to reduce the plate 
surface to compensate for register 
trouble and thus cause the roller to 
fall away from the ryder through the 


entire revolution of the plate. 
* x & 


Case No. 66—Wrong pH 

HIS case involves extensive tests 
with fountain water and solutions. 
The fact that 1 ounce of Phosphoric 
Etch (1 to 32), 4 ounces of Fused 
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Zinc Nitrate (12° Baume) and 4 


ounces Gum Arabic (14° Baume) to 
s1., gallons of water will give a pH 
reading of 3.8 does not eliminate the 
necessity of frequent checking of the 
pH. Test No. 1: The pH of the foun- 
tain water changed from 3.8 to 4.2 
within 4 hours when a sheet of litho 
coated paper, size 38 ins. x 50 ins., 
was submerged into the pail contain- 
ing the solution. 

Test No. 2: Every hour the water 
in the fountain was checked and the 
changes in pH were as follows: 

Room temperature—78 
Relative Humidity—55% 

pH at start of day in stock pail 
3.8, in fountain—3.8 

pH after one hour running—in 
stock pail—3.8, in fountain—4.0 

pH after two hours running—in 
stock pail—3.8, in fountain—4.2 
to 4.4 

pH after four hours running 
in stock pail—3.8 in fountain 

1.6 

Test No. 3: With the water fountain 
half filled with the water of pH 4.6 
enough water from the stock pail 
which read pH 3.8 was added to fill 
the fountain. A reading of the foun- 
tain then showed that the -solution 
didn't change—it still showed pH 4.6. 

Test No. 4: Two quarts of the 
above fountain solution taken from 
the water fountain and added to the 
stock pail containing approximately 
2 gallons of pH 3.8 solution imme- 
diately changed the entire solution to 
pH 4.6. 

Test No. 5: Water fountain painted 
with asphaltum and allowed to dry 
for 12 hours 

pH reading at start of day—3.6 
pH reading after two hours run- 
ning—4.0 

pH reading after four hours 

running—4.6 

This seemed to show that the brass 
fountain played no part in the change. 

Test No. 6: Water fountain wasn’t 
cleaned for several days. The slime 
and lint gathered under the water 
roller had the consistency of mud. 

pH reading of the solution at 
start—in the pail—3.8: in the 
fountain—4..6 

This showed up immediately after 


(Continued on Page 111) 
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Revise Plans For National Group 
At Stormy Sessions in Chicago 


ROPOSED plans for a Natl. 

Graphic Arts Institute to repre- 

sent the printing and lithograph- 
ing industry in Washington ran into 
stormy weather at a Chicago meeting, 
August 9 and 10, when proponents of 
the project met with trade associa- 
tion representatives to find ways and 
means for implementing the pro- 
posals. With some changes in the 
broad policy, including the abandon- 
ment of the “labor relations” part of 
the program, plans went forward and 
committees were set up to develop 
constitution and by-laws for the 
formal establishment of a new _ na- 
tional organization empowered to 
deal with government relations and 
public relations for the entire indus- 
try “on a broad national policy 
level.” and “without regard to prod- 
uct or process.” 

Representatives of 13 of the exist- 
ing 60 national printers and lithog- 
raphers organizations and 20 of the 
250 local printers groups participated 

Spokes- 
22 


men for most of the 33 groups an- 


in the two-day conference. 


nounced that they came as observers 
and without authority to participate 
officially in the deliberations. James 
F. Newcomb. New York. co-chairman 
of the Joint Committee on Govern- 
ment Relations. which has been serv- 
ing the industry at Washington dur- 
ing the war. was chosen chairman of 
the conference. 

Lack of clarity as to the future 
position of existing organizations in 
the proposed  Institute’s program 
proved a stumbling block to imme- 
diate acceptance of the original plan. 
Whether there would be any reason 
for the continued existence of some 
of the groups under the plan was 
questioned by their own officials in 
the warm discussions which marked 
the first day’s sessions. What “excuse” 
some present organizations have for 
existing anyway was questioned and 
there 


one speaker conceded _ that 


“might” be a proper place for the 
two national associations of lithog- 
raphers even after the Institute was 
functioning. 

Ardent debate centered in both the 
evening and day meetings on whether 
labor relations work should be in- 
cluded in the Institute’s service pro- 
gram as mapped out by the “Tem- 
porary Working Committee.” And 
exception was taken to the wording 
of this temporary committee’s 24- 
page printed report outlining the pro- 
posed Institute’s set-up and services. 
which read “Plan for a New National 
Printing Association.” 

Leaders of the united front move- 
ment persisted, however. and suc- 
ceeded in steering discussions into a 
channel from which may ultimately 
evolve an agency designed to serve 
the graphic arts on a truly national 
basis. This rescue of the project came 
late on the first day when a commit- 
tee was appointed to reconsider the 
temporary committee's plan and try 
to work out something acceptable. 
Laboring late into the night the 15 
members prepared a report which was 
finally approved in principle. 

Briefly. the revised and modified 
plan proposes a federation of exist- 
ing national and sectional graphic 
arts organizations and such local asso- 
ciations as are not affiliated with 
either a national or sectional group. 

Activities of this over-all federa- 
tion would be guided by a large 
Board of Directors on which each 
member-group would have one repre- 
sentative. with an executive commit- 
tee to handle problems between board 
meetings. 

Recommendation was made that de- 
tails covering budget. dues, and some 
other matters outlined in the original 
plan be left for decision by the per- 
manent organization. with the definite 
proviso that dues be assessed against 
against 


member associations. not 


(Continued on Page 105) 
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POST SCRIPT ON 


Transparent Impressions 


ALBERT R. BOURGES 


Pres., Transparent Printing Corp. Laboratory 
New York 


(The following article was contributed 
by Mr. Bourges as a result of the pub- 
lication in the May issue of MODERN 
LITHOGRAPHY of “Transparent Im- 
pressions,” by Clifton Kirkpatrick. Since 
the publication of the first article in 
Vay we have had a number of inquiries 
for more information, and a general stir- 
ring of interest in the subject has re- 
sulted—Ed.) 

Copy ht 1944 
interesting article, 


HE very 
“Transparent 
Clifton Kirkpatrick in the May 


issue of Mopern LitHoGrRaApHy has 


Impressions,” by 


heen called to my attention by several 
users of my proving method; and be- 
lieving that it will be of interest to 
ALL those making. or wanting to 
make, opaque impressions on trans- 
parent material, [ am stating here- 
with. where I agree, where I disagree. 
and why. 

[ agree that there is no finer press 
than the Vandercook Press for pull- 
ing this type of proof. It has the 
finest kind of ink distribution and 
control, which is important. and Van- 
dercook’s dusting-cleaning and view- 
ing cabinets are a fine convenience. 

I do not agree with the five impres- 
sion method advocated, and here are 
some of the reasons why: You do not 
and can not sharpen any image, (half- 
tone or line) by repeated impres- 
sions: in fact. each additional im- 
pression tends to SPREAD the image. 
and take away from sharpness. even 
if in perfect register. 

You do not and can not sharpen any 
image by proofs on both top and 
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The combination of a black transparency over a white transparency which gives black 
letters with a white highlight is shown in the above words “Including Reprint From.” 
Type in black alone will reproduce like the word “Bourges.” The word “Photo” is 


produced by a combination of a white transparency on black transparency. 


The illus- 


tration is reproduced in line, the type proofs being placed over Bourges Artists Shading 


Sheets of dot and line design. 
and opaque powder. 


Transparencies were made with Bourges adhesive base 





bottom of transparencies, regardless 
of how thin the transparencies. It 
stands to reason that the thinner the 
transparency, the more flimsy it is, 
and the easier it is distorted in han- 
dling. Friable and smearable proofs 
on both sides of any sheet are much 
easier to damage. and harder to han- 
dle than sheets with proofs or print 
By “friable” I 


mean that detail can be rubbed off 


on one side only. 
when dry. Any non-dry ink will 
smear on any surface—the harder 
and less absorbent the surface—the 
worse the smear. 

In summary. | with Mr. 


Kirkpatrick on the many advantages 


agree 


that can be had from perfect opaque 
proofs on transparencies. over photo- 
graphic positives and negatives. | 


disagree to the extent that five im- 


pressions are four too many, and that 
impressions on both sides of the sheet 
are unnecessary and not only greatly 
increase the amount of work, but defi- 
nitely hurt the result. As proof | 
refer to the selected illustration No. 2, 
in the May issue. where the increase 
in dot value, and loss of some sharp- 
ness is very evident, especially in such 
spots as the corner of the feed board 
where some values differ from a high- 
light to a connected dot. and there is 
a decided tendency all over to in- 
crease in tone value. which is per- 
fectly natural from any five impres- 
sion proof, 

Although the extra attachment foi 
five impression transparencies is un- 
necessary for one impression method. 
it will help considerably in holding 
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cient variety to meet all requirement 
best fitted for the particular job. 


j KODAK PLATES 





KODALITH ORTHOCHROMATIC e KODAK TRI-X PANCHRO- 
MATIC TYPE B e KODAGRAPH C.T.C. PANCHROMATIC e 
KODAGRAPH CONTRAST PROCESS ORTHO e KODAK 33 e 
WRATTEN PROCESS PANCHROMATIC e WRATTEN PAN- 
CHROMATIC e KODAK INFRARED SENSITIVE e KODAK 


SUPER ORTHO-PRESS. 








) KODAK PAPERS 





KODALITH ORTHO A e KODALITH ORTHO XA grhiec 
e KODAK IMBIBITION (FOR MAKING KODAK WASH- 


RELIEF PRINTS). 








‘ j ic Arts dealer. 
Order these materials from your Kodak Graphic A 


Graphic rérts Sales Dinision 
ee ee ee COMPANY 


ROCHESTER, N. Y. 
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INTERNATIONAL 
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nina PERATION 


Team Play that Scores High... 
ok 
) 


them for the mighty missions 
that Yanks now execute from Russian 
bases round the clock. Ancient barriers 
of race break down fast, when the youth 
“wing 


Yank ships get real 
Russian servicing 


these days, pointing 


of two great nations toil and fight 
to wing” for the future of the civilized 
world. Such team play is unbeatable. 


These days, too, there is a constant oppor- 


tunity on the home front to pitch in and 
help save every scrap of paper. Inter- 
national Paper Company is continuing to 
do everything in its power to solve the 
problems in paper manufacture and 
supply. 

BACK THE INVASION WITH BONDS 

SAVE ALL SCRAP PAPER x 


Silemational 
® PAPER COMPANY 


220 E. 42nd ST., NEW YORK 17, N.Y. 





INFERIOR 
PAPER 


Tough and Troublesome 


are Your Wartime Problems 





It is becoming increasingly difficult and 
often impossible to turn out good pre- 
war printing quality in the face of all 
the wartime limitations. Papers and 
inks are different and the quality of 
impressions has definitely deteriorated. 

We all know that there’s no complete 
remedy for your problems. But we be- 
lieve Dayco Rollers can help to give you 
better results—because today’s Daycos 
are better than ever, They stand out as 
an example of quality that has gone up 
instead of down in these complex times. 
Thanks to Dayton Rubber’s 11 years’ 
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Jayco Rollers by 


experience in building rollers from syn- 
thetic materials, Daycos today retain the 
same perfect symmetry, true circumfer- 
ence and velvety face that they have 
always possessed. They have the same 
tough renewable surface — unaffected 
by heat or cold, varnishes, inks or 
washes, They will not chip or crack and 
they will outlast ordinary rollers by as 
much as four times, 

Also as a result of our thousands of 
formulations of synthetic materials— 
you can have your Daycos tailored to 
meet your individual requirements. 


8G, RADE mate 


ruolo ar 









LABOR 
SHORTAGE 






















No other manufacturer can offer you 
a roller with the experience and knowl- 
edge of synthetics that is packed into 
every Dayco. Let us tell you how Daycos 
can help you to get the best from what 
you have to work with. Write— 


THE DAYTON RUBBER MFG, CO. 
DAYTON 1, OHIO 


Latin-American Representatives: National Paper & 
Type Co., 120 Wall St., New York, N. Y. 
Canadian Representatives: Manton Brothers, Ltd., 
Toronto—W innipeg— Montreal —Vancouver 


Maintain Victory Speeds — Conserve Your Tires 


Daw tom. 


THE DATION QUBBER MFG, CO, 


The Mark of Technical Excellence in Synthetic Rubber 































AT4-Long Precision Remote Control Unit Dot Microscope 
Diaphragm Control Dark-room control of lens functions. Eliminates the guesswork 


For all halftone screen and continuous- | These controls in world-wide usage. Acknowl- of halftone dot values. A constant 
tone photography. Simple — versatile edged the leader in the graphic arts field. check on quality of negative, posi- 
operation. Sold exclusively by American Type Founders. tive, plate and presswork. 





Ouerkead Model Portable 

ATG-Long Suan-O, 
ATG-Long Portable oad a 
Precision Camera A variation of ATF-Long Portable raniparency Halder 


A vertical camera combining the functions of Precision Camera showing camera with- Sixty Second conversion of the standard 
enlarger and projector in a single unit. out case. Sold exclusively by American black-and-white camera into a color camera. 
Vacuum Copyboard and film holder. Type Founders Sold exclusively by American Type Founders. 






Microfilming head ac- 
commodating 70 mm film 
for use with standard micro- 
filming camera. Pressure 
plate release prevents film 
scratching. Developed for 
military usage at present 


Precision Optical Roughing and Static 
Arm Polishing machine designed for pro- 
duction of optical elements, i.e., lens 
elements, prisms, reticles, etc. Usage of 
features of table design allowed other 
manufacturers. 





Long Precision Optical Grinding Machine 70 mm Microfilming Unit 


Graphic Arts Laboratory for the development and testing of equipment under actual plant conditions. 






The above samples, as indicated, produced for clients of the Long Engineering Research Co. 
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DEVELOPERS of PRECISION 
EQUIP MEN | 


LONG 
PRE-SET LINE-UP MACHINE 


4 OPERATIONS — ONE MACHINE 


|. Sten and Repeat Machine 


MULTIPLE EXPOSURES FROM SINGLE NEGATIVE OR 
POSITIVE. DIFFERENT COLOR REPRODUCTIONS IMPOSED IN 
PERFECT REGISTER. 


2. Pr2e-Set Line-Up Machine 


SPEED AND PRECISE ACCURACY FOR FORM LAYOUTS. NO 
ERROR DEVELOPING COMPLEX FRACTIONS TO TOTAL. PRESS 
SHEETS ALIGNED IN 60 SECONDS. ELIMINATE PRESSROOM DELAYS. 





3. Onaguing Talde 
OPAQUING AND STRIPPING NEGATIVES AND POSITIVES. 


GLARELESS, SHADOWLESS, DIFFUSED ILLUMINATION. NON EYE 
FATIGUING. 


4. Ruled Gorm 


SPACING DEVICE ATTACHMENT FOR RULING FORMS. 
BOTH NEGATIVE CUTTING AND RULING PEN TECHNIQUE. 


PRICE — UNDER $3002 





Long Engineering Kesearch Company 


1000 WHEATSHEAF ROAD, LINDEN, N. J. 
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PUT THIS 


OUTSTANDING PROCESS 


TO WORK FOR YOU 


The superiority of the deep etch process over 
other methods of lithographic platemaking is an 
accepted fact. Deep etch plates are easier to run— 
they require less water and attention on the press. 
The durability and firm anchorage of the image 
insures appreciably longer runs. Reproduction 
quality is more brilliant and the tone range is 
increased. The deep etch process is the only 
method whereby you can get, from one plate, 
both improved printing quality and longer runs. 


Deep etch plates are easy to make — the PITMAN 
way. For dependability, economy and ease of 
operation, leading lithographers everywhere pre- 
fer the PITMAN DEEP ETCH PROCESS. Whether 
you want Quality, Quantity or both, you can 
benefit by putting this outstanding process to work 
for you. Your PITMAN representative will be glad 
to show you what PITMAN DEEP ETCH can do. 


PITMAN DEEP ETCH OFFERS THESE 
IMPORTANT ADVANTAGES 

The oldest and most successful of all 
deep etch methods. 

Used from coast to coast—from 
Canada td Florida. 

Works equally well under varied 
climatic and shop conditions. 
Rigidly controlled in manufacture. 


Years of experience make Pitman 
representatives qualified to solve 
your problems. 


PITMAN 
P ETCH PROCESS 


1 GALLON Sy 
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PICTURE OF THE LONELIEST 


MAN IN THE WORLD 


He has plenty of company when he goes into 
battle . . . plenty of company when he’s back 
in his rest area. He’s popular with the other 
men in his outfit. . . but he’s the loneliest 
man in the world. 


He hasn’t received a single letter since he 
went overseas ... and that’s hard for him to 
understand. The reason, however, is simple. 
While the members of his family have written 
him regularly, none of them have used V-Mail. 


V-Mail would get to him... every time... 
just as it gets to the other men in his outfit. 
V-Mail is never lost. V-Mail has a priority 
right up with food, munitions and medical 
supplies. V-Mail gets everywhere in the 
world ... safely, surely, quickly. 


Won’t someone please tell that to this man’s 
family? If there should be a bullet with his 
name on it, it would be tragic if it found him 
before he’d ever had a word from home. 


EYOUR FIGHTING MAN..YOUR GOVERNMENT..YOURSELF..A BREAK..SEND ALL YOUR OVERSEAS MAIL BY 7-7/act/ 


THE HOWARD WRITING PAPER MILLS © URBANA, OHIO 














NEENAH 


Look for Necnaln the watermark. 














Yes, we re making lots of paper for war uses, but we want also 


to take care of our commercial customers as well as we can! 


You can help us supply more paper for commercial uses by 
increasing the rag content and using lighter weights in your 
paper specifications. Usually the cost is no more for increased 


yardage, you lose nothing in strength, and it saves scarce pulp. 


Ask our nearest NEENAH distributor for ideas to help 


make your paper supply 60 further. 





FINE RAG PAPERS 
FOR EVERY BUSINESS NEED 


TAR BOSIAESS PROLRS 


woes 


NEENAH PAPER COMPANY - NEENAH, WIS. 
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ULUR GUNIROL 


in the pressroom 


In talk before the Craftsmen at Niagara Falls 
the author gives pointers on many phases of 
offset presswork, based on his experience in 
one of the industry’s largest color houses 





JOSEPH MACH ELL, Press 


HE control and production prob- 
lems involved in the operations 
of a lithograph press room is 
a very broad subject and we can 
only touch on some of the important 
from day to 


problems that arise 


day. Every lithograph institution 
has its own system. Some have better 
ones than others. Some take the 
long way around to arrive at a fine 
sheet of finished work, while others 
may do equally as well by a much 
shorter method, but, fundamentally. 
they are the same whether in a 
large or small plant. Therefore, if 
some of my ideas may not conform 
with yours, it may be just another 


way of doing things. 


Let's discuss briefly the ink foun- 
tain. You all know that when the 
press is new the ink fountain. its 
blade. rollers and adjusting screws 
are perfect. and it should be the 
ambition of every pressman to try 
and keep his fountain as near to 
that condition as possible. I have 
seen pressmen allow the fountain to 
run for months without attempting 
to clean underneath the blade. I 
have actually seen them open up the 
screws and force a large ink knife 
through 
scrape out some dark color that had 


the opening in order to 
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been run previously and was now 
discoloring a nice clean color that 
This 
is a quick method but a very poor 
one. We all know how important 


was just starting to be run. 


color variation is, and how much 
trouble we have with it. The careless 
maintenance of an ink fountain has a 
tenance of an ink fountain has a 
serious effect on this particular prob- 
lem. Of course, this is not the only 
part of the press that can cause color 
variation, but it is one of the im- 
portant factors. Therefore, I can 
not emphasize too much the fact that 
the one way to keep a fountain operat- 
ing at its proper efficiency is to be sure 
it is thoroughly clean and maintained 
in that manner. There is only one 
way to do this and that is to clean 
it properly at all 


it and adjust 


times. 


After a fountain has been thorough- 
ly cleaned this is a method for ad- 
justing it properly. A good many 
of you may use it, and it should be 


Back 


the adjustment screws far enough 


a part of your control set up. 


away from contacting the blade then 
as you place the blade back into the 
fountain place two pieces of .020 
cerdboard strips about three to four 


inches from the ends and allow the 


Superintendent, Stecher-Traung Lithograph Corporation, Rochester, New York 


blade to gently contact these strips, 
then lock the fountain blade tightly. 
This will leave you with an opening 
between the roller and the edge of 
the blade of about .020. Now start 
from the center of the fountain and 
bring the screws up until they con- 
tact the blade and then work from 
the middle out to the ends. This will 
keep the blade absolutely parallel 
to the roller, also it will give the 
hlade enough spring so that you have 
a very active adjustment, which en- 
ables you to set the screws very 
lightly and gives you immediate 
action when you are increasing or 
decreasing the ink flow. Never set 
the end screws too tightly, because 
you will soon have an uneven blade 
edge. Normally you do not have a 
volume of ink flow at the ends. It 
would be much better to block the 


ink off with stops. This method 
helps the life of the blade edge. 


E also have the pressman who 

likes to fill the 
overflowing with ink, especially when 
a heavy form is being produced. We 
have made an effort to keep the ink 
in the fountain at a minimum level 
and add fresh color continuously so 
that by the end of the day we do 
not have a fountain full of lint, dirt 


fountain to 
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Short stops, multiplied throughout the day, 
total a loss that eats into profit. There are 
many reasons why the total number of press ; 
impressions may show a consistent drop 
below normal daily averages. 

Some are unavoidable. Those caused by 
rollers that are out-of-round, over-age or 
improperly made can be quickly and surely 
corrected with Bingham’s SAMSON Offset 
Rollers or Bingham LITHO-PRINT Offset 
Rollers. 


if your rollers do not give complete cover- 


age, if light halftone areas fill up, or if specks 


necessitate too frequent wash-up, it is time 
to replace with Bingham Rollers. 

There is a Bingham representative con- 
venient to you. You can depend upon him 


for help on any roller problem. 


SAM’L BINGHAM’S SON MFG. CO. 


Roller Makers Since 1847 
Manufacturers of Printers’ and Litho-Offset Rollers 


CHICAGO 5 


Atlanta 3 Des Moines 2 indianapolis 2 Minneapolis 15 Pittsburgh 3 
Cleveland 14 Detroit 10 Kalamazoo 12 Nashville 3 St. Louis 2 
Dallas 1 Houston 6 Kansas City 6 Oklahoma City 6 Springfield, O. 
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and possibly ink that has taken on 
a zood deal of water. It makes a 
le more work for the pressman 
and his assistants. but it all helps 

or control. I also suggest that a 

de should be removed and ground 
ten enough so that your ink flows 

isonably evenly. We have tried 
to teach the pressmen that no matter 

ww heavy the form may be or how 

ht. it is better to have six or eight 
notches on the ratchet feed, than to 
try to run with only two or three. 
The reason, of course, is to help 
the ink distribution. If we set a 
ratchet so that it is turning the roller 
a half turn. we know that this is a 
very fine adjustment and that the 
ink will flow in a thin film so that 
the rollers can distribute it more 
thoroughly. therefore the finer and 
thinner the film of ink flowing from 
the fountain the better. This is ab- 
solutely the best adjustment we have 
found. 

In order to help further in color 
control on the press. we try to keep 
our rollers in good condition at all 
times. Every roller receives a light 
sanding in a lathe that we have for 
that purpose only. We term this 
“resurfacing the roller.” This is 
done at least once a month. By so 
doing the rollers distribute the ink 
at their maximum capacity and also 
help the control of the water foun- 
tain. If rollers are slick and have 
not been cared for properly—if gum 
and acids used in the water solu- 
tions mix with the oils from the 
inks and get the roller into a glazed 
and slick condition, water soon over- 
comes the ink and forces you to in- 
crease the ink volume and the result 
is untold difficulties. The rollers 
should not be forgotten and should 
be given proper care, because this 
means so much toward production 


eliciency - 


HE care and adjustment of damp- 

ening rollers should be given a 
great deal of consideration. A new 
dampener in a machine should be set 
reasonably snug by the use of a feeler 
gauge or a four point sheet of bond 
paper. A snug fit is generally enough 
contact. 


After the dampener has 
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The Author at Niagara 





Mr. Machell is shown here as he addressed 
the International Craftsmen’s convention at 
Niagara Falls, Ont., late in July. 





been rolled in for several days it 
should again be adjusted. We try 
to clean our dampeners every few 
days depending on the type of form 
on the press. We never let a dampen- 
er run too long if it shows any un- 
evenness. It is much better to put a 
new one in the press, thereby saving 
spoilage of paper and also avoiding 
a faulty job as a result. 

We use aluminum water vibrating 
rollers. and we also have brass. The 
aluminum rollers stay clean much 
easier than the brass ones. The best 
way to keep the brass clean is to 
run with a minimum of ink and 
water. thereby keeping your damp- 
eners clean for a much longer per- 
iod. 

The control of the makeready 
varies in many plants. We have 
found the following method to be 
very efficient. Consider that the plate 
has been made by the photo com- 
posing method for deep etch. First 
the plate must be absolutely square 
and where the plate is being used 
on the Harris press we have estab- 
lished pins in the bed of the photo 
composing machine in the exact posi- 
tion of the pins in the press. This 
permits us to put the plate on the 





cylinder almost perfectly. Everything 
is centered, With the plate is laid out 
in such a manner and everything is 
of 


the plate for registering purposes 


~ 


square and lined up. The shifting 


is brought to a minimum, and conse- 
quently we save a lot of makeready 
time. In color work we always start 
the first color a little short so that 
by the time the last color is applied 
to the sheet. we have very little 
change in the cylinder size. 

The inks are always under control 
in this manner. Any additions of 
material such as dryers, compounds, 
etc. can only be added with the full 
knowledge of the foreman. This 
enables us to control the drying of 
our inks in large runs where a vol- 
ume of color is used. It is issued to 
the pressmen in small quantities, so 
that he can keep fresh ink before 
him at all times. 

We endeavor to control our paper 
and we have found that from 5 per 
cent to 514 per cent moisture content 


has given us the best results. 


E have done a great deal to 

further the education of our 
employees. As you know the prob- 
lem of help varies from day to day. 
We have lost a good many boys to 
the armed forces. Many are in map 
units. We have written a letter re- 
cently. informing them that their old 
jobs are waiting for them. Their 
letters in reply were indeed very 
enthusiastic. The postwar problems 
are going to bring more responsibili- 
ty to those who are supervising in 
the lithographing industry whether 
it is a large or small plant and we 
should prove by our own leadership 
that we can do this job, even though 
it will be tougher than the period 
that we are going through now. 

We must plan and train our people 
for the postwar period. We must 
plan to make jobs for our returning 
service men, so that it will enable us 
to keep our plants running at capa- 
city and also to maintain the leader- 
ship that we have now established and 
to gain the respect of the people 
with whom we do business. This 
is a big job, but I am sure if we 
give our best, we can do it. 
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excuse! 








ROM the first day that wartime problems began to 

plague the binding industry, we at Charlton recognized 
that here was a challenge requiring all our experience and 
ingenuity to overcome. The easy way would have been 
to hide behind these problems and tell our customers that 
“there’s a war on”... But instead, we called on our unriv- 
aled facilities and years of experience to meet labor and 
material shortages so that Charlton superior service and 
craftsmanship would continue to be available. 


As a result of this approach, and this attitude toward our 
wartime problems, the Charlton name still stands first in 


quality and service. 
Lithographers who bring their problems to us may be sure 
of a sympathetic ear and a sincere effort to serve them 


economically and efficiently. 





To Those Attending the NAPL Conference 
While in New York why not consult with us on 
your binding requirements, whether large or small. 
Call WAlker 5-3871. 











F. M. Charlton Co., Bookbinders 


345 HUDSON ST. ¢: NEW YORK 14, N. Y. 
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RE we going to be any bet- 

ter prepared for peace. when 

it comes, than we were for 
war? Are we going to have jobs 
ready for the millions of war work- 
ers who will be released to civilian 
industry, soon we hope, by our war 
production machine? Even more 
important.—will there be jobs wait- 
ing for our millions of men in the 
Armed Services when they return 
home flushed with the Victory that 
may not be too much longer de- 
layed? 

The answer. of course, is to re- 
store peace time raarkets for goods, 
so that these markets can pick up 
with as little delay as possible as 
the war machine slows down. These 
peacetime markets depend primarily 
on sales, which will of course be easy 
at first as postponed demand makes 
itself felt. but soon after the war’s 
end will very probably need strong 
stimulation as the army of wartime 
workers swings back to civilian pur- 
suits.—and more normal sized pay 


checks. 


To get the civilian industrial ma- 
chine moving in its normal course 
once more, to start marketing plow- 
shares instead of swords, to stimu- 
late and channel the demand for 
civilian goods, to make jobs for our 
war workers and returning veterans. 
will be one of the most important 
jobs that the graphic arts industry 
has ever faced. Through sales litera- 
ture, new catalogs, instructional man- 
uals. ete.. a healthy graphic arts in- 
dustry can act as a powerful cataly- 
tic agent to get the peacetime indus- 
trial machine in motion once more. 

Lithography and printing are the 
lubricants which oil the wheels of in- 
dustry—the business which enables 
all other businesses to function. 


Not for a minute. we emphasize, 
is there any thought that we should 
at any time divert any manpower 
needed by the war machine to non- 
essential civilian production. The 
essential task of American industry 
today is of course to complete the 


w BS 


wv * 


job it has started. But we do feel 
that, if we are to be ready for peace 
when it comes, it is not too soon now 
to start planning for peace. High on 
this planning list should be a pro- 
gram for quick conversion of the 
graphic arts industry to its peacetime 
function of sales stimulation. 

Specifically we have in mind the 
following program: 

Prepare now for early supply of 
new equipment and essential spare 
parts to printers and lithograph- 
ers. 

Arrange to channel needed man- 
power into the graphic arts indus- 
try as fast as it becomes available. 

Lay down a program which will 
assure printers and lithographers 
of availability of paper for the 
post-war catalogs, sales manuals. 
etc.. which can do so much to 
stimulate civilian sales, and thus 
provide jobs. 

We feel very strongly that resto- 
ration of the graphic arts to a pre- 
war basis can do much to simulate 
revival of normal peacetime markets 
and avoid a post-war letdown. But 
the planning should and must start 
now. If we find six months after the 
war is over that printers and litho- 
graphers are still working on short 
labor supplies. that the paper which 
they need is still standing in the 
forest or has been shipped abroad. 
it will be apparent.—too late—that 
we have missed the boat. 


We earnestly recommend _ that 
every printer and lithographer, every 
advertiser, every graphic arts or- 
ganization and every trade paper cir- 
culating in the graphic arts publicize 
this program as widely as possible. 
Perhaps by bringing to the attention 
of every government official con- 
cerned with postwar planning the 
important role which our industry 
can play in catalyzing the recovery 
of civilian industry, we may be able 
to stimulate action now to pave the 


way for this recovery. 
Modern Lithography 
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We're still in there P/TCHIN’ 


The game of producing Point-of-Purchase Displays under wartime rules 
has gone into extra innings . . . but we're still in there PITCHIN’. 


The batting champ of the Nation’s Combat Team (percentage .750-name 
Uncle Sam) has been leaning rather heavily on our delivery. But even if 
he has been hitting us for extra bases he keeps us in condition against 
the day when he will retire with honors, and we can again take on all the 
“pros” on the regular team. 


Until then . . . we will play the best game we can put up. 


CHICAGO CARDBOARD COMPANY 


CHICAGO 6,ILL. 656-670 w. Washington Boulevard 


Atfiiatc: he Mounting X Finishing Company, Inc. 


BROOKLYN 32,N.Y....... 86 Thirty-Fourth Street 
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BY H. K. MARKS 


Partner, J. K. Lasser & Co., New York 
Before the LNA War Conference, May, 1944 


PART TWO 

ECTION 721 works like this: I 

mentioned that your tax is com- 

puted by taking income, deduct- 
ing that credit. and the balance is 
excess profits. One of two methods 
can be used to reduce that excess 
profits tax. We either have to re- 
duce the income or raise that credit. 
Section 721 is the one that serves 
to reduce the income. We have an 
analogous section applicable to indi- 
viduals called Section 107, and in that 
case certain types of income which 
were earned over a period of more 
than three years, that is, authors’ roy- 
alties. ete.. can be taken out and 
thrown back into the years in which 
the authors or lawyers or other indi- 
In fact, it 


applies to any personal service of 


viduals did the work. 


any type. 

Section 721 works for corporations 
exactly like that under certain cir- 
cumstances. In the first place, Sec- 
tion 721 defines some specific types 
of what is known as abnormal in- 
come. They give it that name to dis- 
tinguish it from excess profits income. 
Abnormal income includes — such 
things as claims, awards and judg- 


ments which may be received in a 
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current taxable year. They just hap- 
pen to be received in this taxable 
year because our suit or our case 
was settled in this taxable year. Con- 
gress has felt that this type of in- 
come. while taxable at normal rates, 
should not be subjected to excess 
profits tax rates, but should be thrown 
back into the year in which it is 
properly applicable. In other words, 
if our lawsuit arose in 1936. it should 
be taken out of the current year’s 
income and thrown back there. When 
it is thrown back to a year like 1936, 
it is not taxed at those rates at all, 
because we had no excess profits tax 
in those years. As you see, if we 
find some such item applicable to 
those years, we may avoid completely 
an excess profits tax on such amounts. 
Those include claims, awards, judg- 
ments and the interest thereon. 

Also we sometimes get income in 
a taxable year because of peculiari- 
Many 


of us changed our accounting meth- 


ties of accounting methods. 


ods from, let us say, a cash basis to 
an accrual basis. Items which we 
never reported until we actually got 
the money for them are now picked 
up at the time we send out our bills. 


The result is that we may have a 












































very high income in a year. In such 
cases under Section 721, the amount 
may be taken out of the year in which 
it has accrued as income and spread 
hack over the years. as if we had that 
accounting system in effect during all 
excess profits years. The same rule 
applies to certain other types of 
income such as incomes received by 
a lessor of property because of ter- 
mination of the lease. If. for ex- 
ample, you have a building which is 
rented to someone. and he wishes to 
cancel his lease. you might permit 
him to do so by payment. of three or 
four or five years’ rental at one time, 
if his lease had perhaps ten years or 
more to run. When that income is 
received. of course, it is taxable at 
normal and surtax rates but under 
Section 721. it can be taken out and 
spread over the years in which it 
would have been received if that lease 
had continued for excess profits tax 
purposes. 

However, probably the most  im- 
portant subsection of Section 721 
(these are all subsections that I am 
talking about) is the one which has 
to do with exploration, discovery, 
research or development, which has 
taken place over a period of more 
than twelve months. That is the thing 
that works like the author who is 
writing a book, or the inventor who 
spends ten years developing an in- 
vention. It is true that this particu- 
lar section is directed toward those 
specific things. Someone who has 
developed a patent, perhaps over a 
period of five or six years. is now 
enjoying the income from that patent. 
Under Section 721, this could be taken 
out and thrown back over the years 
in which the research and develop- 
ments took place. However, do not 
overlook the fact that it does not only 
apply to patents. It does not only 
apply to formulae. It does not only 
apply to manufacturing processes. 
It could apply to a great many other 
things. In fact. Section 721 contains 
what we call a bread basket clause. 
Aside from all these provisions it says 
that any item of abnormal income 
which does not run contra to the prin- 
ciples that have been outlined speci- 


fically may be used as a basis of a 
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CRAMER 0 LATES FOR THE GRAPHIC ARTS 





CRACO-LITH 


Closely approaches wet collodion plates in speed and 
quality, but with dry plate advantages, economy, and 
ease of manipulation. Expressly recommended for 
halftone and line photography, also ideally suited for 
contact images, because of its slow speed and ultra 
contrast 


CRACO-LITH ORTHO 


This plate features greater speed and contrast than 
the CRACO-LITH. When employed with a yellow 
filter, its orthochromatic property renders it very useful 
for reproduction of difficult copies, particularly those 
of yellowish hue. Although not intended for FULL- 
COLOR reproduction, it is the ideal plate for general 
line and halftone photography. Always supplied backed, 
unless ordered unbacked. 


REPRO-GRAPHIC 


A color-blind plate of medium speed, specifically 
intended for black-and-white work. Similar in proper- 
ties to the CRACO-LITH, the greater speed of the 
REPRO-GRAPHIC plate is particularly convenient for 
shorter exposures under given conditions. Especially 
adapted for dot etching and work requiring great 
opacity of line and dot. Always supplied backed, 
unless ordered unbacked. 


SUPER CONTRAST 


A useful color-blind plate for general process work, 
especially when reducticn in exposure time is desired 
to facilitate production. Suitable for dot etching and 
work which does not require the ultimate in contrast 
and sharp reproduction. 


CONTRAST 


A medium slow speed plate of high contrast, intended 
for line photography and copying of flat (gray) 
originals, also those possessing delicate detail (pencil, 
crayon sketches, etc.). 


ALPHA 


The universal plate for copying purposes, such as in 
dot etching, collotype, photogravure and other methods 
requiring a continuous tone negative. Possesses pleasing 
gradation and just sufficient contrast to produce 
sparkling negatives and positives. Much preferred 
by rotogravure artists, photoengravers and photolitho- 
graphers in indirect methods of halftone and color 
photography 


CRAMER 25 


Possesses an extremely long scale of gradation, but 
with brilliant working quality. The ideal plate for 
faithful reproduction of very contrasty images. Highly 
favored in rotogravure and collotype, also in indirect 
Kodachrome reproduction. 


Super Contrast, Contrast, Alpha and Cramer 25 are 
supplied in a special fine grained Matt surface when 
desired. This feature greatly facilitates art work. 





PANCHROME 


A new vastly improved panchromatic plate, 
distinguished by special properties; unexcelled 
for the rigid requirements of continuous tone 
color photography. Incorporates the highest 
possible color-sensitivity to all visible colors, 
coupled with a fine grained emulsion, and a 
clear-working scale of gradation of exception- 
ally long range. Though extremely rapid, its 
latitude in exposure and development is very 
wide, and unequalled by any other plate of its 
kind. Supplied in a special fine grained Matt 
surface when desired. 


SPECIAL PANCHROME 


Possesses the same excellent qualities as 
PANCHROME, except it is a trifle slower and 
capable of producing more brilliant results. 


PANCHROME PROCESS 


A very modern process panchromatic plate 
intended for line and direct halftone color 
photography. Its special properties include 
extremely high sensitivity to green and red; 
very fine grain; uniform thin coating; high 
contrast; good resolving power (sharp line and 
dot formations) ; facile dot etching; easy and 


certain manipulation. 


THE ABOVE BRANDS ARE SUPPLIED 
BACKED UNLESS ORDERED UNBACKED. 
The backing dissolves during development and 
does not discolor or impair the solution. 


G. CRAMER DRY PLATE CO. 
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LEMP AND SHENANDOAH AVES. 


ST. LOUIS, (4) MO. 


Branch Offices: 9 EAST 19th ST.. NEW YORK, (3) N. Y.; 608 S. DEARBORN ST., CHICAGO, (5) ILL. 
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relief claim. That was done for one 
particular reason. When they were 
writing this section, a lot of business 
men came down to Washington and 
told their stories. One said. “Gentle- 
men, you cannot tax me on this law- 
suit that I had. It had been pending 
for ten years, and I just happened to 
cet it this year.” So somebody wrote 
in claims awards and judgments un- 
der Section 721. The same thing hap- 
pened with changes in accounting 
methods. Somebody complained about 


that. The same 





for you to investigate such possibili- 


ties. 


OQ MUCH for taking income out of 
the current year. Let’s take the 
other method of cutting down taxes, 
which is to raise this credit we speak 
of. There are two sections which 
help us in this respect. One is Sec- 
tion 711 and the other is Section 722. 
In my own experience in taxes, there 
is no business man of my knowledge 


who does not have a claim of one 





mium.) that is an abnormal expense 
and we add it back to our profit in 
the respective year. If we have a 
casualty or a demolition loss or a 
similar loss, (and that might include 
such things as demolishing of presses 
or other equipment in your plant) —I 
mean voluntary demolishment as well 
as involuntary demolishment, such 
as floods and fire. those are added 
hack to the respective income in the 
vear. As to our old friend. claims. 
awards and judgments. if we were 


sued for  some- 





thing happened 
with this lease ter- 
They 


picked out 


mination, 
were 
because they were 
unique in them- 
selves. 


The reading of 


fits in excess of those in the base period _,,. 
it will pay management to study carefully 
this expert’s discussion of relief provisions 


thing and had to 


With a tax rate of 95 per cent on all pro- pay that in the 


hase period year. 
would be = al- 
lowed to take that 
out and add_ it 
back. 


specific 


Those are 


things 





the Senate hearings 


on this law shows that every man 
who came down to speak to them 
about some injustice which was be- 
ine done had a section written into 
the law. Then they added _ this 
bread basket clause which said. “We 
everything that 


cannot put down 


might occur. We down 


have put 
some specific items. Now if you 
have anything like this which does 
not violate the principle of the excess 
profits tax law. that also will be a 
basis for relief. If you have some 
item of abnormal amount in the cur- 
rent taxable year, which it is unfair 
to tax because it was earned in the 
past or should be earned in the 
future, take it out of income this year 
for excess profits tax purposes and 
put it where it belongs.” 

That does not always give you re- 
lief because if it is just a question 
of moving it from 1943 to 1942 or 
from 1944 to 1943, you are still going 
to get a whack in excess profits tax 
on it, but if you should perchance 
throw that back into 1939 or 1938, or 
if you should spread it back into a 
vear where you have an unused credit 
or loss, you will gain from taking 
advantage of this particular relief 
section. It seems to me that there 
probably would exist within the litho- 
graphic industry a development of 
certain types of processes which might 


ht this section. and it would be well 
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kind or another under these sections. 
That does not always mean that they 
should be pursued, that is. it is easy 
enough to fit the section but some- 
times the dollars and cents result is 
not worthwhile. 

The purposes of Section 711 and of 
Section 722 are the same, but they 
are arrived at in slightly different 
ways. As you see, when we take this 
base period 1936 to 1939, we find 
that certain things happen, that is, we 
had profits or losses in each one of 
those years. Those profits or losses 
are the result of some very specifi 
events which happened in your par- 
ticular business. Under Section 711. 
you will find that there are a great 
many expenses incurred in the base 
period in any one of those four years. 
which are considered to be abnormal: 
just as we have abnormal income in 
the current taxable year. we have ab- 
normal expenses in the years which 
are used as the measuring rod. Some 
of those expenses are specifically 
mentioned in Section 711. such as 
losses on exchange of capital assets 

If we have an abnormal expense 
in the base period. we take it out and 
restore it to our profits. That helps 
us to raise that credit. if we are on 
that average earnings basis. and if. 
for example. we have retirement or 
discharge of bonds at a loss. (that is. 


we had to buy them back at a pre- 


which are men- 
tioned, but besides that we have again 
the bread basket clause. 

Under Section 711 they say that an 
kind 


which is in excess of 125 per cent 


expense of any whatsoever 
of the average in the four preceding 
vears is abnormal. In other words, we 
average up the same item of expense 
for the four preceding years, add 25 
per cent; if our expense incurred in 
that base period is more than that it 
Now 
strictions those may be added back 
One 


that it cannot be the result of a re- 


is abnormal. with a few re- 


to your profit. restriction is 
duction in another type of expense. 
For example. if we always hired our 
own salesmen and paid them sal- 
aries. and we now have discontinued 
our sales force and have sales repre- 
sentatives, for example, naturally 
that could not be considered abnor- 
mal expense, because it is merely a 
substitution of one kind of expense 
for another. Secondly, it cannot be 
the result of a change in the kind, 
type, manner of operation or size 
of business. Quite naturally if we 
pay salesmen on a commission basis 
and our sales increase, our commis- 
sions will increase. The amount which 
is determined to be abnormal can be 
added back to 


we spoke of previously. 


increase that credit 
That taxes 
incomes at the 40 per cent rate in- 


stead of the 95 per cent rate. 
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WHEN “BAD NEWS” PROVES 
rood medicine 





War compelled a conversion from crude to synthetic 


rubber in the making of offset blankets. Some 





people thought this “bad news.’ Vulcan, on the 
contrary, felt ““Here’s a chance. Let’s go to work 


and make something better.”’ 





Vulcan laboratory work which had been making 
progress in synthetics since 1929, turned this “‘bad 
news” into good medicine for lithographers. Evi- 
dence of this is the favorable user reception given 
to the Vulcan Offset Blankets Number 60 with its 
smooth non-porous surface, its unusual flexibility, 
its imperviousness to oil, inks and dryers, and its 


fine faithful reproduction. 


Because there is a moderate stock of these blankets 


available, deliveries can be effected with reasonable 


bromptness. 


GutCAN 


PROOFING COMPANY 


FIRST AVENUE AND FIFTY-EIGHTH STREET 
BROOKLYN 20, NEW YORK 
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Section 722 is closely allied to Sec- 
ion 711. 
inderlying the section is very simple 
1 think that if you 


sat down to take any base period as 


The general and basic idea 
to understand. 


, measure of normal profit and you 
iried to apply that not only to every 
industry in the United States but even 
to the members of one industry, you 
would find thousands of variations 
in individual cases. A rule of thumb 
quite obviously cannot cover all. 

To use an illustration, Section 71] 
says that if you had a fire in 1937, 
for example, and if that fire loss 
itself was $100,000, you can add it 
hack to your income, because that 
is an abnormal expense and should 
not be used in any concept of normal 
earnings. But besides that. if your 
plant was shut down for six months. 
how about the profit you would have 
made if you had not had the fire? 
Section 722 is the section that permits 
you to reconstruct what you would 
have made if you had not had that 
fire. and that added back to your base 
period will give you a higher credit. 

The whole purpose of Section 722 
is to take all of these things which 
for one reason or another damaged 
your base period earnings, not by 
reason particularly of losses but 
what you would have made if you had 
enjoyed the same kind of conditions 
that everybody else had under this 
rule of thumb through the 1936 to 


1939 period. 


ae Section of 722 is very simple 
to understand. How about the 
company which was not in business 
during 1936 to °39? It started in 
business after January 1, 1940. Quite 
obviously that company has no base 
period earnings. and it would be un- 
fair and discriminatory not to permit 
them to reconstruct what they would 
iave earned. If we were in an in- 
dustry, for example. where we were 
not normally required to have high 
invested capital, for example. an ad- 
vertising agency where perhaps heavy 
investments of cash are not required. 
those companies would be heavily 
discriminated against, because they 
ive no invested capital to speak of. 


herefore. they are permitted to show 
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what they would have earned, if they 
had been in business through the 
years 1936 through 1939. 

In other cases we find corporations 


1940, 


where invested capital is abnormally 


organized after January 1. 
low for one reason or another. For 
example, some companies have built 
their own plants. The result has 
been that they have had to get a 
high amount of invested or borrowed 


capital in order to build those plants. 


Other leased the 


plants and the machinery. 


companies have 
In those 
cases they have not required as high 
an invested capital; therefore. the 
basis of 8 per cent of the invested 
capital is unfair and discriminatory 
treatment. In such cases even though 
they were not in business in the years 
1936 through 1939, they can go back 
and show what their normal earnings 
would have been if they had been in 


(Continued on Page 93) 





Armour Foundation to Aid LTF in Research 


Harold Vagtborg, 
Armour Research 
Director (left) , 
signs contract 
with E. H. Wade- 
witz, president of 
Litho Foundation. 


MAJOR step in the Lithograph- 
A ic Technical Foundation’s ex- 
pansion program was taken during 
August when a contract was signed 
with the Armour Research Founda- 
tion, Chicago. to supplement the re- 
search work of the 
laboratory at the University of Cin- 


Foundation’s 


cinnati. At the same time it was 
announced that arrangements had 
heen made by E. H. Wadewitz. Foun- 
dation president, Wade E. Griswold. 
executive director, and President Wal- 
ters of the university, to increase 
the staff and equipment at the Cin- 
cinnati laboratory. 

The contract with the 
Foundation will enable the facilities 


of that institution to be utilized in 


Armour 


the solution of a number of pressing 
technical problems of the lithographic 
process. Cincinnati will continue to 
he the research headquarters of the 
Foundation. and a number of spe- 
cialized projects are under way there 


now. it was said. Paper research for 





the lithographic industry as carried 


on for 12 years will be resumed in 


continuing cooperation with the 
U. S. Bureau of Standards. 
related to health hazards of the in- 
dustry probably will be allocated to 


the Kettering Foundation at the Uni- 


Projects 


versity of Cincinnati. 


The industry’s rapid expansion of 
activities during recent years has 
given rise to new problems involving 
new chemicals, materials, speeds and 
procedures, and solutions of these 
problems involve research in elec- 
tronics, metallurgy, electro - chemis- 
try, physics, chemical, electrical and 
mechanical engineering, according to 


a Foundation statement. 


The Armour Foundation is de- 


voted entirely to technological _re- 
search and development and engages 
more than 250 scientists. It has 
modern facilities and is already en- 
gaged in an active postwar building 


program. 
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BEAR THIS IN MIND—With wartime restrictions and production 
schedules almost completely filled to take care of essential re- 
quirements, we are limited in producing FITCHBURG FINISH 
papers for ordinary civilian needs. 

The majority of Fitchburg Paper production is made up of orders 


certified by our government as being essential to the war effort. 
These orders include such items as the following: 


l. United States Army Quartermaster— Critical Laminated and Creped 
Ordnance Wrap—vitally essential to the overseas shipment of critical 
war materials. 

. United States Government Printing Office Paper. 


United States Army Map Service — Wet Strength Map Paper which is most 
vital considering that 120 million maps were used in the invasion of France 


alone. 


With the experience gained during the present crisis together 
with that of the past, we can readily say FITCHBURG FINISH 
papers will again take their rightful place in the post-war packag- 
ing and printing fields. 

Our modern research facilities and skilled technicians are avail- 
able to help you with your plans for future developments. Write 
today. 


PFitchburgq Waper Company — 


250 PARK avenue, New york city Mills: FITCHBURG, MASSACHUSETTS 1: south casacce sree 
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OR the first time in the history 
Fo Litho Clubs, a national meet- 
ng of these clubs is being planned 
for Saturday, September 23, as a 
feature of the three-day conference 
of the National Association of Photo- 
Lithographers at Hotel New Yorker. 
New York. 


the clubs from other cities, will be 


The host organization to 


the New York Litho Club, which is 
also distinguished by being the pio- 
neer club of the country. It was 


founded in 1906 as The Litho Fore- 
men Club. On this page are listed 
present officers of the New York club 
as well as those of other clubs of the 
East and Midwest which are expect- 
ed to participate in the Litho Club 


Clinie program. 


Walter Kaiser, Philadelphia 





William Carey, New York 


J. Albert Caldwell, Baltimore 








Litho Clubs Have Their Day 


Litho Club Clinic on NAPL program September 23 
at New York provides clubs’ first national meet 


Albert J. Schulze, Worcester, Mass. 


Jack Hagen, Chicago 








LITHO CLUB OF NEW YORK 


President, William Carey, Sweeney Litho- 
graph Co. 
Vice President, Walton Sullivan, Tooker 


Lithograph Co. 

Secretary, Peter A. Rice, Industrial Litho- 
graphing Co. 

Treasurer, Oscar Falconi, Maverick & Wis- 
singer Co. 


LITHO CLUB OF PHILADELPHIA 


President, Walter A. Kaiser, Edward Stern 
& Co. 

Vice President, William J. Stevens, Edward 
Stern & Co. 

Secretary, Joseph H. Winterburg, Phillips & 
Jacobs, Inc. 

Treasurer, John Knellwolf, United Lutheran 

Publishing Co. 


LITHO CLUB OF BALTIMORE 

President, J. Albert Caldwell, Young & Sel- 
den Co. 

Vice President, Edwin A. Steinwedel, Crown 
Cork & Seal Co. 

Secretary, Kenneth O. Bitter, Gamse Litho- 
graphing Co. 

Treasurer, Albert H. Momberger, 
Lithographing Co. 


Maryland 


CHICAGO LITHO CLUB 

President, Jack Hagen, Workman Mfg. Co. 

Vice President, Martin Wezeman, Colum- 
bian Lithographing Co. 

Secretary, Harold Harpling, Curt Teich & Co. 

Treasurer, Edward Hoffman, Weber Litho- 
graphing Co. 


CONNECTICUT VALLEY LITHO CLUB 
President, Albert J. Schulze, Worcester Litho- 
graph Corp., Worcester, Mass. 

Vice President, Wendell Guy, New England 
Printing & Litho Co., Bridgeport, Conn. 
Secretary, Floyd Scott, Brooks Bank Note Co., 

Springfield, Mass. 
New 


Treasurer, F. Paulson, Steinback Co., 


Haven, Conn. 


MILWAUKEE LITHO CLUB 

President, Fred J. Dobbertin, Columbian Art 
Works. 

Vice President, Charles 
Lithographic Co. 


Secretary- Treasurer, 
Schmidt Co. 


Hercher, Imperial 


Howard Buchta, E. F. 
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UALITY and uniformity in graining plates are the first considerations of our 
0 three modern graining plants. The starting point for best lithographic 
results is a uniformly grained plate. Whether your specifications call for a deep 
or shallow grain, fine or coarse, you may be sure that our plants will supply you 
with a graining service guaranteed to fulfill your requirements. 


Labor shortages sometimes make it impossible to give as fast service as we 
would like, but you may always count on high quality and a sincere effort to 
meet your delivery requests. Get in touch with the plant located nearest you 


for complete information. 


Mi ST. LOUIS 

WESTERN LITHO PLATE & SUPPLY CO. 
i FT. WORTH 

TEXAS OFFSET SUPPLY CO., INC. 
M@ ATLANTA 

DIXIE PLATE GRAINING CO., INC. 


613 WHITEHALL ST., ATLANTA 4, GA. 


My a Mr, Mr, hr, Mr, Ml, Mr, Mr, Mo, Mi, Mr, Mr, Mr, Mr, i, A, Mn, Mn, Mr, lr, 
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What ever became of .. ? 


(Passed by censor for publication) 


4] HAT ever became of 
so and so?”. is a 
question often put to 


this magazine regarding men from 
the trade who have gone into the 
armed forces. It is obviously an im- 
possible task to locate everyone, or 
even a substantial percentage. But 
we have asked a few of these service 
men to write us and in their own 
words tell what they can of what 
they are doing or where they are 
From time to time these 
Here are 


located. 
letters will be published. 


a few for a beginning. 


T. King Smith 
EC./5 T. KING SMITH, formerly 
with Gamse Lithographic Co.. 
Baltimore, is probably best known 
as secretary of the Litho Club in 
that city until the time of his induc- 
tion into the Army in June, 1945. 
From the Hawaiian Islands. King re- 
ports: 

“At present | am stationed in the 
Hawaiian Islands on the Island of 
Oahu. It is very nice here and | 
like it very much. Have visited Hono. 
lulu and Waikiki Beach. and both 
are interesting places, with lots to 
sc. 

“The 


Company with which do doubt you 


Honolulu Lithographing 
are familiar, is located in Honolulu. 
and I hope to visit them in the very 
near future. Have seen the place 
when passing through the city and 
they have a nice modern plant. 

“I suppose there are quite a few 
new wrinkles cropping up in lithog- 
raphy despite the shortages, etc. Be- 
ing out of touch with it all I am at 
a loss to air my own thoughts, but I 
think big things will take place in 
lithography. Manufacturers will re- 
quire designs of the highest quality 
in order to advertise their products to 
the fullest extent. Lithography is 
their best means of creating eye ap- 
I for 


peal as well as sales appeal. 


SEPTEMBER, 1944 





one, after this present conflict, want 
to be in there helping and learning. 
to further the progress of lithogra- 
phy. It has a bigger future than any 
other form of reproduction. 

“The present outlook of the war 
in Europe is very encouraging and 
hope the Pacific conflict will termi- 
nate shortly thereafter. Am quite 
anxious to get back to my family. 


friends. and business.” 


Herb Kaufman 

T. (j.g.) Herb Kaufman, USNR.. 

formerly advertising manager for 
General Printing Ink Corp.. New 
York. and prominent in lithographic 
trade affairs, is assigned to graphic 
arts work in Washington. He writes: 
“You pose an interesting question in 
‘What ever became of Herb Kauf- 
man after he went into the armed 
forces?’ I often wonder about that 
because a lot of things have hap- 
pened to me, 

“Too bad I can't put everything 
into a letter but I can give you a 
rough idea. Reckon I can’t get away 
from printers ink for the Navy de- 
cided my background was a natural 
for publication work, so | am con- 
nected with the Printing Section of 
the Publication Division, Adminis- 
trative Office. The Publication Di- 
vision handles all Navy printing re- 
quirements, * * In essence, we 
guide and supervise production de- 
tails so that delivery of essential 
Navy printing may be expedited. 

“G. P. O. handles all or most of 
our printing. If they can’t print it 
at their mammoth plant, then they 
buy it outside or give us a waiver 
so that we may purchase it ourselves. 
You might be interested in knowing 
that I'm just winding up a 30-day 
Officer at 


trick as Navy Liaison 


G.P.O. 

“There are any number of inter- 
esting angles I can touch upon but I 
think it would be diplomatic on my 


part to cloak the details with the 
safe out—‘Military Secrets.’ ” 

In an enclosed chart showing the 
organization of the Navy Publications 
Division. the following functions of 
the Printing Section, to which Lt. 
Kaufman is attached, were fully de- 
scribed as: “Printing Section—Re- 
ceives requisitions for printed mate- 
rial, examines these for application 
of rules, regulations and_ policies; 
prepares specifications, marks copy 
and schedules production; provides 
technical assistance to bureaus; as- 
sists in the establishment of publi- 
cations control programs; establishes 
standard formats for publications; 
maintains control to follow up pro- 
duction: maintains fiscal records; 
maintains liaison with branches of 
the Government on printing; clears 
requisitions for contract field print- 
ing and printing equipment; prom- 
ulgates security methods and stand- 
ards for classified printing.” 

Stu Arnett 

ECOND Lt. Stuart Arnett, USMCR, 


formerly with the Harris-Seybold- 
Potter Co.. both in Cleveland and 
New York. and a regular attendant 
at local and national lithographic 
functions, writes: 

“We have now completed our ba- 
sic training and are in the beginning 
of an aviation orientation course 
(Quantico, Va.) which ends Septem- 
ber 6. My next stop will be Mem- 
phis, Tenn., where I am to attend a 
naval engineering school. It is a 
twelve-week course in airplanes and 
aircraft engines. 

“IT don’t know how soon I will 
have to report at Memphis, but have 
faint hopes of attending the NAPL 
convention in New York. Please 
give my regards to anyone in the 


industry who knows me.” 


Joe Passantino 

T. Joe Passantino, vice presi- 
aon and secretary of the Pas- 
santino Printing Co., New York, and 
shop foreman, is with a Signal Corps 
photography unit in China. He re- 
ports: 

“T have just ‘hurtled the top of 
the world.” It was the one part of 
this endless trip that our little group 
has been ‘sweating out.’ The ‘hump’ 
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Are your metal decorating plans 


UP IN THE AIR? 


\ ANY metal decorating firms have found it difficult to get down to 
M earth regarding postwar marketing and equipment plans in the 
midst of the pressure and uncertainty of wartime operation. However, the 
time is approaching when these problems must be met. Otherwise, hard- 
won ground will be lost to competitors who know exactly what equipment 
they want when the green light is flashed for metal decorating. 


We do not pose as prophets for the future, but we do offer our services 
in helping you make definite plans for replacement or expansion of your 
facilities. In addition to our direct war production, we have continued to 
manufacture metal decorating equipment on priority, but, more important, 
we have continued our research in this field. This continuous close associa- 
tion with the problems of the industry places us in a position, when 
conditions permit, to offer equipment as up-to-the-minute as tomorrow’s 


headlines. 


WAGHER LITHO MACHINERY COMPANY 


Division of National-Standard Co., Niles, Mich. 


51-55 PARK AVE. . ©) :1@).45) Fay ee 
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Lithographed in 


Warren's Cumberland Offset 


PRE-CONDITIONED 
Wove & SPECIAL FINISHES 














Postal regulations prohibit sampling of paper in this publication, therefore ( umberland Offset 1s not used for this insert. 


Sample Book of all finishes of Warren’s Cumberland Offset may be secured from your Warren merchant. 















































Leading 
PAPER MERCHANTS 
who sell and endorse 
Warren’s Standard Printing Papers 
Arpany, N.Y Hudson Valley Paper Company 


ATLANTA, GA Sloan Paper Company 


Bat tTimore, Mp 
he Barton, Duer & Koch Paper Co 


Baton Rouae, La Louisiana Paper Company, Ltd 
Boise, Ipano Zellerbach Paper Company 
Boston, Mass Storrs & Bement Company 
Burrat N. ¥ he Alling & Cory Company 
Cuarcorte, N. ¢ Caskie Paper Company, Inc 
Cutcaco, Iu Chicago Paper Company 
CUIncINNATI, Out rhe Diem & Wing Paper Co 


i The Petrequin Paper Company 


CLEVELAND, Onto 

\ The Alling & Cory Company 
Cotumsus, Onto The Diem & Wing Paper Co 
DALLA Texa Olmsted-Kirk Company 
Denver, Cor Carpenter Paper Co 
Des Mone lowa Western Newspaper Union 
Detrrorr, Micu Seaman-Patrick Paper Company 
I ENE, Orne Zellerbach Paper Company 
Fort Wortn, Texa Olmsted-Kirk Compar 
Fresno, Cat Zellerbach Paper Company 


GRAND Rapips, Micn 
Quimby-Kain Paper Compayiy 


Gsreat Fatis, Mont 

The John Leslie Paper Compan 
HartTrorp, Conn Henry Lindenmevr & Sons 
H ron, TEexa L.. S. Bosworth Company 
INDIANAPOLIS, IND Crescent Paper Company 
JACKSONVILLE, FLA Virginia Paper Company, In« 
Kansas Cirry, Me Midwestern Paper Company 
LANSING, Micn Phe Weissinger Paper Company 


{ Western Newspaper Union 
Lirtie Rock, Ark 


\ Arkansas Paper Company 
Lone Beacn, Cat Zellerbach Paper Company 
Los Anceves, Cat Zellerbach Paper Company 
Loutsvitte, Ky Miller Paper Company 
LyncusurG, Va Caskie Paper Company, Ine 
Miu wauRrer, Wi Nackie Paper Company 


MUINNEAPOTIS, MINN 
The John Leslie Paper Company 


Nawaan, N. } / Henry Lindenmeyr & Sons 
' Lathrop Paper Company, In 

New Haven, Conn Storrs & Bement Company 
New Orteans, La Alco Paper Company, Ine 
Henry Lindenmeyr & Sons 

Lathrop Paper Company Ine 

he Alling & Cory Company 

New Yor« Crry J. E. Linde Paper Company 


The Canfield Paper Company 
Marquardt & Company, Ine 


Schlosser Paper Corporation 


Oaktanp, Cat Zellerbach Paper Company 
Oxranoma Crry, OKLA Western Newspaper Union 
Omana, Nes. Field-Hamilton-Smith Paper Company 
D. L. Ward Company 

Puapertenta, Pa The |. L. N. Smythe ( ompany 
Schuylkill Paper Company 

Puoentx, Ariz Zellerbach Paper Company 
Pirrssurcnu, Pa The Alling & Cory Company 
PortLtanp, Mr ©. M. Rice Paper Company 
PorTLANp, Ore Zellerbach Paper Company 
REN Nev Zellerbach Paper Company 
Ricumonp, Va B. W. Wilson Paper Company 
Rocursrer, N. Y Ihe Alling & Cory ( ompany 
SACRAMENTO, Cat Zellerbach Paper Company 


j Beacon Paper Company 


I on Mo 
St. is, M \ Tobey Fine Papers, Inc 


St. Paut, MINN Phe John Leslie Paper Company 
Sact Lake Crry, Utan Zellerbach Paper Company 
San Dirao, Cat Zellerbach Paper Company 
San Francisco, Cat Zellerbach Paper Company 
San Jose, Cat Zellerbach Paper Company 
Seartie, Wasn Zellerbach Paper Company 
SHREVEPORT, La Louisiana Paper Company, Ltd 
Spokane, Wasn Zellerbach Paper ( ompany 
Sprincrietp, Mass 

The Paper House of New England 
SrockTon, Cal Zellerbach Paper (¢ ompany 
Toreka, Kan Midwestern Paper Company 
Prov, N.Y Troy Paper Corporation 
Pursa, OKLA Tulsa Paper Company 
Wa Texas Olmsted-Kirk Company 
Warta Watta, Wasn Zellerbach Paper Company 
Wasninoton, D. ¢ Stanford Paper Company 
Yakima, Wasu Z/ellerbach Paper Company 


EXPORT AND FOREIGN 
New York Crry (Export) National Paper & Type Co 
teencie r Branches in 4 t in Latin America and 
West Inde 


AUSTRALIA B. J. Ball, Ltd 
New ZEALAND B. J. Ball (N. 2 Ltd 
Hawattan Istanps Honolulu Paper Co., Ltd., 


Agents for Zellerbach Paper (¢ ompany 






















































Photo by Creative Photographers, Inc, 


~ Warren's Cumberland Offset 


PRE-CONDITIONED 


| WOVE + SAXONY »- HOMESPUN + LINEN »- HANDMADE 














\ X Y ARREN’S Cumberland Offset is pre-conditioned by the exclu- 

sive process that has been used successfully on Warren’s Label 
papers. Under average pressroom conditions, both winter and sum- 
mer, Cumberland Offset may be run directly from the case or skid 
without further conditioning by hanging. 

Comprehensive pressroom tests indicate that Cumberland Offset 
exhibits a minimum of stretch or shrinkage under changing atmos- 
pheric conditions. Tendencies toward curling and “‘cockling”’ are held 
to a minimum—even under extreme conditions of relative humidity 

Because of its flat-lying properties Cumberland Offset is a ~ pro- 
duction” sheet which may be run at maximum press speeds. 


Write for free booklet —“How Will It Print by Offset” 
S.D. WARREN COMPANY + BOSTON 1, MASS. 


Better Paper Better Printing 








Printing, Papers 

































separates India from China and con- 
sists of about five hundred miles of 
the rugged Himalaya mountains. The 
rugged peaks rise to incredible 
heights and it is bitterly cold. 

“Up, up, up. we climbed into the 
black cold night and the higher we 
went the faster the temperature drop- 


ped. Thru 


could see the lights on the ground 


the small windows we 
grow dimmer and dimmer and then 
fade completely. In the distance we 
could see the treacherous peaks that 
help make up the world’s greatest 
range of mountains, and believe me. 
those snow covered Himalayas held 
no beauty for us at that time. Soon 
we were approaching them and in a 
little bit more we were right over 
them. What a breath taking sight! 
With the moon shining you could 
make out the outlines of the huge 
jagged cliffs below. In any direc- 
tion there was nothing below but rug- 
ged icy mountains and never in my 
life before did I appreciate the im- 
portance of the fine engineering in 
a couple of American made aircraft 
engines. Before too long we could 
make out lights in the distance. 

first a few then many more. . . the 
lamps of China. We were allowed to 
take off the oxygen masks and all 
eyes were fixed on the lights below. 
Soon we were over the landing field 


A cou- 


ple of the boys jumped out and 


and the pilot set her down. 


kissed the ground. We were in China. 
As dawn broke we were sitting in a 
G.I. mess hall having a cup of cof- 
fee. 

“After a short period of time we 
started on an even more thrilling ex- 
perience. a thirteen day motor 
trip thru the heart of the most back- 
ward part of this unbelievably vast 


Most 


of the trip, or for about 11 days we 


and wretchedly poor country. 


were riding thru mountains on a 
twisting turning tortuous road. We 
seldom went over 20 miles per hour. 

more often it was 5 or 10. We 
averaged about sixty miles a full 
driving day. At night we'd sleep in 
little 
rats so big you'd swear they were 


Chinese Inns. there were 


crossed with cats. centipedes. 
scorpions, spiders by the hundreds. 


We ate only Chinese food with chop- 
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hall 


restaurants 


sticks. ur Was any 
little 
counter along the way. 


set a good meal for $150.00. 


mess 
Chinese wed en- 
You could 


About 





75 cents in our dough. the pres- 
ent rate of exchange is about 200 
Chinese dollars for one American 


dollar.” * * 


Announce Standard for Photo 
Printing and Projection Equipment 


HE following discussion “How to 
Check Performance of Photograph- 
ic Printing and Projection Equip- 
ment,” is by Oscar W. Richards, re- 
search biologist, Spencer Lens Co.. 
Buffalo, and appeared in a recent 
issue of /ndustrial Standardization, 
Ameri- 
It is one 


house publication of the 
can Standards Association. 
of a series of standards for photogra- 
phy which is being developed by a 
committee under the sponsorship of 
the Optical Society of America. Fur- 
ther information may be obtained on 
this and other photographic stand- 
ards work from the ASA, 29 West 
39th St., New York 18. The article 
follows: 
Standard 
important as dimensional standards 


methods of test are as 


in providing for efficient equipment, 
because they make it possible for 
different individuals and laboratories 
to carry out tests in such a way that 
the results can be compared without 
fear of variation in the methods used. 
The new American Standard, Methods 
of Testing Printing and Projection 
Z38.7.5-1943, 
reasonably simple testing methods for 


Equipment, provides 
three important aspects of the per- 
formance of photographic printing 
and projection equipment—uniform- 
ity of contact between negative and 
positive in printing equipment; tem- 
perature of the film or slide after the 
projector has been operated for one 
hour; and uniformity of the illumi- 
nation of the screen. Because the 
equipment tested concerns ordinary, 
good equipment for amateur and pro- 
fessional use, rather than special 
equipment such as that used in photo- 
engraving and photogrammetry. some 
of the tests are not as elaborate as 
would be necessary for the more pre- 


cise equipment. 


Requires Good Master Negative 

The method of measuring uniform- 
ity of contact between negative and 
positive in printing equipment, as 
provided in the new standard, re- 
quires a good master negative, such 
as a print from the engraver’s screen. 
The standard test provides for the use 
of a screen with 120 lines per inch, so 
arranged as to provide alternating 
clear and opaque regions of equal 
areas. A print is made from this mas- 
ter screen developed in the customary 
manner, and poor contact is shown 
by any departure from the uniform 
gray tone of the print. The tolerance 
limits for contact are stated in the 
American Standard for Contact Print- 
ers, Z38.7.10-1944. The master print 
is made on the same material, either 
plate or film, as will be used in the 
printer. 

The temperature of a film or slide 
cannot be measured in a printer or in 
a projector with an ordinary ther- 
mometer. The thermometer is not of 
the proper shape for good contact. 
and a glass bulb does not absorb heat 


The 


ferred method uses a thermocouple, of 


energy as would a film. pre- 
wire small enough so that good con- 
tact may be made with the material to 
be tested, and determines the rise in 
temperature by means of a suitable 
voltmeter or potentiometer. The stand- 
ard test calls for a precision of +2 C. 
A suitable thermocouple is either 
cemented to a film or slide having a 
density of 2.0 or greater, or is held in 
good contact with it, on the side away 
from the light. 

Filmslide and lantern slide pro- 
jectors, microfilm readers, and similar 
instruments warm up gradually until 
they reach an equilibrium tempera- 
ture. In this case it is necessary that 


(Continued on Page 103) 
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..-in the land of cotton 
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that’s where the story of Photolith Film begins 


COTTON from the Southland is 
one of the basic raw materials 
from which Du Pont makes the 
crystal-clear safety base used for 
Photolith Film. 

Through the magic of chem- 
istry, cotton linters—the short 
fibres of cotton—are converted 
into esters of cellulose, a flaky 
snow-like material. 


In huge stainless steel tanks 


these flakes are mixed with sol- 
vents under carefully controlled 
conditions to form a clear, vis- 
cous syrup known as “dope.” 
From this syrup the base of Photo- 
lith Safety Film is produced. 

In months to come we plan to 
tell you more about the interest- 
ing process that makes Photolith 
Film a superior product. 

You’ll like the high contrast of 


this film—its wide exposure lati- 
tude and quick-drying qualities. 
You’ll find, too, that it lies flat 
and engraves easily. And its 
unique packaging will save time 
in your darkroom and properly 
protect the film at all times. 


E.I. du Pont de Nemours & Co. 
(Inc.), Photo Products Dept., 
Wilmington 98, Delaware. 


DU PONT PHOTOLITH FILM 


QU POND 


REG. u. 5. Pat OFF 


INVEST IN VICTORY... 
BUY WAR BONDS REGULARLY 
AND KEEP THEM 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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ABOU Wels WRADIS 


Daytime Apprentice Classes to Start September 25 


LANS for opening the first full 

length term of the New York litho- 
graphic industry’s daytime training 
school for apprentices have been an- 
nounced and classes are to get under 
way the week of September 25. This 
announcement was made early in 
September by H. H. Platt, Sackett & 
Wilhelms Lithographing Corp., who 
is chairman of the New York Advis- 
ory Committee on Lithographic Tech- 
nical Education. This committee, 
which is in charge of the program is 
composed of representatives of em- 
ployers and the Amalgamated Lithog- 
raphers of America. 


The school was launched last 


spring and the first term, which was 
a short one, ended in June, Thirty- 
four were enrolled in that term, and 
committeemen are hopeful that the 
full length term opening in Septem- 
ber and ending June, 1945, will have 
a larger number. Classes are held at 
the New York Trade School where 
modern lithographic equipment is 
installed. Classes cover photography, 
stripping, dot etching, platemaking 
and presswork. Apprentices in the 
industry are eligible to attend, and 
students and employers share ex- 
information — is 


penses. Complete 


available from the committee at 


562 Fifth Avenue, 12th Floor. 


Plan Evening Litho Classes For New York Area 


HE annual evening courses in 

lithographic processes held in New 
York by the Lithographic Technical 
Foundation have been announced for 
this year and registration is now 
open for classes to begin late in Sep- 
tember, Dr. D. J. MacDonald. edu- 
cational director of the Foundation, 
said. Classes are held in three hour 
evendng sessions at the New York 
Trade School. 

Preliminary plans called for 
courses in line, halftone and color 
photography; stripping for black and 
color cor- 
recting; platemaking; and offset 
presswork for both black and white 


white and color work: 


and color. Probable instructors for 
these courses include Terrence Ste- 
phenson, Salzer & Co.; Donald Grant. 
Advertisers Offset Co.: Harold Ellis. 
Kindred. MacLean & Co.. and Ed- 
ward Olownia and Peter Rice, both 
of Industrial Litho Co. Courses in 
chemistry and press troubles, may 


also be offered. it was said. and 
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instructors may be Joseph Mazzaferri. 
Graphic Arts Engraving Co., Phila- 
delphia, and Theodore Makarius. 
Fuchs & Lang Mfg. Co. 

Dr. MacDonald said that the de- 
mand for various courses would de- 
termine whether they will be held. 
The evening classes have no connec- 
tion with the apprentice daytime 
lithographic classes being held at the 
New York Trade School, although the 
committees in charge are composed 
of many of the same men. 

Complete information is available 
from the Foundation. 220 East 42nd 
St.. New York 17. 

. 
Heat-Set Ink Case Reversed 

A reversal of the original decision 
in the “heat-set” ink 
brought by Interchemical Corp.. par- 


patent suit 


ent company of International Printing 
Ink, against Sinclair & Carroll Co.. 
was handed down August 28 by the 
Circuit Court of Appeals. The first 
decision in May, 1943, was in favor 





of Sinclair & Carroll and held that 
the “Gessler” patent was invalid and 
therefore was not infringed by the 
Jatter firm, but the present decision 
holds that the patent is valid and that 
it has been infringed by Sinclair & 
Carroll. 


Chase to Handle LTF Funds 

The “qualified fiscal agent” re- 
ferred to in several of the Litho- 
graphic Technical Foundation’s _re- 
cent announcements, which will han- 
dle funds which may reach $1,000,- 
000, is the Chase National Bank of 
New York. This is revealed in a 
brochure scheduled to be mailed 
early in September which sets forth 
policies, objectives and facilities of 
the Foundation’s new expanded re- 
search program. The bank will act as 
fiscal agent in cooperation with the 
Foundation’s financial committee 
which is composed of R. V. Mitchell. 
R. R. Heywood, Sr., Milton Thwaite, 


and E. H. Wadewitz. 


Coast Firm Expands 

An expansion program “looking 
forward to the promising future of 
the West.” has just been completed 
by the Williams Lithograph Co., San 
Francisco, The company, which pro- 
duces color lithography as well as 
general commercial work, has en- 
larged its plant to accommodate a 
new camera and an art department 
for the reproduction of full color 


work, 
. 


Plan Packaging Institute 

The annual Packaging Institute is 
planned for November 1 and 2 in 
New York City. at Hotel New Yorker. 
Information may be obtained from 
the institute at 142 Madison Avenue. 
New York 17. 
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Litho Artist Gets DFC Award 


First Lt. Donald R. Gemmel, for- 
mer litho artist of the Western Print- 
ing and Lithographing Co., Pough- 
keepsie, N. Y. plant, was recently 
Flying 


awarded the Distinguished 


Cross. Lt. Gemmel is with the U. S. 
Kighth Air Force in England and is 
a veteran of many missions as a bom- 
bardier of a Liberator bomber. The 
citation accompanying the decoration 
stated: “For extraordinary achieve- 
ment while serving with distinction 
as bombardier of a B-24 airplane on 
numerous special operational mis- 
sions over enemy occupied Europe. 
Lieutenant Gemmel performed his 
duties with the utmost skill and his 
actions while engaged in combat 
with the enemy have been an exam- 


fellow 


determination and 


ple to his crewmen. The 


courage, excep- 
tional skill displayed by Lieutenant 
Gemmel contributed materially to 
the successful completion of each of 
reflect 
credit upon himself and the Armed 


Forces of the United States.” 


these missions and highest 


° 
Chicago Firm Erects Addition 
Chicago Show Printing Co., Chi- 
cago, has under construction an addi- 
tion to its plant on a lot across the 
street from the main establishment at 
2635 N. Kildare ave. This new struc- 
ture, modern in design, one story 
high and 100 x 25 ft. in size. is to be 
used for expanded production of a 
waterproof cloth sealing tape on gov- 
ernment contracts for use on overseas 
freight shipments. After the war, 
said S. I. Katz, production manager, 
the company plans to continue manu- 
facture of this tape, in addition to 
regular lithographing operations. 
e 
Phila. Club to Hear Soderstrom 
Walter FE. 


secretary of the National Association 


Soderstrom, executive 
of Photo-Lithographers, is to be the 
speaker at the first fall meeting of the 
Litho Club of Philadelphia, Septem- 
ber 25, at the Poor Richard Club. 
His subject is “Postwar Planning 
Ideas.” The club’s board of governors 
recently decided to return to the Poor 
Richard Club for this year’s meetings 
after holding meetings for the last 
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year in a local hotel. Nomination of 
officers is scheduled on the business 
docket for September 25. 


Chicago Club Meets Sept. 28 


Examination of the paper situation 
will occupy the attention of the 
Lithographers Club of Chicago when 
fall meetings are resumed Sept. 28 at 
the Bismark Hotel. A dinner, as usual, 
will precede the discussion period. 
James J. Spivacek, of Western Elec- 
tric Co.’s lithographic department, 
will have charge of the program as 
new chairman of the club’s educa- 
tional committee. 


Baltimore Club Meets Sept. 18 
The first meeting of the fall season 
of the Baltimore Litho Club is being 
held Monday, September 18 at Hotel 
Edward J. Pechin. 
advertising manager of the Plastics 
Department of the duPont Co., is 
the speaker. Mr. Pechin was ex- 


pected to discuss the field of plastics 


Emerson. when 


and their application to many other 
industries and will demonstrate sev- 
eral types of plastic material show- 
ing their properties and uses. 


Conn. Club to Meet 

The first Fall meeting of the Con- 
necticut Valley Litho Club is sched- 
uled for Friday. October 6. in Hart- 
ford. Plans are to be announced 


through regular club channels. 





Form Springfield Firm 

The Springfield Art and Printing 
Co. has been established in Spring- 
field, Ill., by Harold Bradley and 
Marshall Mitchell. Equipment in- 
cludes a small offset press, plate- 
making facilities, Varityper, and 
small binding machinery. Mr. Brad- 
ley has been employed for the last 
ten years in the printing department 
of the Franklin Life Insurance Co.. 
Springfield, and Mr. Mitchell oper- 
ated his own art studio there for the 
last five years. The new business will 
combine offset lithography and com- 
mercial art service. Mr. Bradley said. 

+ 


Roesch Marks 65th Anniversary 
Louis Roesch Co., San Francisco 
lithographers and printers, is observ- 
ing its 65th anniversary year during 
1944 and has recently inserted adver- 
tisements in west coast advertising 
publications titled “From °79 to °44.” 
The company produces display ad- 
multi-color 
Facilities 


vertising material and 

bottle, can and box labels. 
include bronzing equipment and regu- 
lar lithographing equipment. Early 
in 1944 the plant’s capacity was in- 
creased by the installation of a 58- 
inch four-color Harris offset press. 


Powers Now a Captain 
Lt. Norman Powers. Army Map 
recently 


Service. Washington, has 


heen made a captain. 


Porter Heads Combined H-S-P Sales, Dabney Aids 


xg 
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Sales activities of the Harris-Seybold-Potter Co., Cleveland, and the Seybold Div., Dayton. 
were integrated under the direction of Harry A. Porter at a meeting of Harris sales executives 
in Cleveland August 11 and 12. J. C. Dabney, sales manager of the Seybold Div. became 
assistant sales manager of the company with headquarters in Cleveland. Shown above at this 
meeting are, back row (L. to R.): G. D. Bader, H. R. Baker, Ren R. Perry, L. R. Beck, A. S. 
Holford, M. L. Mann, and Hedley Prout; front row: W. G. Martin, J. W. Valiant, Mr. Porter, 


Mr. Dabney, and A. T. Walker. 
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Honor Publisher of Offset Paper 

Miss Carol L. Marx, editor and 
publisher of Steel County Photo 
Vews, offset newspaper at Owatonna, 
Minn., was this year’s recipient of the 
“Malloch Award,” a gold loving cup, 
presented annually by the National 
Federation of Press Women. Con- 
ferred during the Federation’s con- 
vention at Evanston, III., in July, the 
citation includes, also, an accolade 
for lithography. Among the services 
rendered by Miss Marx, the citation 
recalled, is the production of the 
Press Woman, house organ of the 
Federation, whose editorial treatment 
is enhanced by the liberal use of illus- 
trations at low cost. This, it was ex- 
plained, is made possible by utilizing 
Miss Marx’s Owatonna lithographing 
equipment. 

Steel County Photo News, which 
Miss Marx established early in 1938, 
claims to be “the first photo-litho- 
graphic newspaper in the northwest.” 
Included in its regular Aug. 3rd issue 
5-page supplement 


Was a special 


whose graphic illustrations and color 


treatment displayed the ability of the 
photo-lithographic process to present 
an important news event in better 
than average journalistic style. 
Despite the difficulties caused by 
loss of five of her skilled lithograph- 
ing craftsmen to the armed services 
and the necessity for making adjust- 
ments with limited labor resources. 
Miss Marx is enthusiastic about the 
advantages of the offset process for 
newspaper production and commer- 
cial job work. “My commendation for 
the process is practically unlimited,” 
she told Modern Lithography. “With 
all its problems and all that we have 
struggled through, I see offset lithog- 
raphy as the process of tomorrow. I 


am mighty glad we have a head start.” 
° 


Studies Greeting Card Reactions 

Gartner & Bender, Chicago greeting 
card lithographers, are financing an 
investigation into the emotional re- 
action to greeting cards which is be- 
ing conducted by Dr. W. Lloyd 
Warner of the University of Chicago. 
Dr. Warner is seeking to discover 
“why we like greeting cards; why we 
pick the particular cards we do; and 
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why, as a nation, we send out so 
many millions of them.” 

Thousands of different cards have 
been examined and an interpretation 
attempted. Next step in the study will 
be an investigation in three direc- 
tions: (1) house to house visits by his 
assistants to find out what people do 
or do not like in cards; (2) visits to 
shops to find out what cards are sold 


and the nature of the clientele; and 
(3) consideration of the cards in 
terms of “days”—Mother’s Day, Val- 
entine’s Day, and so on, to determine 
why some are significant to one per- 
son and not to another. 
Already Dr. Warner has 
mined that men have a “natural re- 


deter- 


sistance” to greeting cards and that 
90 per cent are bought by women. 


Leaders in Four Fields Address New York Forum 


’ 
re ed ‘ 





Morris Giegengack 


Kobak Zellers 


Leaders from four fields were featured speakers at the Post V-Day Forum, September 14, held 
by the Printers Supply Salesmen’s Guild of New York, at Hotel Astor. Norman L. Rowe, Ideal 
Roller & Mfg. Co., Guild president, said that advance reservations indicated that possibly a 
record crowd from the graphic arts trades would attend. Speakers, shown above, represented 
federal government printing, municipal government, manufacturing, and advertising. They are 
Hon. Newbold Morris, president cf the New York City Council, Hon. A. E. Giegengack, public 
printer of the U. S., Edgar Kobak, executive vice president of the Blue Network, and John A. 


Zellers, vice president of Remington Rand. 





New England Meet is Sept. 18-20 

The New England Conference for 
the Graphic Arts, the first such event 
ever staged in New England, is be- 
ing held Monday, Tuesday and Wed- 
nesday, September 18-20, at Hotel 
Statler. Boston, with all branches of 
the graphic arts participating. The 
theme is “Planning Today for Print- 
ing Tomorrow,” and registration be- 
gins at 4 p.m. of the opening day. 
The first event on the program is 
Monday evening dinner with the Bos- 
ton Club of Printing House Crafts- 
men. Lithography will be represent- 
ed on the program by William Win- 
ship. Brett Lithographing Co., Long 
Island City, N. Y., who will partici- 
pate in a discussion of the three ma- 
jor processes Tuesday afternoon. 
Other speakers will cover veteran re- 
habilitation, newspaper mechanical 
problems, advertising agencies, sales. 
and trade associations. General chair- 
man is Philip J. McAteer, New Eng- 
land Electrotype Co., and vice chair- 


man is Robert A. Whidden, head of 
Rand Taylor, Inc.. 
Boston, who is also president of the 
Graphic Arts Institute of Mass. 
* 

Sanger Directs Art Center 

Harold E. Sanger, new executive 
director of Art Center Chicago has 
been developing plans for fall and 


Avery-Gordon 


winter programs of which many will 
be of direct interest to lithographers. 
First of these features was a School 
of Air Brush Art, held from Aug. 16 
to Sept. 13. Since the closing of the 
Chicago School of Printing and Li- 
thography, of which he was principal, 
Mr. Sanger has been teaching typog- 
raphy at McKinley High School, Chi- 
cago, and he has also continued to 
serve as secretary of the Open Shop 
Employing Printers Association of 
Chicago. He assumed the directorship 
of Art Center Chicago when James 
Shanahan, former director, resigned 
to accept a position with Sea Cliff 


Press, San Francisco. 
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LITHO RESEARCH 





. has revealed that many types of LITHO 
ROLLERS are necessary to meet demands. 
BINGHAM BROTHERS COMPANY 
has recognized this demand for years. Today 


as in the past BINGHAM BROTHERS 
COMPANY can supply you with the type of 


roller you want, and all of them MADE BY 





BINGHAM. 
° @ SYNTHETIC RUBBER LITHO 
@ CRESCENT OIL LITHO 
@ SMOOTH AND GRAIN LEATHER 


, @ MOLLETON - MOLESKIN - AQGUATEX 


In fact, we manufacture the most complete 


line of LITHO ROLLERS in AMERICA. 








BINGHAM BROTHERS COMPANY 


Crery Kind of Kollet and Udberive 


Main Office: 406 PEARL STREET, NEW YORK 7 
PHILADELPHIA BALTIMORE ROCHESTER NEW ARK GARWOOD 
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Honor Wood With College Degree 

Hamilton B. Wood, president of 
the Worcester Lithograph Co., and 
Commonwealth Press. Worcester. 
Mass.. received the honorary degree 
of Master of Arts from his Alma 
Mater. Williams College, at its re- 
cent commencement. at Williams- 
town. Mass. His achievement in mu- 
sic, rather than in the graphic arts. 
occasioned the scholastic honor which 
was in recognition of 20 years of 
leadership in the Worcester County 
Musical Association. The college’s 
citation revealed that Mr. Wood is 
the composer of “some of the most 
cherished Williams songs.” and hon- 
ors him for carrying on the Worces- 
ter musical festivals, “the nation’s 
oldest annual concert series . . . with 
high distinction.” The Common- 
wealth Press is a combination plant. 
and in addition to directing its ac- 
tivities and those of the Worcester 
Lithograph Co.. he is also a secre- 
tary of the Allcolor Co. Inc... and 
president of the Printers Building 


Trust. 


of the Commercial Printing Industry 


In addition he is a member 


Advisory Committee of the War Pro- 
duction Board. 

» 
See Stationery Slump 

“The stationery manufacturing in- 
dustry looks for a decided slump in 
the use of commercial and business 
stationery, forms and supplies imme- 
diately after the war.” but this will 
be partly made up for by an increase 
in the type of forms which have not 
been obtainable recently for civilian 
use, according to a postwar survey 
just completed. The survey covered 
the stationery and greeting card in- 
dustry and was made for the National 
Paper Box Manufacturers’ Associa- 
tion, Philadelphia, by Moore and Co.. 
industrial analysts of that city. The 
report points out that the war and the 
great number of government war 
agencies and bureaus causes business 
and industry generally to use millions 
of reams of paper for forms, plans. 
records, etc., that will not be neces- 
sary in normal times. 

“The most exciting new product or 
possibility in the industry,” the report 
states. “is the possible use of chemi- 
cally treated papers which are de- 
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signed to resist water, oil, dirt, etc.. 
and still be a good paper. Such 
papers printed or written upon with 
completely unerasable, unfadable in- 
delible ink would certainly be a real 
find and in great demand for all gov- 
ernment documents. Such papers are 
now being made and used by the 
armed forces.” 

The value of manufactured prod- 
ucts of the industry is placed at 165 
million dollars. with a retail value of 
370 million dollars. 

. 


Lt. Proko Now a Prisoner 

First Lt. Bernard Proko, reported 
in July as missing in action, is now 
a prisoner of war in Germany, ac- 
cording to his father, David Proko. 
president of the Lithographic Plate 
Graining Co. of America, Brooklyn. 
\. Y. Mr. Proko reports that a Ger- 
man short wave broadcast stated that 
his son was wounded in the shoulder 
but had recovered. and a_ postcard 
from Lt. Proko later confirmed this. 
Lt. Proko was slated to become a 
captain, and was a flight squadron 
leader. 

° 

Adv. Typographers to Meet 

The annual meeting of the Adver- 
tising Typographers Association of 
America is scheduled for Thursday. 
Friday and Saturday. October 12-14 
at the French Lick Springs Hotel. 
French Lick. Ind. Speakers include 
Fred Heitkamp. American Type 
Founders. and Frank M. Sherman, 
Lanston Monotype Machine Co. 

e 


MASA to Observe 25th Year 
Plans have been announced for the 
observance of the 25th anniversary 
of the Mail Advertising Service Asso- 
ciation at a luncheon at Hotel Roose- 
velt. New York, October 13, in con- 
nection with the one day clinic of 
the Direct Mail Advertising Associa- 


tion. 
4 


New Address for Krueger 

The W. A. Krueger Co., lithograph- 
ers and printers, which has been en- 
gaged in an expansion and building 
program, is now located at 3820 
West Wisconsin Ave.. Milwaukee 8. 
Wis. 


Orth Joins Ozalid 

Samuel F. Orth, general sales man- 
ager of Spaulding-Moss Co., Boston, 
lithographers, has joined the General 
Aniline & Film Corp. as general sales 
manager of the Ozalid Products Di- 
vision in Johnson City, N. Y., P. B. 
Terry, vice president and general 
manager of the Boston firm, an- 
nounced in August. This division is 
engaged in the sensitizing of paper 
and film for reproduction of drawings 
and typed copy and in the manufac- 
ture of machines for their exposure 
and development. Mr. Orth joined 
Spaulding-Moss in 1926. 


Ink Makers Meet Sept. 19-21 

The annual meeting of the Na- 
tional Association of Printing Ink 
Makers is being held Tuesday. Wed- 
nesday and Thursday, September 19- 
21. at the Westchester Country Club. 
Rye. N. Y. 


Hoe Man Gets Rare Citation 





Joseph L. Auer, (above) vice president and 
general manager of R. Hoe & Co., New York 
press manufacturers, has been awarded the 
War Department's Ordnance Citation. It 
is the eleventh such citation to be issued 
to a Civilian since the beginning of the 
war, and New York Army Ordnance men 
say they believe it to be the first award to 
be made to anyone in the graphic arts 
field. The citation states in part, “by the 
exercise of his (Mr. Auer’s) initiative and 
ingenuity (he) has made a marked con- 
tribution to the war production program.” 
The award came as a result of Mr. Auer’s 
services as assistant chairman of the In- 
tegrating Committee, Major Calibre Anti- 
Aircraft Carriage Industry. He is now assis- 
tant chairman of the Mobile Carriage Re- 
coil Mechanism Committee. Mr. Auer 
joined Hoe in 1937 and is in charge of fac- 
tory operations at the Bronx plant and at 
the Dunellen, N. J. plant. 
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| ... The World’s Largest 
Plate Graining Plant 


ZINC and ALUMINUM 
PLATES 


UNGRAINED — GRAINED — REGRAINED 


Our large modern plant is ready to meet your most exacting requirements. 
We handle all sizes of plates, and also make a specialty of Multilith 
plates. Our record of growth has been built on these two principles— 


SERVICE PLUS QUALITY 


To Visitors Attending the 
NAPL Conference 
While in New York why not take time to call us 
regarding your particular plate graining problem. 
We will be glad to talk with you about our service. 
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Death Takes Two Hall Men 
Cecil H. Brooks, 59, for 30 years a 
salesman fer Hall Lithographing Co.. 
Topeka, Kan., and Pfc. Lawrence E. 
Wilcox, Hall employee, both died re- 
cently, making a total of four deaths 
from the company’s personnel in re- 
cent months. Mr. Brooks died unex- 
pectedly while on a business trip late 
in July. Private Wilcox was killed in 
France July 6. Last February Mer] 
Tabor, Hall secretary-treasurer and 
general manager, died. and Richard 
N. Hall, president, passed away in 


June. 
* 


G. F. Kalkhoff Dies 

G. Frederick Kalkhoff, 
printer, engraver. and former head of 
the New York Employing Printers 
Association, died August 16 at his 
home in Scarsdale. N. Y. He founded 
his own firm, the Kalkhoff Press. in 
New York in 1906 and was active in 
the formation of the employing print- 
ers group. He was also past president 
of the New York Printers and Book- 
binders Mutual Insurance Co., and a 
director at the time of his death. 

° 


W. H. Chapman, Inventor, Dies 


83. a retired 


William H. Chapman, inventor of 


the Chapman electric neutralizer for 


eliminating static on presses. made 
by the Chapman Electric Neutraliz- 
ing Co., Portland. Maine, died Aug- 
ust 28 at his home in that city. He 
was 85. Mr. Williams also held pat- 
ents on other industrial devices, and 
in earlier life built the instruments 
used in the study of physics at Mid- 
dlebury College. 
. 

G. F. Floud, Montreal, Dies 

George Frederick Floud, 60, who 
for many years was vice president of 
the Benallack 
Montreal, died in that city 
24. Mr. Floud was born in Wales 
and came to Canada to join the litho- 
He was 


Lithographing Co.. 
August 


eraphing company in 1906, 
active in civic and fraternal affairs 
and was a 32nd degree Mason. 
» 

Omaha Lithographer Killed 

Pvt. Edward A. Spencer, 29, for- 
merly employed by the Peterson Lith- 
ograph and Printing Co., Omaha, was 
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killed in action July 22 in New 
Guinea. He was inducted into the 
Army in July, 1943, and had been 
overseas 1] months. 


Summerfield Eney Dies 





“Sum” Eney 


Eney. Jr.. 


prominent figure in the lithographic 


Summerfield (Sum) 
industry for many years, died August 
19 at his home in Woodstock, N. Y.. 
after an illness of several months. 
At the time of his death 
he was associated with Reinhold- 
Gould. Inc.. New York paper firm. 


and for many years prior was con- 


He was 63. 


nected with Champion Paper & Fibre 
Co.. as a trouble shooter and _ pro- 
motion man. 

Mr. Eney was born, April 15, 1881, 
in Baltimore. and his first job was 
Baltimore 
printers, at the age of Il. He left 
the Reese establishment to join the 
Baltimore. 


with James P. Reese. 


Prohibition Advocate, 
where his one-man job consisted of 
buying the paper, printing the pub- 
lication—usually from boiler plate 
folding. sealing and mailing it. 
However, opportunity for displaying 
craftsmanship was lacking at the Ad- 
vocate, and after serving there for 
the better part of a year, he left to 
join Munder’s—reputed at that time 
to be the best halftone color printing 
house in the country. There Sum 
found what he was looking for—the 
opportunity to learn to be a_ real 
printer. In later years he reported 
that progress in his life’s work was 
always guided by the one thought 
which path will provide the means 


for making him better at his trade. 
He left Munder’s and joined the 
Baltimore Sun, and was placed in 
charge of the entire pressroom. His 
job there was brought to an abrupt 
end with the Baltimore fire in 1904. 
Sum Eney decided then it was time 
to try his luck in New York. 

Soon an offer came from the Harris 
Company, (now Harris - Seybold - 
Potter). which needed a printer, with 
a knowledge of paper, ink, and press 
operation, who could go on the road 
as a press salesman. Sum qualified 
for the job, and his association with 
Harris lasted many years. He joined 
Champion in 1928. 

He was active in many lithographic 
trade organizations and played a 
prominent role in trade affairs over 
the years, often as a speaker. At 
the time of his illness, he was en- 
gaged in the perfecting of a dry litho- 
graphing process for which he had 
applied for patents. 

Survivors include his widow, two 
daughters, a son, Summerfield Eney 
3rd, two sisters and a brother. 

. 
A. J. Barnes, Springfield, Dies 

Andrew J. secretary of 
Schnepp & 
lithographers and binders, Spring- 
field. Ill., died July 10 at the age of 
Established in 1903, his 


company has long been prominent in 


Barnes. 


Barnes, Inc. printers, 


70 years, 


central Illinois. 
. 

Young & Selden Chairman Dies 

Edwin Bennett Young, Sr., 86, 
chairman of the board of Young & 
Selden Co.. Baltimore lithographers 
and bank stationers. died unexpected- 
ly August 20 as a result of a cerebral 


hemorrhage. 
. 


Fenton, Label Executive, Dies 

Miner Fenton, 68, president of the 
Fenton Label Co., Philadelphia litho- 
graphers, died August 15. He was 
credited with several developments 
and improvements in the manufacture 
and use of gummed labels. 

. 

Freedel Killed in Action 

Lt. Fred D. Freedel, formerly with 
the old Buckley, Dement & Co., Chi- 
cago, was killed in action in France 


July 4. 
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LAWSON 


Salutes You With Thanhs 
for your keen appreciation of our efforts in War and 
Peace to give you “Lawson Quality” Service on your 
Seybold Equipment. 

Your continued appreciation over the years has 


made us the WORLD’S LARGEST DISTRIBUTORS 


OF PAPER CUTTING MACHINES. 


E. P. LAWSON CO., INC. 


426 West 33rd Street New York 
BOSTON: 170 Summer St. PHILADELPHIA: Bourse Bldg. 


Gor Gifiy Years 


Sole Eastern Sales Agents 


SEYBOLD PAPER CUTTERS anv BINDERY EQUIPMENT 
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Western Litho Develops Label Through Buyer Tests 





The two center labels were chosen from the group shown. Se- 
lections were made from 24 originally suggested designs. 


ITH bottles standardized. the 


wine industry in California 


today is paying more attention to 
labeling than ever before, attempting 
by this means. through the use of 
compelling color and design and fine 
lithographic workmanship, to achieve 
a package that will stand out from 
competition despite likeness of con- 
tainers. 

An example is the label creation 
of the newly organized Wine Grow- 
ers Guild. This co-operative of 300 
growers owning half a dozen of the 
larger wineries producing annually 
six million gallons of wine. took six 
months to design and test on buyers 
various forms of a label for their 
products. During the process of ex- 
perimentation, some two score of 
labels were designed and samples pro- 
duced by Western Lithograph Com- 
pany. San Francisco. Six of these 
were subjected to several hundred 
observation tests permitting buyers 
free choice of wines from a wine dis- 
play. The ones finally chosen were 
those preferred by the customer, and 
found through tests to have great 
memory value. 

The feature of the label is a wood- 
cut-style illustration of a winegrower 


of Guild 
craftsmanship days. @n the off-white 


in the ancient costume 


labels used on white wines. musca- 
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tels. sherries. etc., this figure appears 
in a pastel brick shade, with the hand 
lettering in black and the same shade 
of brick or diluted wine color. The 
form of the label used for the red 
wines. both table and sweet, shows 
the figure in white on a background 
of the same brick shade on the upper 
half of the label, with a complemen- 
tary olive green on the lower half; 
lettering in white and black. These 
two basic labels take care, not only 
of the various wine types within the 
red and the white classifications, but 
of identification of the different “wine 
cellars” named as producing the vari- 
ous wines. 

Each variation of the label is a 
one-color print job. Difference in 
package content is indicated without 
disturbing the structural feel of the 
label as a whole. The restrained 
chroma was chosen to reflect the feel- 
ing of age and mellowness, says Fred 
Glauser, Art Director for Erwin, 
Wasey & Company of the Pacific 
Coast, who created the design for the 
label, and who worked out technical 
details with Western 
Lowell Browne of the latter firm 
acted as lithography advisor in the 


Lithograph. 


label development. 

Most of Western’s production these 
days is in connection with the war— 
“much of it. if not most, we don’t 


talk about.” in the words of one ex- 
ecutive. Out of the San Francisco 
plant. much of this is for the USO. 
The Los Angeles plant of Western is 
doing large amounts of secret work 
for the air corps, army and other 
Government departments. All the 
company can say is that it is “in the 


All the Wes- 


tern plants are “up to their ears” in 


field of graphic arts.” 


various kinds of work in connection 
with the war effort. a spokesman said. 
« 


Announce Direct Mail Contest 
“Value to the War Effort” is the 
theme of this year’s Fifty Direct Mail 
Leaders Contest sponsored by the Di- 
rect Mail 


Any mail campaign, large or small, 


Advertising Association. 
produced between September 1. 1943, 
and August 31, 1944, is eligible. En- 
try blanks and full information is 
available from the association, 17 
East 42 St.. New York 17. 
. 
Arvey Adds Star to E Flag 
A star added to the “E” pennant 
for continuing production perform- 
ance was awarded to the Arvey Cor- 
poration’s Jersey City plant during 
August. The Arvey plant in addi- 
tion to its regular job of mounting 
and finishing, is producing parts for 
fighter. cargo and bomber planes. 
. 
UTA Meets November 1-2 
A war problems conference and 
business session for members of the 
United Typothetae of America is 
planned for November 1 and 2 at 
Hotel Carter, Cleveland. Election of 
officers and other business will com- 
prise the program, and no enter- 
tainment is planned. 
e 
Braden Joins Vulcan 
V. J. Braden, formerly associated 
with Goodyear Tire and Rubber Co., 
has joined Vulcan Proofing Co., 
Brooklyn, where he is in charge of 
Both firms 
manufacture rubber offset blankets. 
* 
Kimpton Co. Sold 
The Edward Kimpton Co., lithog- 
raphers, printers, and stationers, 84 
Beekman St., New York, has been pur- 
chased by James Veccia. 


design and production. 
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“The “(rly WModeru Method 
of Platemaking... 
Harris Deep Etch 


HE Harris Deep Etch Process not give off objectionable odors. 
ives fine detail, accurate and . 
& ’ Users of Harris Deep Etch report 


faithful reproduction of the image exceptionally long runs— another 


. . . because its thin coating re- 
reason for economy. 
duces light spread. Furthermore, 


the Harris Deep Etch Process is Harris Deep Etch is manufactured 
comprised of chemicals that are by the pioneer builder of offset 
compatible—they work together, lithographic presses in the com- 
avoiding conflicting reactions. pany’s own laboratory. It has won 
The process is economical because recognition in hundreds of plants 
of the high quality of plates ob- throughout the United States 


tained. It is convenient to use; does and Canada. 


THERE’S A HARRIS DEALER NEAR YOU 
Send for folder and prices 


W. E. BOOTH CoO. DOUTHITT CORPORATION METZGER PHOTO SUPPLY CO. 
Toronto - Montreal Detroit Akron 








CALIFORNIA INK CO. HARRIS-SEYBOLD-POTTER CO. NORMAN-WILLETS CO. 
San Francisco, Los Angeles, Atlanta Chicago 
Portland, Seattle, Salt Lake City A. E. HEINSOHN PHILLIPS & JACOBS CO. 
ALLAN B. CROKE CO. anne Pamnnelptie 
Boston HILL-HENTSCHEL CO. PHOTOTECHNICAL 
St. Louis, Memphis, Dallas, LABORATORY 
G. C. DOM SUPPLY CO. Oklahoma City Washington, D. C. 
Cincinnati McKINLEY LITHO SUPPLY CO. ROBERTS & PORTER, INC. 
DOMINION PRINTING INK Cincinnati New York City - Chicago 
& COLOR CO., LTD. MEDO PHOTO SUPPLY CO. SINCLAIR & VALENTINE CO. 
Vancouver New York City Baltimore 














HARRIS -SEYBOLD:-POTTER COMPANY 
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Announce MASA Program 

The program for the War Confer- 
ence of the Mail Advertising Service 
Association, planned for Saturday 
and Sunday, September 23 and 24, at 
Hotel Statler, Detroit, has been an- 
nounced and contains several sessions 
where lithography will be prominent. 

Starting off the program Saturday 
morning at 9:30 is an introductory 
talk by Edward N. Mayer, Jr., James 
Gray. Inc., New York lithographers. 
who is president of the MASA. Again 
on Sunday afternoon, Mr. Mayer is 
scheduled to speak on “Much Ado 
About Nothing.” The Sunday morn- 
ing session is highlighted by a ques- 
tion and answer clinic titled, “All 
About Offset,” led by Bernard Rosen- 
stadt, Ardlee York 


lithographers. Other features of the 


Service. New 


program are devoted to government 
regulations and industry matters of 
the lettershops and direct mail lith- 


ographers. 


American Litho Changes Name 

American Lithograph Co., Akron, 
Ohio, has given notice that effective 
August 31, it was dissolved, and assets 
have been taken over by Thomas R. 
Lindsey, the sole shareholder. who 
will continue to operate the litho- 
graphing business under the name of 
the Lindsey Lithograph Co. The new 
firm will be located at the same place. 
888 East Market St. The change was 
made, Mr. Lindsey said, because of 
confusion with other companies with 


similar names. 


Thomason Installs Press 

Theodore 
Thomason Press, Philadelphia, has re- 
recently installed a second 17 x 22” 


Thomason, owner of 


Webendorfer press. Larger _plate- 
making units are also being installed. 
The company was formed in March, 


1944, 


Peerless Holds Picnic 

Employees of Peerless Lithograph- 
ing Co., Chicago, with wives, children 
and guests, enjoyed their annual pic- 
nic July 22 at Hoffman’s Grove in the 
Cook County Forest Preserves. John 
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Bistolfo of the pressroom force, and 
president of the Peerless Employees 
Club, had charge of arrangements. 


Name Makarius District Manager 





Theodore Makarius, has been ap- 
pointed eastern district manager of 
Fuchs & Lang Mfg. Co., Div., Gen- 
eral Printing Ink Corp., Robert J. 
Butler. F & L 
nounced during August. Mr. Ma- 


general manager, an- 


karius. who is a contributor of ar- 
ticles on offset presswork to Mod- 
ern Lithography, joined F & L July 
1, 1943. and was previously with 
Brett Lithographing Co., Long Is- 
land City, N. Y. 

At the same time the appointment 
of M. Whitman as metropolitan dis- 
York City 
was announced, and the appointment 
of G. W. Stratton as assistant west- 


trict manager of New 


ern sales manager with headquarters 
in Chicago. 
+ 

Brown & Bigelow Report Wins 

The annual report for 1943 of 
Brown & Bigelow, St. Paul. Minn.. 
lithographers and calendar manufac- 
turers, was selected as best among 
1,000 annual reports by Financial 
World recently. A report by Ameri- 
can Type Founders, Elizabeth, N. J.. 
was also honored in the competition. 


Joins Little Rock Firm 

D. L. Jones, salesman for the Roach 
Paper Co., Little Rock, has recently 
joined the Democrat Printing & Litho- 


graphing Co., same city. 


Publish Pacific Map 

A map of the Pacific and Far East 
showing various battle lines of the 
war. including lines as of the Sum- 
mer of 1944, has just been published 
by the Hagstrom Co., New York map 
makers and lithographers. The map 
is 31 x 42”, in full color. The Hags- 
trom Co. prepared art work and 
plates. and presswork was by the 
Bauer Lithograph Co., same city. 
Two humorous maps have also just 
been published by the Hagstrom Co.. 
W. B. Hagstrom, company president 
said. One is a “Bootleggers’ Map of 
U. S.°. and the other is a “Rationing 
Map of the U.S.” Both are litho- 


graphed in colors. 
. 


Honor Griswold, R-K-S Head 

M. L. Griswold. head of Rogers- 
Kellogg-Stillson, Inc.. New York 
combination plant, was honored dur- 
ing August by a surprise dinner at 
the Lotos Club, given by a group of 
friends and company executives and 
Charles W. Folks, com- 
pany secretary. was toastmaster. 

. 

Installs Offset Equipment 

A camera, platemaking equipment 
and a Webendorfer press have been 
installed recently by the Family Bible 
League at 6652 Odell Ave., Chicago. 
for the purpose of producing litera- 


employees. 


ture connected with its radio activi- 
ties. 
. 
Ellison Now a Major 
Harold A. Ellison, son of John 
Ellison, head of Lewis Roberts, Inc.. 
Newark, N. J.. ink makers, was re- 
cently promoted from the rank of 
captain to that of major in the army. 
He is stationed in Washington in the 
office of the Chief of Ordnance. 
” 
Commission Oxford Man 
Andrew M. McBurney, assistant to 
Charles A. Gordon, executive vice 
president of the Oxford Paper Co.. 
New York. has been commissioned a 
second lieutenant in the U. S. Marine 
Corps. 
o 
PNA Plans Annual Meeting 
The annual meeting of the Printers’ 
National Association is planned for 
September 29 and 30 in Chicago. 
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NORWIL PRODUCTS 


Embrace Every Known Photographic Need 


1 really sincere desire to faithfully serve all branches of photography, and particularly 


lentified with the Graphic Arts, Norman-Willets has become recognized as the leading 


jistributor of photographic materials, equipment and supplies to the trade. A special emphasis is 
placed on the completeness of our service on negative material, equipment and supplies used in 
Photo-Engraving, Photo-Lithography, Rotogravure, and other Graphic Arts. Whatever items you 
require for your business—no matter how quickly they have to be supplied to you—Norwil Products 
ind “Service” wlll insure you the utmost in satisfaction at all times. 
ACCESSORIES FILM 
Ansco Reprolith 
eee Defender Litho 
ioe du Pont Photolith 
at ertson Hammer Offset 
one Ilford Litho-Neg 
CHEMICAL PREPARATIONS All Makes 
Ace Laboratories LIGHTS 
Ansco Atlas 
Eastman Kodak Co. Gelb 
Hammer Dry Plate & Film Co. MacBeth 
Harris-Seybold-Potter Co. Pease 
Litho Chemical Co. PAPER 
Mallinckrodt Chemical Co. - 
P Ansco—Nokaline and others 
Merck Chemical Co. Defend N ; d Litho T 
NORWIL Photo Chemicals efender—Negative an itho Transparent 
Eastman—Ad Type and others 
Nutran Products : , é ‘ 
Haloid—Lithaloid Negative and others 
and others. . 
Hammer—Negative 
DRYERS NORWIL—Silver Print 
Pako T 
Simplex PLATES , , 
iain IIFORD Litho-Neg and Panchromatic 
Hammer Offset and others 
EQUIPMENT Defender Litho Process 
Alfa 
Douthitt ei eis 
Marshall tad 
Norwill SUNDRIES 
Robertson TISSUES 
Taylor NORWIL Silk Screen T669 
Valette NORWIL GRAVURE T648 
PROMPT SERVICE COMPLETE STOCKS 





DRY PLATES * FILMS * CAMERAS * EQUIPMENT © SUNDRIES * CHEMICALS 


NORMAN-WILLETS 


GRAPHIC SUPPLY CO. 


27 PEARL STREET 316 WEST WASHINGTON STREET 


NEW YORK CITY CHICAGO 6, ILL. 
BOwling Green 9-2330 RANDOLPH 8300 








MODERN LITHOGRAPHY 











Holyoke Firm’s Survey 


RECORD volume of catalog pro- 
A duction following the war is in- 
dicated by a survey covering more 
than 200 manufacturers just 
pleied by the National Blank Book 
Co.. Holyoke, Mass.. 


The report was made by Harold Han- 


com- 
lithographers. 


sen. of the company, writing in a 
recent issue of Printers’ Ink. The 
survey. which indicates increased ac- 
tivity for lithographers and printers, 
was made by an independent organi- 


zation for the Holyoke company. 


Highlights included in the report fol- 
low ° 

More firms than ever before expect 
to issue catalogs. There will be more 
pages in many of them, and the ma- 
jority of manufacturers are planning 
for wider distribution. These findings 
reflect industry’s intention to expand 
business appreciably above the pre- 
war level. 

For the statistically minded: 58% 
of the manufacturers questioned ex- 
pect to distribute a larger number of 
catalogs than they distributed before 
the war, 39% plan to distribute the 
same number, and only 3% expect a 
smaller distribution; and 44% plan to 
have more pages, 43% the same num- 
ber, and only 13% expect to use fewer 
pages. 

Each of these firms that used a cata- 
log before the war is planning to bring 
out a new one, and several firms that 
had never before issued a catalog are 
planning their first. 

Those queried have definite plans 
for the distribution and size of their 
post-war catalogs, but 40° were un- 
decided about bindings. The left col- 
umn below shows the type of bind- 
ings these manufacturers used in their 
last or present catalogs, and the right 
column gives the types of bindings 
selected by those who have already de- 
cided (taking their total as 100%). 


Last Post-War 


Catalog Catalog 
% % 
Case Binding (Bound 
Books) 51 43 
Ring and Post Binder 23 34 
Spiral and Plastic 
Binding 15 14 
Miscellaneous 11 9 


While the number of manufactur- 
ers cooperating in this study is too 
small to establish correct percentages, 
it is evident that bound books will 
continue to be the favorites. But the 
swing toward loose leaf is unmistak- 
able. This is further borne out by the 
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Indicates More Catalogs 


fact that 85° of those whose last cata- 
logs were loose-leaf bound have al- 
ready decided on similar bindings, 
whereas less than 50° of those who 
have used any other type of binding 
have already decided to repeat with 
the same type. 

No doubt one reason for the swing 
toward ring and post binders is the 
number of catalog changes expected. 
Of these manufacturers, 48% expect 
more changes than before, 37% expect 
the same number, and only 15% ex- 
pect fewer changes. If there are 
catalog changes, 89% prefer loose 
leaf to supplements. 

Those who use catalogs also have 
definite ideas about what the post- 
war catalogs should be like. Fifty-odd 
dealers, chiefly active wholesalers, 
gave their views on this subject. 

Many regard their catalogs as bibles 
in their business. Such dealers care- 
fully file and index their catalogs for 
ready reference. The dealers were in- 
terested in the following factors in 
this order: 

1. A good index 

2. A size that will fit a standard 

filing case. 

3. A sturdy binding 





Name Kukla Vice President 





Stanley J. Kukla has been elected a 
vice president of I. S. Berlin Printing 
& Lithographing Co., and its affiliate, 
the Marshall White Press, Chicago, 
according to announcement by I. S. 
Berlin, president. Since the death of 
Oscar W. Berlin, last fall, Mr. Kukla 
has served as assistant to the presi- 
dent. Previously, for several years he 
had served in various capacities in 
the company, including that of gen- 


eral purchasing agent. 





4. A description of uses as well as 

of products 

5. Back of binding identified 

6. Attractive covers 

The point of second importance is 
that the size should be such as to fit 
in a standard filing case. A number 
specified 8% x 11 inches. 

The attractiveness of the covers was 
of less importance to these dealers. 
But several said that when they need- 
ed merchandise, they would select an 
attractive catalog rather than a less 
appealing one. 

Two to one of these dealers prefer 
spiral to case binding, if the size of 
the catalog makes it practical. Stiff 
covers were preferred to flexible cov- 
ers, but a number indicated that this 
was not important. 


GAVC Pushes Fuel Program 

A folder describing in detail how 
direct mail and printed literature can 
be used to help the Office of War In- 
formation’s Fuel Conservation Pro- 
gram, has been distributed by the 
Graphic Arts Victory Committee to 
the graphic arts industry. “There are 
thousands of business organizations 
all over the U. S. who could be in- 
duced to send out printed or litho- 
graphed material to home owners, 
urging them to winterize their homes 
and to take all possible steps to con- 
serve fuel.” says the GAVC announce- 
ment. Copies of the work sheet folder 
are available from the GAVC. 17 
East 42nd St.. New York 17. 


Chicagoans Top Million in Bonds 

Employees of 67 of Chicago’s 
larger printing establishments pur- 
chased more than $1,100,000 of war 
bonds during the 5th War Loan drive, 
according to tabulations by the 
Graphic Arts Association of Illinois. 
No breakdown between shops using 
the different processes is made in the 
report, which was incomplete at the 
time of its release. I. A. McKenna, 
vice president of R. R. Donnelley & 
Sons Co. directed the drive among 
graphic arts establishments. 

° 


Strobridge Injured 

Lt. Col. James G. Strobridge. of 
Army Map Service, Washington, suf- 
fered several broken ribs and cuts and 
bruises and was recovering in Walter 
Reed Hospital late in August follow- 
ing an automobile accident August 17. 
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WHEN AQUATEX AND DAMPABASE 
were introduced they fired a couple of 
shots heard ’round the world — 

The easy way that Aquatex and 
Dampabase are placed on rollers has 


been a revelation to lithographers. 
Ask your neighbor — he uses them! 


“Pull on like a stocking — fit like a 


glove.” 


Nggrez SAAR ROBE ESEENE rae 
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1 Everything that is required: a roll of material, a 
metal tube, scissors, needle and thread. 


No 


Cut Aquatex or Dampabase to length. Thread it com- 
pletely through the tube. Turn it down over the out- 
side edge of the tube. 


The transfer tube with the material placed over it. 


** 
we 


j. Place the transfer tube over the roller. Then, holding 
the Aquatex or Dampabase on one end of the roller 
slide the tube off the other end of the roller. 






Cut off excess material and sew other end. 





Covering time, less than 3 minutes 


GODFREY ROLLER COMPANY 


Sole Manufacturing Agents 


NT WILLIAM P. SQUIBB. President 
( ! so 211-217 No. Camac St. Roller makers tor 79 years. Lithographic — composition 
L . . newspaper — varnish — lacquering — every kind of 


> a P >. 
Philadelphia, Pa. good roller required for good printing and lithographing 
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Three Specialists See Varied Future for Display 


VARIED outlook for point-of- 
A sale advertising material. both 
f paper and metal lithography, was 
predicted by executives of two litho- 
sraphing companies and of a large 
mounting and finishing company in 
a discussion in a recent issue of Signs 
of the Times. 

Merle D. Penney. sales promotion 
manager of Forbes Lithograph Mfg. 
Co., Boston. made the following state- 


ment: 


“The outlook for point-of-purchase 
advertising. after victory. is bright 
indeed! 

“For a number of years just prior 
to Pearl Harbor, advertisers were be- 
coming more and more conscious of 
the effectiveness of advertising and 
promotion at the point-of-purchase. 
Test after test was conducted. Invari- 
ably. the results were so favorable 
they astounded the uninitiated. As a 
result. our volume of lithographed 
and printed display material for use 
at the point-of-purchase was increas- 
ing yearly. 

“War restrictions on paper and 
board have limited sales and promo- 
tion efforts at the point-of-purchase; 
but it has been interesting and en- 
couraging to note how the interest of 
advertisers has continued unabated in 
items suitable for putting across sales 
messages at the point where last- 


minute buying decisions are made. 


“Many alert advertisers have been 
planning for months on their imme- 
diate postwar promotion. and point- 
of-purchase items rank high in im- 
portance for quickly reestablishing 
most favorable dealer relations. and 
for instantly acquainting the public 
with products and services. old and 
new. Such advertisers are working 
now with display producers in plan- 
ing campaigns so as to insure quality 
thinking and performance in the pro- 


duction of such items.” 


Andrew Donaldson. president of 
the Donaldson Art Sign Co.. metal 


lithographers of Covington. Ky.. said: 
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“I would say that there is a large. 
pent-up demand for metal signs and 
for displays. as well as for all types 
of point-of-purchase advertising. In 
addition. it is actually surprising to 
hear of the new products which will 
be placed on the market as soon as 
the war demand for materials is at 
least partially out of the way. I do 
not actually know of many orders 
which have been placed for this class 
of advertising. but I do know that 
the majority of the companies have 
already laid well-formed plans which 
are only subject to minor alterations 
when it appears that they can finally 
go ahead. 

“At the present time. it is my un- 
derstanding that there is quite a let- 
down in quality in the comparably 
small amount of point-of-purchase 
advertising that is now being used. 
This, I feel. is the result of the great 
scarcity of materials required in pro- 
duction and the many limitation or- 
ders issued by the government, and 
from what I can see and hear in the 
trade, price has not been a governing 
factor. 

“Whether I am old-fashioned in 
my ideas or not is an open question. 
but I firmly believe that the average 
advertiser of a quality product de- 
sires a high standard of quality in 
all his advertising and feels as I do 
that the quality of his product is re- 
flected in the quality of the advertis- 
ing which he uses to market it. 

“I believe that many new materials 
will be used in point-of-purchase ad- 
vertising after the war, and that many 
new displays will make their appear- 
ance. employing both light and 
motion.” 


Paul Godell. vice president and 
director of sales of the Arvey Corp.. 
Chicago and Jersey City. N. J., stated 
in part: 

“As for the immediate future. we 
can see nothing but a decline in the 


amount of point-of-purchase advertis- 


ing. due to several causes, all of equal 
importance: 

1. WPB limitations. 

2. The lack of available materials. 
even of the lowest grades. 


9 


3. Lack of manpower. 
1. Restrictions on the packing ma- 
terials for their distribution. 


“All of these factors will govern 
the amount of advertising material 
that is to be used not only in the 
present emergency but also in the 
near future. 

“As to postwar, in order for the 
advertiser to regain the consumer de- 
mand for his product and package 
identification at the point-of-sale. we 
feel it will be necessary for him to 
purchase from whatever materials 
are available, regardless of quality. 

“The standards of quality would 
no doubt be equal to that of prewar 
because of the very low grades of 
material which have been used in the 
past for this purpose. It will be a 
long time before the use of newer and 
better materials, which may be the 
result of wartime experiments and 
developments, are put into practice. 
particularly due to the short life of 
this type advertising and the low 
cost of materials that were used pre- 
viously. There are no substitutes, at 
least for the present, to our knowl- 
edge. 

“We feel that there will be a major 
change that will take place ultimately 
in the use of lithographed and print- 
ed types of displays, primarily in 
their designing and_ construction. 
There seems to be no question that 
the designing of stores themselves will 
all be toward a newer and more effec- 
tive type of self-service or super-mar- 
ket, with less and less window and 
counter display space. Hence, litho- 
graphic material will have to be de- 
signed for spaces that will be avail- 
able. 

“Along this line we might mention 
that the packager of consumer goods 
will find it necessary to completely re- 
design his packages so they will do a 
selling job direct to the consumer in 
this type of a store, instead of having 
to depend on the salespeople for 


merchandising.” 
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Does your letterhead 
say “SERVICE FIRST’? 


Serving our fighters everywhere —ashore, afloat, and 
aloft—Lily-Tulip cups and food containers have gone to war. 
In the war plants, Lily-Tulip makes service faster, quieter, 


easier, safer. No wonder it is rated a war essential. 


The Lily-Tulip letterhead on fine Strathmore paper is 
expressive of a company with a proud service record. Today, 
when lighter weight paper for your letterhead is a necessity 
under wartime restrictions, the quality of that paper is more 
important than ever. The Strathmore watermark is your 


assurance of that quality. 


Strathmore Papers for Letterheads: Strathmore Parchment, 
Strathmore Script, Strathmore Bond, Thistlemark Bond, 
Alexandra Bond, Bay Path Bond and Alexandra Brilliant. 
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Prominent Users of Strathmore Letterhead Papers: No. 51 of a Series 








MAKERS 
STRATHMORE os 
PAPERS 
Strathmore Paper Company, West Springfield, Massachusetts 
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PAPER IS PART OF 


TODAY'S 
PICTURE 


Current Strathmore advertis- 
ing points out how essential 
paper is to the war effort, 
features leading industries 
that use Strathmore in their 
Victory programs, stresses 
the point that good letter- 
heads help maintain the 
reputation every firm is 


guarding today. 
“x + 


This series appears in: 
FORTUNE 

TIME 

BUSINESS WEEK 
UNITED STATES NEWS 
NEWSWEEK 

FORBES 


ADVERTISING & 
SELLING 


TIDE 
PRINTERS’ INK 
SALES MANAGEMENT 











HE recent meeting of the Com- 


mercial Printing Industry Advis- 


ory Committee, in an effort to pre- 
vent the necessity for any further cut 
in the fourth quarter, made two sug- 
cestions for the conservation of paper 
that would possibly avoid this neces- 
sity. While neither of these sugges- 
tions have been worked out in detail 
by the Printing & Publishing Divi- 
sion, the possibility does exist of per- 
mitting printers to use the heavier 
weight papers now in stock, charging 
against their quotas only the lighter 
weight permitted to be manufactured. 
Should this be adopted, there possi- 
bly will be a penalty clause to pro- 
hibit the replacing of such heavier 
papers in stock. The second sugges- 
reduction 


tion in inventory 


which would be based upon the high- 


Was a 


est inventory during the preceding 


three or four quarters. 


It was the opinion of committee 
members that these measures would 
possibly save enough paper to avoid 
the necessity for further curtailment. 
WPB seemed to be of the opinion 
that this reduction might be varied by 
a smaller cut to those plants who 
need a large inventory at the end of 
the year. and a larger cut for plants 
customarily carrying a small year- 


end inventory. 


During August the Joint Commit- 
tee on Government Relations of the 
Commercial Printing Industry issued 
an appeal to commercial printers and 
lithographers to conserve paper. sup- 
port the salvage drive. and limit and 
postpone as far as possible all orders 
for paper during the next 60 days. 
\sserting that a further cut can be 
prevented. the committee urged these 
to do so. 


(three measures as a way 


Accenting the need for salvage 


SEPTEMBER, 1944 





WAS EIINGTON 


Latest Capital News 
Affecting Lithography 


paper. several paperboard mills in 
the New York area were temporarily 
shut down for some time in August 
because of the lack of waste paper to 
keep them going. This was the first 
shut-down since May for some of 


these mills. it was reported. 


Federal Purchases 

In an effort to simplify the pro- 
cedure for purchases of paper by the 
Army. Navy. War Shipping Adminis- 
tration, and the Maritime Commis- 
sion, these agencies have been elimi- 
restrictions of the 


nated from the 


Governmental Commercial Printing 
and Duplicating Order L 340, This 
amendment, dated August 21, 1944, 
relieves all government purchasing 
file a 


com- 


offices of the requirement to 
compliance certification with 
mercial printers. The provision for 
measures, how- 


paper conservation 


ever. must be observed. 


Spiral Binding 
By amendment to this order, re- 
strictions have been removed on the 
use of iron and steel in the produc- 
tion of spiral bindings and the con- 
trol and allocation of material for 


the industry has been placed under 


the jurisdiction of Order L-188, Loose 
Leaf Metal Parts and Units. This 


order permits the allocation of new 
iron and steel quarterly in an amount 
not to exceed 75 per cent by weight 
of the metal consumed by a manufac- 
turer in the corresponding quarter of 
the year 1941. 
There is now use control 
As the re- 
if the 


lithographer obtains a spiral binding 


no end 
on this type of binding. 
is on the 


striction processor, 





already spiraled, there is no restric- 


tion upon its use. 
Reconversion 
On August 15, 1944, WPB, in an- 
ticipation of the resumption of ci- 
vilian production of many consumer 
items. issued a regulation as_ the 
first step in the setting up of the 
machinery and procedure by which a 
large number of consumer durable 
goods items may be put into produc- 
tion. The regulation itself is very 
general and requires that proof be 
shown that the return to production 
of any of these articles will not inter- 
fere with an essential war industry 
or that their production is not re- 
sumed in areas of manpower strin- 
gency, Among the items which will 
be authorized to be manufactured are 
printing and publishing machinery 

parts and supplies. 
Calendar Tin 
A considerable supply of distress 
stamping stock, slightly heavier than 
32 gauge, is now available for use, 
and may be secured by filing a Form 
WPB-1477 application in the Field 
Office of the War Production Board. 
Tinplate 
Because most of the summer crop 
yield is packed during the peak sec- 
ond and third quarters of the calen- 
dar year, tinplate production sched- 
uled for the fourth quarter will be 
125.000 tons smaller than the third- 
WPB 
informed the Tinplate Industry Ad- 


quarter output, officials have 
visory Committee. 
Shipping Containers 
Order P-146, Rating for Procur- 
ing. and Order L-317, governing man- 
ufacture and use of fibre shipping 
containers have both been amended. 
Under the rating procedure for pro- 
curing, lithographers. as a general 
(Continued on Page 99) 
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Lentth 


GRAINERS 








howing automatic 
marble lift and 
dumping device which 
is now operated by 
a turn of a lever. 





With 
Power Driven 


Tub Tilt and Marble Lift 


ZENITH quality grained plates—QUICKER. It now takes only five seconds to raise 
or lower the dumper. EASIER—the finger pressure on the dumping lever does it. The 
automatic dumper and tub are now operated by a power driven hydraulic pump which 
does all the work of tilting and lifting. To the many exclusive features which have 
made Zenith Grainers the standard in the trade, is now added one which makes these 


grainers even better. Investigate Zenith grainers before you buy. 


Zarkin Machine Company, Inc. 


335 East 27th Street New York City 


manufacturers of zenith lithographic equipment 
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New LTF Text Lists 143 Offset Press Troubles 


i FFSET PRESS TROUBLES.” 
the first of a series of new 
and revised texts covering every phase 


of the lithographic process, was pub- 


OFFSET PRESS 
TROUBLES 


os and remedies 





lished September l by the Litho- 
graphic Technical Foundation. The 
100 page lithographed book is gen- 
erously illustrated and concisely lists 
143 press troubles, their causes and 
remedies, Dr. David J. MacDonald. 
educational director of the Founda- 
tion is the author, and in the fore- 
word special credit is given to The- 
odore Makarius, Fuchs and Lang 
Mfg. Co.. Andrew J. George, Schmidt 
Litho Co.; James Haydock, Forbes 
Lithograph Mfg. Co.; Charles W. 
Latham, formerly a Foundation lec- 
turer: Thomas Flavell, Lithographers 
National Prof. Robert 
F. Reed, the Foundation’s research 
director; and Henry Dietzel, Zeese- 
Wilkinson Co. 


Press troubles covered by the new 


Association: 


book include scumming—24; print- 


11; paper sticking—6; register—28; 
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plate-image 14; ink 35; and 
streaking—25. 

Other texts in the series, scheduled 
to appear in the following order dur- 
ing the next two months, are: Albu- 
men Plate Making. Deep Etch Plate 
Making, Offset Press Operating, Off- 
set Photography Offset 
Photography (line) and Stripping. 

The book, bound in two color paper 


(halftone). 


covers, sells for 50c and may be 
ordered from the Foundation, 220 E. 
12nd Street. New York 17. or from 


MoperRN LITHOGRAPHY. 


Booklet Shows Weight Limits 

A booklet “Revised Weight Limita- 
tions of Printing Papers,” has just 
been distributed by the S. D. Warren 
Co., Boston. Besides giving maximum 
weights of various papers that can be 
made under wartime restrictions, the 
booklet also contains samples of the 
various weights printed with halftone 
and line reproductions to illustrate 
their printing qualities. 

The company has also just issued 
a booklet titled “Revised Limitations 
on the Consumption of Paper in 
Commercial Printing and in Books 
and Magazines.” It summarizes in 
simple language the government lim- 


itations on paper for these uses. 


F & L Issues Portfolio 

A portfolio for keeping copies of 
the company’s monthly Litho Letter 
has been issued by Fuchs & Lang 
Mfg. Co., Div. of General Printing 
Ink Corp., New York. It contains an 
index by discussions 
which have been published in the 
monthly folders on various troubles 
encountered in the lithographic proc- 
ess. The portfolios are available 


subjects to 


from the company at 100 Sixth Ave.. 
New York 13. 
e 

Announce Litho Courses 

Courses in advertising, manage- 
ment and printing, including “Ele- 
ments of Offset Lithography” have 
been announced by the New York 
Employing Printers Association. 
They are scheduled to begin in Oc- 
Information may be obtained 


Fighth 


tober. 
from the association at 46] 
Ave.. New York 1}. 


New LTF Bulletin Format 





The above bulletin, a 30-page lithographed 
booklet with two color covers, was published 
September -1, by the Lithographic Technical 
Foundation, and sets the style with a new 
format which will be used for other Founda- 
tion bulletins to follow. The bulletin, which 
was described last month (Modern Lithogra- 
phy, Aug., Pg. 51) contains formulas for deep 
etch platemaking, and introduces an image 
that can be developed out with clear water 
and a moisture-removing lacquer. It is avail- 
able for 50c per copy from the Foundation, 
220 East 42nd St., New York 17, or from 
Modern Lithography. 

The Foundation has also just published the 
first four of a series of 10 or more pocket-size 
shop manuals, covering albumin platemaking, 
dot etching, paper and humidity, and pH con- 
trol. They are for men who want to increase 
or refresh their knowledge of particular phases 
of the litho process. 
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f]YORO-ALBUMEY 


The Albumen Solution 
for 
Photo-LITHOGRAPHIC Offset Plates 
SIMPLE TO USE 


PERFECT RESULTS 


HYDRO-ALBUMEN was created by us 
especially for the lithographic industry and 
represents the most advanced accomplish- 
ment of a stabilized, non-deteriorating solu- 
tion of albumen for a light sensitive surface 
plate coating. 


It wil give lithographic plates that develop 
quickly and -thoroughly under water, with a 
printing image that is much more durable 
than is obtainable from egg albumen solu- 
tions. 


Dried egg albumen contains much bacteria 
that causes hasty deterioration of coating 
solutions and many plate making failures are 
directly due to this unsterile condition. 


HYDRO-ALBUMEN has been prepared with 
laboratory precision, with the purpose of 
being trouble-free and its use will eliminate 
many of the unaccountables. Its use also 
represents economy of plate making costs 
and saves the time of the plate department 
making its own albumen solutions. 


In general Hydro-Albumen is similar in 
light hardening quality as egg albumen and 
our product has been standardized so that 
little change is required in the usual pro- 
cedure of making plates, namely, counter- 
etching, coating, exposure, inking, developing, 
etching, and gumming-up. 


Let us have your trial order today for 
one or three gallons. Purchase price 
refunded if not found satisfactory. 


MFRD. BY 


MONAD CHEMICAL CORPORATION 


MANUFACTURING CHEMISTS AND COLORISTS 


304 EAST 45th STREET 
NEW YORK 17, N. Y. 








THE 


MAKLIN 


LITHOPLATE GRAINING CO. 


551 West Congress Street, Chicago, III. 


M, ake sure it’s MAKLIN grained 


clean quick dried, neutralized plate 


eeps its deep grain throughout the 
run 


ong runs are assured 
mpressions clear and strong 


o worry of plate going blind 


rained by experienced craftsmen 


egrained and new grained zinc plates 
luminum and glass, for the Litho- 
graphic Industry 


nspected for quality, texture and 


depth of grain desired 
o grain too difficult to produce 


nds platemakers’ headaches 


isplays highlights of his skill and 
craftsmanship 


ressmen relax during the run of a 
MAKLIN Grained Plate 


ightens the burdens of production 


Iways consistent in uniformity of 


grain 

he plate properly grained for your 
needs brings best results 

very plate inspected thoroughly be- 
fore leaving our plant 


hoot the job on THE MAKLIN 
GRAINED PLATE 


amaibprwvsomZ=—-prw7aon Z-rxz>D 


— Be Se o=_ 
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Method of Obtaining an Opaque Coating on Glass 


OMETIMES in specialized work 
it is desirable to use an opaque 
coating on glass, and the follow- 

¢ method has been successfully used. 


The glass used is a safety glass. 
when two or more blue prints on glass 
ure wanted. This method eliminates 
poor contact in making direct blue 
prints on glass, as in shooting through 
he thickness of film. Key film separa- 
tions are stripped upside down on 
either glass, acetate, or golden rod. 
ind all key lines are put in as a com- 
plete key. 

\ clean glass is put in the whirler. 
and coated with a gum solution mixed 
with a strong opaque dye. A dye ree- 
ommended for this purpose is Pon- 
tacvl-Green-\. V. Extra Cone. 200% 
(Du Pont). It is best to mix the dye 
vith the dichromate and hot distilled 
water, then add it to the gum. 


) 


Ammonium dichromate. 2. ozs.: 


“Hot” distilled water. 10 ozs.: pon- 


tacyl green dye. 1 or 114 ozs. Dis- 
solve well. 

Gum arabic, 14° Baumé. 30 ozs.: 
ammonium dichromate solution. 10 
ozs.; ammonium hydroxide, 1 oz. 
Mix well and filter. Baumé reading 
should be 14.2°. 

Coat glass at 50 R.P.M. with mod- 
erate heat. When dry, powder to pre- 
vent sticking. expose to key in vacuum 
frame under light pressure. Enough 
vacuum is obtained when all film is 
Hat. Expose for 4 to 6 minutes to 
make sure the light hardened areas 
will resist the developer. 

Develop out as in making a deep 
etch plate with the following solu- 
tion: 
solution (40 


Calcium chloride 


Baumé). 122 ozs.. lactic acid 85°. 
6! » OZS. 

If greater speed in development is 
desired add water to the developer to 
bring the Baumé reading to 37 or 38 


After development is complete blot 


dry and powder, or wash off quickly 
with benzol or alcohol, fan dry, and 
powder. 

The familiar potassium perman- 
ganate method is still an excellent 
process for firms that are equipped 
with large trays for the dyes. 

Do not confuse the green glass 
method with the above. 

Steps of both methods: 

Potassium Permanganate Process 
Glass is coated and exposed: devel- 
oped under water; gently placed in a 
tray of blue dye; taken out: washed 
off. It is then placed in a tray of 
potassium permanganate. rinsed and 
dipped again into blue dye. This is 
repeated till brown. 

Green Glass—Glass is coated with 
a dark green gum coating: exposed 
for about six minutes: developed 
with caleium chloride solution: wiped 
dry, or washed with either benzol o1 
alcohol and powdered. 

The coated glass will endure a 
long exposure with no diffusers in 
front of the are lights. You do not 


have to worry that the coating will 





Offset Press Troubles 


Unit I, 68 Pages—25c 


Foundation.) 





Just published, 100 pages—50c 


Improvements in Deep Etch Platemaking 
Just published, Bulletin No. 14—50c 


The Drying of Lithographic Ink 
Research Bulletin No. 13—50c 


Dot-Etching on Dry Plates and Films 
Research Bulletin No. 11—50c 


Research Studies in Offset Lithography 
Research Paper No. 480—S5c 


Selling Lithography: Creative or Planned Selling 


254 W. 31st St., New York 


Authoritative Technical Publications--5‘ to 50‘ 


The following bulletins, pamphlets and books are published by the Lithographic 
Technical Foundation and may be ordered from Modern Lithography: 


Science of Photolithographic Processes and 
An Illustrated Textbook—50c. 


Just check which publications you wish and cut out this advertisement and mail to Modern Lithography, 
(Members and subscribers of the 


Foundation are entitled to a 50 per cent discount from the above prices and should order direct from the 


1, N. Y¥. Send payment with order. 


Materials. 
The Etching Operation in Lithography 
Research Bulletin No. 3—35c 
Light-Fastness of Litho Ink Pigments 
Research Bulletin No. 4—25c 
The Albumin Process of Photolithography 
Research Bulletin No. 6—50c 
Deep Etched Plates Directly From Negatives 
Research Bulletin No. 10—50c 


Dot-Etching, Shop Manual No. 2 
Just published, 48 pages, pocket size—25c 
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Considered A “MUST” in 
Most Modern Press Rooms... 


DPOOSSHSOSDOSSOSOSOSOSOOOHOOOOSE f, th 
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NEW JOBS | 






POST WAR PERIOD 





















New Opportunities 
New Employment 
New Industries 





To Augment 
Personal Freedom 





In 
@ For fine reproduction, modern pressmen use “33” (letter- Selec t| ng that Job 


press) or “0-33” (litho) Ink Conditioners in all their inks, 





By doing this, you eliminate the need for varnish 
thinners, adjusters and compounds. These Ink Conditioners 
increase the affinity of the ink to the paper, and permit © 
easy printing on hard stock, as well as on glassine and 
















cellophane. 







33” Ink Conditioners are economical to use. Besides C 3 

: Pe ae onstructive steps 
their low original cost, they add to the bulk and weight of e Step: 
the ink, thereby assuring a saving of 15% to 30% through in the Graphic Arts 






greater coverage. Non-toxic, non-inflamable, they are time- 


tested and proven! will be announced 






Investigate the advantages of “33” Ink Conditioners in on specific items 
your own pressroom. Order a 1] gallon trial can—use it~ d 
2 . ‘ \ or) “Cy) or rit 
if it does not please you, return it at our expense. when conditions perm 











Write for your free copy of “To The Pressman” which gives complete 
information on the uses and advantages of “33” Ink Conditioners, 


000eoee 7 
2 














pescssccssoooooorosooeeee ee’ 


: 100% Guarantee wuenene ssnmmaneeene 
k Conditioner does 


32s ct 46th Ci, ; 

If our In ta leat = 

pee vo return the unused portion | 
mpletely, New York 17 N.Y 
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Los Angeles + San Francisco + Dallas « Houston « OklahomaCity « Miam! 
Orlando « Tampa e Jacksonville «¢ Tallahassee « Charlotte « Knoxville 
Atlanta « Wilkes-Barre « Milwaukee « St. Louis ¢ Kansas City « Denver 
Cincinnati « Dayton « Hartford « Toronto « Montreal « Honolulu, 1 


2 COMPOUNDING COMPANY 
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t hold, as in the method where you 
velop under running water. 

Shops that use Pitman Deep Etch 
ating should add more green dye to 
ake darker for use in making the 
een deep etch elass.*%&* 


Craftsmen Okay 25x40” Standard 

The 25 x 40°—1000 sheet plan for 
standardization of measurement of 
paper. which has been under consid- 
eration by various groups for more 
than 25 years. was approved by the 
recent convention of the Internation- 
al Association of Printing House 
Craftsmen at Niagara Falls, Ont. Ap- 
proval came after a talk on the 
streamlined yardstick by Arthur W. 
brooks. American Colortype Co.. and 
onsultant to the War Production 
Board Printing & Publishing Divi- 
sion. The method of standardiza- 
tion applies only to computations of 
paper. and does not propose to 
change present standard sizes or 
weights of stock. A 25 x 40” sheet 
contains 1000 square inches. and 


this. combined with units of 1000 





sheets places computations in con- 
venient decimals. The plan was first 
proposed 27 years ago by the Bureau 
of Standards, and the Government 
Printing Office. and has recently won 
the support of various industry or- 
2anizations. 
+ 

Mexican Activity Increases 

Lithographic products and book 
production are two major factors in 
the increase of consumption of paper 
in Mexico during the expansion o!} 
industry there during the last five 
vears, according to the Department 
of Commerce of the U. S.. When war 
restrictions are removed and supplies 
are more readily available. the de- 
partment believes that there will be 
increased consumption of paper in 
these — fields. Many commodities 
which formerly were offered to the 
Mexican public in bulk or in low 
vrade packages, are now appearing in 
attractively printed and lithographed 
packages and wrappers, and im- 
proved educational facilities have 
contributed to the increase in the de- 


mand for books and writing paper. 


HERE'S our No. I 1 ETRY ees 


FOR THE FUTURE 










DIE-CUTTINGMMACH 


Our problem in labél | work has always been'th 
between presswork and delivery... 
pressing us for labels’ which have been printed, but which. 
we haven't had time to die-cut. The answer to this probe". 
lem, in my opinion, is the new PMC Die-Cutting Machine = ; 
which was puf on the market late in 1941. It handles ony: 
type of labef i in any size from 1” up to 614"' square, and 
because At will cut up to 300,000 labels per hour, we can © 
depend on its speeding our deliveries. The PMC Die- .'”.”. 
Cutfer is easy to adjust and operate...and produces ©.’ 
more labels per grind from hollow dies. Maybe we can't. >>>." 
get a PMC Die-Cutting Machine now, but let's find out ~>.. 
more about it todey by getting in touch with: ae 


Directs Champion Advertising 





Frank Gerhart (above). newly ap- 


pointed advertising manager — of 
Champion Paper & Fibre Co.. Ham- 
ilton, Ohio, has been assistant adver- 
lising manager since 1936. He joined 
the company after several years with 
direct mail and advertising printing 
houses and vocational trade schools. 
He is a graduate of Indiana Univer- 


sity. 







with customers.” 








THE PRINTING MACHINERY COMPANY 


436 COMMERCIAL SQUARE @ CINCINNATI, OHIO 













































Otfset 
Plates 


Color separations 

Color Corrected negatives 
Positives 

Dot Etching 

Color proving 

Black and white 

Crayon Plates 

Machine made plates 
Deep etch 

Albumin 


A complete service to the offset 
printer, 


Every job given exacting care and 
supervision. 


THE PHOTO LITHO PLATE CO. 


113 ST. CLAIR AVE. N.E. 
CLEVELAND, OHIO 
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HANCO 





PRODUCTS 


DEEP-ETCH DEVELOPING INK 

ALBUMEN DEVELOPING INK 

BLACK OPAQUE (BEECHEM’S) 

DEEP-ETCH LACQUER 

PLASAVER—for bringing back weak images 
and often salvaging plates which are con 
sidered “blind.” 

IMHOLD—a slow drying 
creases plate life. 

PRESERVED GUM SOLUTION 
and ready-to-use. 

WETTING AGENT—used in etches, developers, 
gum solutions and in the fountain to ‘wet 
plate with less water. 

DAMPENER WASH—a neutral cleaning agent 
for dampeners. 


HANCOLITE—tor removing gum streaks and 


dried ink on plates and glaze from blankets 
and rollers. 

BLANKET WASH for hardening tacky blankets 
to aid in running enamel and linty stocks. 
O-33 and 33 INK CONDITIONERS—marvelous, 
non-greasing reducers for Offset and Letter 

press inks. 

FOUNTAIN SOLUTION—a proven and tested 
fountain concentrate. 

SUPRA FOUNTAIN SOLUTION—an excellent 
working solution containing no bichromate o: 
chromic acid. 

PLATE ETCH contains no bichromate or 
chromic acid so is absolutely safe to use as 
an etch and for gumming-up plate. 

BLANKLO for removing indentations in 
blankets. 

HANCOHOLD—a popular lacquer used over 
gum giving plate longer life. 

WATER-REPELLENT HAND CREAM—aids in 
the removal of ink from workers’ hands and 
helps prevent dermatitis. 

STRIPPING SOLUTION —a non-souring, very 
adhesive solution. 

DEEP ETCH SOLUTIONS 

SURFACE COATING SOLUTION—an inexpen 
sive ready-mixed plate coating to replace 
egg albumen. 


tHe A. E. HANDSCHY co. 


538 S. CLARK STREET 
CHICAGO S, ILL. 


Manufacturer of Fine Letterpress and Offset 
Inks and Supplies 


lacquer which in- 


— non-souring 
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EXCESS PROFITS 


(Continued from Page 61) 





business through those four years. 
and if they are able to do so. they 
will get a higher credit, which will 
tax them 40 per cent instead of 95 


per cent. 


UT most of us are probably more 
interested in how to get some re- 
lief for the fellow who was in business 
1936 through 1939, but. still 


pays what he considers to be too many 


from 
taxes. There are a great many sec- 
tions in 722 which give them relief. 

The first Section of 722, deals with 
physical interruptions in production 
or output of services. That means a 
very simple thing. fire. flood, wind- 
storm. explosion—any type of break- 
down in your plant which may have 
interrupted your production can be 
used as a basis for a claim. The way 
vou do it is to figure out how much 
you would have made if you had not 
had your production interrupted and 
you add it back to your income. The 
Department has been fairly liberal 
about that. They have permitted the 
use of the average of the remainder 
of the year in a great many cases and 


it is a very simple claim to make. 


kinds of 


ruptions where it is pretty difficult 


There are some inter- 
to determine whether they are due 
to physical or economic events. The 
temporary economic depression, is 
only intended to be the corollary of 
physical interruptions. For example. 
suppose you had strikes or sabotage 
in your plant. I do not know whether 
that would be an economic interrup- 
tion or physical interruption. but at 
any rate a claim could be filed in 


that respect. 


W' CAN skip rather quickly 
over varying profit cycles, be- 


cause it is a highly technical subject. 
but there is a great possibility of relief 
under this section. Congress recog- 
nized that in many cases the years 
1936 through °39 themselves. no mat- 
ter what else might have happened to 

e company. were not just right for 


dustry. It may have been a fair 
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average for industry as a whole, but 
perhaps for some specific industry it 
might not have been a fair group 
of years to use. We have been making 
some studies in the publishing indus- 
try. Our figures are not complete. 
and. I do not think they are quite 
conclusive as yet. but from the figures 
that we do have up to now, it is quite 
definite that the vears 1936 through 
1939 were not a proper measure for 
the publishing industry. It would 
seem to me, therefore. that it prob- 
ably also applies to the printing in- 
dustry. 

It would be well for you to make 
some investigation as a group to de- 
termine whether the years °36 through 
"39 were a fair measure of profits, and 
if they weren't. such figures compiled 
by an independent organization like 
a trade association would be accept- 
able to the government as a basis for 
relief. 


Now we come to subsection B 4 








William Huebner, Huebner Laboratories, New 
York, demonstrates how static electricity will 
cause ink to jump from a brush to a sheet of 
paper, the principle utilized in his experimen- 
tal press which is said to print without actual 
contact between plates and paper. Demonstra- 
tion was a feature of Mr. Huebner’s talk be- 
fore the convention of the International 
Association of Printing House Craftsmen, Ni- 
agara Falls, Ont. 


which is the broadest part of Section 
722. This deals with the commence- 
ment or change in the character of 
business. Put simply. if we started 
in business. let us say in 1935, quite 
obviously we would have only two 
vears of the base period in which we 
had earnings. Under Section 722 we 
reconstruct for all the four vears. 
After we determine what we would 
have made at a normal operating 
level for four years. we use that for 
our credit. 

Even if you started in business in 
1935 or 1934 or 1935, it is quite nor- 
mal for a business to take some years 
to grow to a point where it is earning 
profits. and if in your particular case 
each of the four years was not prop- 
erly reflective of full normal profit. 
you may yeconstruct any one of those 
vears. or all of those years. so that 
they do reflect normal profit. 

Furthermore, if you made a change 
in the character of your business at 
any time during the base period, that 
1939, and 


the profits from such a change are 


is. prior to December 51. 


not fully reflected throughout the 
entire base period, you can recon- 
struct these profits for all years. 

Now what is a change in the char- 
acter of the business? There we 
have something which is as broad as 
all outdoors. For example. it includes 
such a thing as a change in the man- 
agement or operation of the business. 
That might include such things as 
key personnel. a new salesmanager. 
a new production manager, someone 
who increased sales by new promo- 
tion methods or new sales methods 
or somebody who cut your costs by 
eficient production methods, or any 
key personnel who instituted some 
policy which raised your profits. If 
vou made such a change in 1938 or 
1939, you can go back and recon- 
struct your profits as they would have 
peen under such conditions in the 
four years of the base period, thus 
raising your credit and reducing your 
tax. 

It also applies to such things as 
new menufacturing processes, selling 
plans. selling techniques, financing 
sales outlets. For example, many 
husinesses used to sell their entire 
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AND its profit-making possibilities, and you’11 be in- 


BD) <7 terested in this new Copper Plate Series. But if you 
do not use Vari-Typer, better write now and get full 


If you use Vari-Typer to compose forms, manuals, 
parts lists, catalogs, price lists, etc., you know 


details on how Vari-Typer produces clear, sharp com- 
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utput to one or two key customers. 
(hey decided that they would change 
hat entirely and go to a more gen- 
ral distribution of services. That is 
change in the sales outlets of the 
ompany. It takes sometimes three 
or four or five years to develop them. 
If we started during the base period. 
we can now go back and reconstruct 
the earnings we would have had if 


we had had 


throughout the entire base period. 


those sales outlets 

Packaging changes, shipping and 
delivery methods, decentralization or, 
conversely, centralization of distri- 
bution or printing or subcontracting 

those are all included in a general 
concept of change in management or 
Mind you. 
they are not limited to that. This is 
my own check list of the kind of 


things that might arise, and they are 


operation of a business. 


just things that I thought up from 
general business applications. Any 
change which resulted in higher pro- 
fits is a change in the character of 
the business. 


In addition. a change in the char- 


acter of the business deals with 
changes in products or services. That 
might be not only the addition of a 
profitable department, but also the 
elimination of an unprofitable de- 
partment. Either one of those is a 
change in the character of the busi- 
ness. The main thing is. whatever 
that change might have been, it re- 
sulted in higher normal profits. Also 
patents, formulas and processes, de- 
velopment of by-products. for ex- 
ample. or new uses for old products 
or trademarked products versus prior 
brands or wholesale versus retail 
distribution. Many of these things are 
not particularly applicable to your 
business. I give them to you because 
they do have corollaries in your own 
business. Just at lunch someone 
spoke of map makers, for example. 
Quite naturally today they are mak- 


If this 


had been started in the base period 


ing a great deal of money. 


the company would be permitted to go 
hack and reconstruct what the normal 
earnings from such a type of business 


would have been throughout the en- 





tire four years of the base period and 
thus get a greatly increased credit. 
Also a change includes a change 
in the capacity for production or for 
operation. That includes. of course. 
such things as a new plant or addi- 
tions to an existing plant, but it 
means much more than that. It 
means new machinery or the use of 
machinery which heretofore had been 
lying idle for one reason or another. 
or for which, by reason of some 
change in products or outlets we have 
found some use for. If this has oc- 
curred we compute the increased capa- 
city and determine the demand we 
would have had during the base pe- 
riod normally and add that to our 
base period earnings. This also in- 
cludes such things as new processes 
and rearrangement of plant facilities. 
Frequently, the rearrangement of 
plant facilities increases output or 
cuts costs. That, if it is not reflected 
throughout the entire base period. 
may be added back. Speeding up of 
machines, installation of two or three- 


shift operations, and added or new 
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BROADSTON 


The Newest Name in Blankets 


BROADSTON LITHO SUPPLY CORP. 
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working capital, which permits ex- 
pansion of operations; new and ex- 
panded markets which may have been 
developed; improvement in the prod- 
uct or service, permitting increased 
prices. larger sales, new uses, round- 
ing out of a line, expansion of your 
staff in service businesses or in tech- 
nical. artistic and creative work are 
also proper claims. 

Many of you have actually stepped 
over the line of reproduction and 
have gone into creative work, such as 
advertising. The addition of such a 
department during the base period, if 
it normally would have produced 
profits not only by itself but for your 
company as a whole, may be recon- 
Those of 


vou who are in the direct mail busi- 


structed and added back. 


ness might have new mailing lists. 


As you see, this is broad. I have 
not yet found an industry or a busi- 
ness which could not fit Section 722. 
Never once have I sat down with a 
client without finding twenty or thirty 
That 


does not always mean that vou can get 


items which fit Section 722. 





MARTIN DRISCOLL & CO. 


GREAT WESTERN PRINTING INK CO., PORTLAND, OREGON * 
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relief because you fit the section, be- 
cause many of these groupings are of 
such trivial nature, the reconstruction 
of normal earnings does not give 
How: 


ever. whether or not you remember 


you any particular benefit. 


them, it is well for you to examine 
everything that you possibly can in 
your base period years, because if 
you find only one item which gives 
you $5,000 or $10,000 worth of addi- 
tional credit. you will gain tremen- 


dously. 


to thing | have not mentioned 
is that there are times when 
the income of a company is not as 
great as its credit, that is. this credit 
| spoke about before, and. therefore, 
it pays no excess profits tax. The 
portion that is not used is known as 
an unused credit. That unused credit 
may be carried forward two years and 
it may be carried backward two years. 
Thus. for example, if we had a $50.- 
000 credit and the company earned 
$25.000 in 1941 and 1942. it would 
leave $25,000 unused in both those 


vears. which could be carried for- 


MANUFACTURED ONLY BY 


* CHICAGO, 


BRANCH FACTORY, MILWAUKEE, WIS. 


ward to 1943 and added to the $50.- 
000 credit we had there.  Further- 
more. if in 1944 and 1945 the same 
situation happened. you could carry 
$25.000 back 


years, and when you make a claim 


from each of those 


under Section 722 and it is sustained. 
it raises your credit and you get the 
benefit of those unused credit carry- 
overs. The result is that you are 
always assured of at least five times 
the amount of the additional credit. 
two years carried forward, two vears 
carried back, and the current year. 
Therefore. such a simple thing as 
$10,000 of additional credit under 
Section 722 means $50.000 additional 
credit to you, and at the present tax 
rate that is a tax savings of approxi- 
mately $25,000. 


should be investigated thoroughly by 


That type of thing 


vou as the head of the business. he- 
cause you know the kind of thing that 
happened and the effect that it had, 
and by your accountants and your 
tax men. because they can guide you 
in a technical interpretation of the 


law. ®* *® 
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VALETTE PRODUCTS 
FOR LEADERSHIP 


In the years preceding Pearl Harbor Valette 
products were known for their advanced design and 
dependability. Now our greatly expanded and re- 
equipped plant is devoted entirely to the production 
of precision war products. But while this work is 
utilizing our full production facilities, Valette 
engineers are developing new ideas to further the 
advancement of the lithographic industry. 
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rule. will continue to use the AA-3 
rating. unless Schedule A of P-146 
assigns a specific rating for a prod- 
ict. In this event, the specific rating 
must be used and the use of the AA-3 
is prohibited. Among the items given 
a specific rating and for which the 
rating must be used are advertising 
prints, AA-5; books and directories, 
\A-3:; greeting cards, calendars, di- 
aries, scrap books and albums, sta- 
tionery (papeterie, portfolio, and 
folder form), AA-5; 
cummed flat paper. printing plates 
ind mats, stationery (except other- 
wise listed), AA-3; toys and games, 
\A-4; other items are listed in the 


envelopes. 


order. 

In purchasing new fibre shipping 
containers covered by Order L-317, 
but where no rating has been assigned 
by Order P-146, certification must 
he made. If purchase is made of ship- 
ping containers covered by the same 
order but where a rating has been 
assigned under P-146, a different cer- 
tification is required. A third certifi- 
cation is provided for the purchase 
of new fibre shipping containers not 
covered by L-317 but where a rating 
has been assigned by P-146. Pur- 
chasers of new fibre shipping con- 
tainers should be thoroughly familiar 
with these certifications as set forth 
in the order. 

“Inner carton” and “sleeve” are 
now included in the definition of a 
fibre shipping container. The method 
of computing the quota permitted is 
set forth and it may be calculated on 
either the corresponding calendar 
quarter of the base year, or 25 per 
cent of the entire base year. Either 
method may be used. However, the 
method you elect for the first quarter 
of 1945 must be used during that 
entire year. 

Lithographers will note that there 
has been added to Schedule II of pro- 
hibited uses “advertising displays of 
all kinds, including but not limited 
to floor, window, and counter dis- 
plays, dispenser type displays and 
sign boards.” Advertising displays 
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made of paper were formerly listed 
under Schedule I, Item (a), Paper 
Products. Those not made of paper 
were listed on Schedule III at a quota 
of 50 per cent. Under this Schedule 
III the quota percentage for “books” 
remains at 70 per cent. The quota 
for “printing and publishing prod- 
ucts, except products otherwise listed 
in Schedules II and III,” remains at 
70 per cent. Certain other items had 
their quotas reduced, such as games 
and toys reduced from 85 per cent to 


50 per cent; tape, gummed, gummed 


cloth, seal. over 500 ft. 


rolls, are now permitted 50 per cent 


paper or 


container use. 
Appeals 
By issuance of Supplement 1 to 
orders L-240, (Newspapers), L-244, 
(Magazines), and L-245 (Books), the 
basis on which appeals grants of 
made or 


additional paper will be 


denied are set forth. A common con- 
(lition to each of these supplements is 
“appeals are not granted to amelio- 
rate, in individual cases, hardships 
applicable to the entire industry. 


SKILL 


Although Americans are world leaders in mass 
production, they have a keen appreciation of 


fine craftsmanship. 


Especially in such a widely used item as paper, 
the superior skill of old-time paper craftsmen is 
readily discernible in the inimitable quality of 


all Carew Papers. 


Carew Papers are not “mass” produced. 


The 


craftsmanship that goes into every Carew Paper 
has been appreciated by discriminating Ameri- 


cans for generations. 


Below are listed the Carew rag content grades 
available through your Paper Merchant. 


CAREW BONDS 


Old Hampshire Bond Extra 100% Rag 


Titan Bond 100% Rag 


Empire Bond 100% Rag 
Treasury Bond 75% Rag 


Anglo-Saxon Bond 75% Rag 


Lenox Bond 50% Rag 
Merit Bond 25% Rag 


Dartford Bond 25% Rag 


Research Bond 25% Rag 


CAREW LEDGERS 


Vulcan Linen Ledger 100% Rag 


Dependence Ledger 75% 


Lenox Ledger 50% Rag 


Rag 


Court Linen Ledger 25% Rag 


Appraisal Ledger 25% Rag 


Your Great Grandfather used Carew Quality Papers in the days 
of the quill. 
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South Hadley Falls 


Manufacturing 
Company 


Massachusetts 


0 Hampshire Bond 
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[hey are granted only to provide re- 
ef. where possible, from undue and 
xcessive hardships which would be 
reated if the order were applied 
ithout modification to an exceptional 
-et of circumstances. Appeals which 
lo not contain proof establishing this 
vpe of hardship will be denied.” In 
ithographer’s language. what this 
ictually means is that under any one 
of the three orders you may make an 
appeal for additional paper. based 
on: (a) hardship worked upon you 
vy a disadvantageous base period; 
e.. your business was larger in pre- 
ceding years than it was in your base 
period year. (b) 90 per cent of your 
work falls in essential groups such 
as printing for transportation. utili- 
ties, war plants. etc.. and that less 
than 10 per cent of your work is pro- 
motional. An increase for essential 
uses. where such work cannot be done 
by other plants in your area. should 
be justified. Note that no such sup- 
plement has been issued for commer- 
cial printing in view of the standard 
Form WPB-3605. which is to be filed 
on such appeals. ®* * 
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the pressroom, and a large and im- 
portant part of the Hydrographic Of- 
hee is the distribution operation. A 
stock of some 7.000.000 charts is 
kept on file 
amount equal to the press produc- 
3.000.000 a 


shipped from this department. In ad- 


constantly while an 


tion. about month. is 
dition, branch distribution offices are 
maintained in principal ports of the 
L.S.. Hawaii. Puerto Rico. and Pan- 
ama. When a new ship is commis- 
sioned, a portfolio of charts covering 
the entire world. as well as special- 
ized charts covering in more detail 
the areas in which the ship will op- 
erate. is compiled and sent to the 
ship’s chart room. Pilot Charts. cor- 
ected charts. new charts. and many 
ther types must be speedily shipped 
n a never-ending stream to Navy 
navigators all over the world. in the 
housands of ships in the growine 


(.S. Navy and Merchant Marine.k* 
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Pian Big Outdoor Campaign 

One of the largest outdoor advertis- 
ing campaigns of all time is expected 
to promote the Sixth War Loan drive 
this fall. Kerwin H. Fulton, president 
of Outdoor Advertising. Inc.. has in- 
dicated. Some 36.000 24 sheet posters 
are expected to be used to display 
the $100 war bond which will be the 
basic theme of the campaign, QOut- 
door circulation tests show that the 
105.000,000 


campaign will reach 


daily impressions. First to go on 
record to use their outdoor space for 
the drive was the Borden Co.. whose 
“Elsie” will back the bond _ sales. 
Many other national and local ad- 
vertisers are expected to fall into line 


and utilize outdoor for the 


space 
drive. 

The War Finance Division of the 
U. S. Treasury Department is also 
offering 24 sheet poster designs for 
space donated by the outdoor indus- 
try. 

In addition to this. smaller posters. 
cards. and uncounted millions of 
pieces of lithographed material will 
also carry the War Loan message. 

* 
Mail Education Brochure 

Plans for widening the scope and 
increasing the effectiveness of its ed- 
ucational program to meet the in- 
dustry’s current needs and its re- 
sponsibilities to rehabilitation and re- 
employment are included in a_bro- 
chure just mailed by the Lithographic 
Technical Foundation. 

Accompanying the brochure are 
announcements of trade school and 
special courses available this fall. 
which are described in detail else- 
where in this issue. also assurance 
that courses and texts are available 
for full time preparatory courses in 
the east and middle west as soon as 
enough students are again available. 

Provision is also being made for 
modern in-plant training courses pre- 
pared with benefit of the best experi- 
ence of the armed services in visual 
training. 

. 
To Publish Photo Book 

“History of Color Photography” is 
to be published soon by the American 
Photographic Publishing Co., Boston. 


the company has announced. 
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PAPERS made from 100% 
new white cotton cuttings 
save critical war materials. 
Yet the most durable L. L. 
Brown ledgers*, instead of 
ordinary papers, add less 
than |%to accounting costs, 


yet guarantee 100% protec- 
tion—utmost resistance to 
wear. Ask your printer for 
samples of the following: 


L.L.BROWN 
LEDGER PAPERS 


*L. L. BROWN'S LINEN LEDGER 
100% New White Linen & Cotton Fibres 


* ADVANCE LINEN LEDGER 
100% New White Cotton Fibres 


FORWARD LINEN LEDGER 
100% New Cotton Fibres 


L. L. BROWN’'S FINE 
85% New Cotton Fibres 


GREYLOCK LINEN LEDGER 
75% New Cotton Fibres 


ESCORT LEDGER & MACHINE POSTING 
50% New Cotton Fibres 


* Permanent Papers 


L. L. BROWN PAPER CO. 
ADAMS, MASS. 
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Today’s offset jobs have to stand inspection and 
measure up to standards, whether you have three at all times. 





and you can depend on its 100 per cent performance 
Send for a trial order and test it in 











weeks or twenty-four hours to turn them out. And your own pressroom. 
in this fact lies one of the secrets for the success of 
dependable for trouble-free high speed work it ; ; 

“Me: ' Help conserve essential materials. Order inks in the 
assures good blacks, brilliant and strong, whether Sinead mies aida . inniiey taedll 
z 7 ee — rm CLT Db st argest container sizes you can conveniently handle. 
in line or halftone. ECLIPSE DEEP-SET BLACK Avoid rush orders by anticipating your needs. 
is the product of many years of skillful experience. 


HIGHEST QUALITY INK FOR THE LITHOGRAPHER 


GAETJENS, BERGER & WIRTH, INC. 


35 York St., Gair Bldg., Brooklyn, N. Y. 538 S. Clark St., Chicago, Ill. 
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To Boost Point-of-Sale 

The Point of Purchase Advertising 
Institute has joined with the Associa- 
National Advertisers in a 


program of research and standardiza- 


tion of 


tion designed to place point-of-sale 


displays on an equal basis with pub- 
lications and radio as an advertising 


medium. Results of the new pro- 


eram are expected to include the 


establishment of display advertising 
as a recognized medium among ad- 
vertisers and agencies, standardiza- 
tion of cost factors, reliable figures on 
the industry now estimated at $300.- 
000,000 per year, data on circula- 
tion, effectiveness, and space avail- 
ability, and studies on types of dis- 
plays to which dealers and consum- 
ers respond. Membership in the 
Point of Purchase Advertising In- 
stitute includes display lithograph- 
ers, mounting and finishing compa- 
nies and advertisers who use display 
material. Headquarters are at 52 
Vanderbilt Avenue. New York 17. 
+ 

“News of the Nation” is Offset 

“News of the Nation.” a novel 


lithographed book, with pages made 










FIVE GALLONS 





MADE IN U.SA 


USE with cauTiO? 
THE BOTTLE WITHIN THE CA! 
COntains caustic $0 





I ee .. 
is a 
Y 
MIGHT i947 ey pHitip a. HUNT © 


sat a a 


USE wirn 
“ eorns 


Help yourself, 
help your country — 


BUY WAR BONDS. 


SEPTEMBER, 1944 


ONE GALLON 


cauT 


Py Y 
thy pa® 
P A. uuNT cOo™ 


Bac 
“ag fe ny, "ROoKtyYN, WY 
“A®S crry yy , 


up in newspaper format. covering 
the history of the United States, re- 
cently published by Garden City Pub- 
lishing Co., New York, is proving a 
popular seller for home and schools, 
the publisher reports. The 107% x 
155<” book, was lithographed by 
National Process Co., New York, and 
type was set by the newspaper PM. 
The first run on the book was 10,000. 
with plastic binding. and 5.000 addi- 
tional were run in four page units 
Recently 


15.000 more were run for general 


for use in school study. 


sales through book dealers. The book 
is written in concise newspaper style 
and is generously illustrated. Inside 
pages are black and white, and cov- 


ers are lithographed in three colors. 





PHOTO STANDARD 
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the test film be in place during oper- 
ation for an hour; the temperature 
rise is measured at the end of the 
hour. Some equipment will reach 


equilibrium sooner, while other 


equipment will require an hour; con- 
sequently, measuring after an hour 
of operation will ordinarily give 


comparable results. 


Uniformity of Illumination 


Measuring the uniformity of illu- 
mination is dificult but very impor- 
tant. In order that measurements will 
be comparable with each other, the 
areas illuminated must be strictly 
comparable. Consequently. the test- 
ing method requires that the aper- 
ture be limited and focused to that 
which is standardized for the par- 
ticular instrument to be tested, and 
that the larger dimension be magni- 
fied to a screen size of at least 40 
inches. A precision of £5 per cent 
is required of the measuring equip- 
ment, and if photoelectric cells are 
used, it is required that they have an 
attached filter to correct their sensi- 
tivity approximately to that of the 
human eye. The problem of the image 
falling off at the corners of the screen 
is cared for by specifying where the 
measurements are to be made. The 
corner-to-center ratio is obtained from 


the average of the four corners with 


Mp BLACK THAT’S BLACK 


WiHERIIE UNIAN S Wills 


Graph-O-Lith developer gives you negatives with both 


these characteristics. Never any loss of tone or detail. 


acuan 





CHICAGO, ILL. 


sone Oe LONG ISLAND CITY, N.Y. 


Always clear dot formation, because Graph-O-Lith halts 
development in the low densities. Does its job 


in hard water and won't blister your negatives. 


@ GRAPH-O-LITH DEVELOPER FOR LINE AND HALFTONE NEGA- 
TIVES ON PROCESS FILM, STRIPPING FILM AND PAPER. 





RAFH'O'L/T! PHILIP A. HUNT COMPANY 


ESTABLISHED 1909 
BROOKLYN, N.Y. 





CAMBRIDGE, MASS. 
CLEVELAND, OHIO 
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Dependable 
as your lens 


; more than ever the reliability of 
National’ White Flame Carbons in arc light- 
ing equipment is of tremendous importance 
to lithographers. Daily these carbons are prov- 
ing themselves to be as “dependable as your 


lens.” 





In practically every plant, material and 
labor shortages demand that each shot count. 


Wasted plates and lost man-hours are owt for the duration. ... with the reassurance of continued quality. To make th« 

Since war has not impaired the efficiency of “National” most of this quality, take good care of your lamps. Clean 
White Flame Carbons, familiar copying techniques are their reflectors and carbon holders regularly ...and_ be 
still employed. No wasteful experimenting and guesswork sure of continued fine results for both color and black and 
with exposures have become necessary. white reproduction. 


USE “NATIONAL” WHITE FLAME PHOTOGRAPHIC CARBONS 
—THE LIGHT OF DAYLIGHT QUALITY 

You still get the same high quality snow white light of The word ‘National’ is the registered trade-mark of National Carbon Co., In 

constant radiation from “National” White Flame Carbons *« BUY UNITED STATES WAR BONDS 


Your lamps are serving you well... keep them clean! 


NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide and Carbon Corporation 


General Offices: 30 East 42nd Street, New York 17, N.Y. 
Division Sales Offices: Atlanta + Chicago + Dallas + Kansas City »+ New York + Pittsburgh + San Francisco 











EING specific and definite is a mark of good -the result of 77 years of working with photogra- 
buying anywhere, but in the Lithographic phers and lithographers. 
plant, when you make your order read definitely It takes only a moment to include that single 
MALLINCKRODT, it insures your getting chemicals word “Mallinckrodt”, so why take chances in get- 
made for photographic and lithographic purposes. ting anything but the best? 






Buy 
Ww. 


‘av MALLINCKRODT CHEMICAL WORKS 


MALLINCKRODT ST. » ST. LOUIS 7, 74 GOLD STREET » NEW YORK 8, [ff -%@@ectut 


CHICAGO PHILADELPHIA LOS ANGELES MONTREAL 
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respect to the illumination at the 
center of the screen. The standard 
also provides directions for deter- 
mining the lumen output. 

With reasonable care. and some 
familiarity with the type of measur- 
ing equipment provided for in the 
standard, it should be possible to 
determine by means of these testing 
methods whether or not an item of 
photographic equipment meets the 
requirements of the standard. The 
subcommittee believes it has chosen 
measuring instruments which are gen- 
erally available and which will give 
satisfactory results. Even so, the 
user must understand the use of the 
instruments, because the incorrect use 
of a good instrument may give in- 
correct and misleading information. 
The measuring equipment will show 
what is measured. but the importance 
of the information depends on the 
equipment to be measured. The toler- 
ances and limits applying to contact 
and projection printers (enlargers), 
and slide and opaque projectors will 
be found in the several proposed 


standards now beine completed by 


committees of the American Stand- 


ards Association. ** 


NATIONAL INSTITUTE 


(Continued from Page 41) 








individual members of associations. 

The original plan’s proposal for a 
Washington office was endorsed but 
the elaborate program first conceived 
was modified to limit its activities to 
two major services. Government rela- 
tions would be one and public rela- 
tions the other. the former to be con- 
tinued in line with what has been 
done by the Joint Committee on Gov- 
ernment Relations. 

Stricken from the original plan, on 
the Committee’s recommendation, was 
the proposed labor relations project. 
also any services covering manage- 
ment. technical development and busi- 
ness promotion. such as existing trade 
groups have been doing for them- 
selves. If need for a broader pro- 
vram is later deemed advisable. it 
was suggested that “we let nature 
take its course.” 


Emphasis was placed on the point 


that the proposed organization is not 
a new trade association but a federa- 
tion of existing associations, which. 
as one speaker expressed it, would 
he a “legalized extension of the 
theory of the joint committee.” 

Clarifying the atmosphere at the 
opening of the conference. Public 
Printer A. FE. Giegengack was given 
the floor to explain his position. Re- 
ferring to “rumors” which, he charged 
were part of a “smear campaign.” 
Mr. Giegengack made it emphatically 
clear that he “will not be available 
for any paid job” in the new associa- 
tion. 

“I have a full time job now,” said 
Mr. Giegengack. “looking after the 
government printing work in Wash- 
ington and the forty-eight states 
and in England. Italy, Egypt, In- 
dia and China. and am absolutely 
not interested in any office or paid 
job in this national organization, if 
you get it organized. I believe. how- 
ever. [ can be of great help to the 
association and this is my_ interest 
now. 


(Continued on Page 107) 





RELIABLE LITHOGRAPHIC PLATE C0., Inc. 


The Pioneer Plate Grainers of America 








ALL PLATES 
INCLUDING THOSE 
REGRAINED FOR} 

MULTILITH 
ARE MARBLE 

GRAINED 














ee ELIABLE” is far more than just 
part of our name. It means to 
our customers that our plates can be 
depended on to give first-class results 
because from start to finish the graining 
is handled by experts of long experi- 
ence. Our plates are made right to 
work right—they are reliable! 
We carry a full supply of Zinc and 
Aluminum Sheets for Offset, Rotaprint 
Presses, in fact for all the lithograph 
trade. 


A trial order should “sell” you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO. 


INCORPORATED 1916 


17-27 Vandewater St. amd 45 Rose St., New York, N.Y. ° 





MILL 
SELECTED 
METAL 
USED 
EXCLUSIVELY 


(MADE IN U.S.A.) 











Phone: BEekman } ea 
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HAMMER 
DRY PLATES 


NOW AVAILABLE 


* 


Regular Offset A.H. 
Special Ortho Offset A.H. 


Special Super Process A.H. 


Commercial 


Panchromatic A.H. 


Process Panchromatic A.H. 


OTHER BRANDS SOON 


* 


USE HAMMER 
LINE O TONE FILM 


FOR LINE OR HALFTONE 
NEGATIVES OR POSITIVES 


Chio Ave. and Miami St. 


St. Louis 18, Mo. 











i 























__ ENGRAVINGS and __ 
~ PRESS PLATES _ 


For Discriminating Lithographers 


Color process, black and white nega- 
tives, positives, color correcting, 


deep etch press plates 


For Intelligent Solution of Your 


Plate Problems . . Consult 





— DANIEL MURPHY & CO., Inc. — 
480 CANAL ST., NEW YORK 13, N. Y. 
WOrth 4-6804-5 









A Faster 
Better 
VACUUM 


for your 











Sizes from | to 


~angeeyie Printing 





Frame..... 





\ quick vacuum on any operation is the result of Gast’s 
long life rotary design. It’s one important reason why the 
Gast 2NF10-V and other sizes of Gast vacuum pumps are 
the choice of leading printing frame manufacturers. 
When you use printing frames equipped with Gast rotary 
vacuum pumps, you have the advantage of automatic 
lubrication ... simple construction . .. no belts, springs or 
reciprocating parts . . . quiet, smooth operation without 
vibration—advantages that result in better, faster vacuum, 
longer pump life and minimum operating costs. 


GAST MFG. CORPORATION 
“Specialists In Manufacture Of 
Small Vacuum Pumps” 

113 HINKLEY ST., BENTON HARBOR, MICH. 
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Chairman Newcomb also disclaimed 
interest in any possible future posi- 
ion in the new organization. In his 
pening remarks Newcomb announced 
hat Harry Brinkman, president of 
le National Association of Photo- 
Lithographers, had resigned from the 
lemporary Working Committee. He 
apologized to Mr. Brinkman for in- 
cluding his name in this committee’s 
membership without prior authoriza- 
tion, 

Qne other national organization 
executive complained from the floor 
that “when | discovered my name 
being used [ nearly blew up.” 

Following the conference agree- 
ment on the modified plan for a fed- 
eration. another committee was cre- 
ated to prepare a constitution and by- 
laws for submission to a later con- 
ference when ready. Mr. Newcomb 
was drafted to continue as this com- 
mittee’'s chairman and C. C. Means. 
Detroit UTA, was named secretary. 
Five organizations immediatel\ 
named their members on this com- 
mittee but from the other organiza- 
lions present and eligible for mem- 
bership came requests for the privi- 


lege of postponing their selections 
until their executive boards could be 
consulted. 

Observers from the National Asso- 
ciation of Photo-Lithographers at the 
conference were President Brinkman. 
Secretary Walter Soderstrom, A. G. 
McCormick, Wichita, Kans., Richard 
Grant, Jr.. Dayton, Ohio, and Rex 
Howard, Peoria, II]., members of the 
Board of Directors. The Lithogra- 
phers National Association was rep- 
resented by George Benton, western 
manager, Chicago, and the Label 
Manufacturers Association was repre- 
sented by its secretary Charles R. 
Cosby, Washington. Several lithog- 
raphers from Chicago and other cities 
were among those in attendance.** 


TRANSPARENCIES 


(Continued from Page 42) 








a thin sheet flat. By my method, we 
simply smooth it out on the cylinder 
and tip the extreme end with rub- 
berized tape. The more rigid sheets 
need only be properly fed to the 
grippers. 


How to Simplify and Improve 

If proper adhesive base and proper 
opaque powder are used, the sharpest 
kind of opaque proofs can be had 
with one impression, not only on the 
Vandercook, Hacker & Claybourn 
proving presses, but also on offset 
and cylinder printing presses. We 
have been making such proofs for 
over 15 years, and for over 4 years 
have used an offset power proving 
press. so delicately adjusted that we 
have been able to satisfy the govern- 
ment with opaque grids on plate 


olass. 


Proofs by the offset method, from 
type or photo engravings, have the 
great advantage, for the lithographer. 
of being in reverse so that they can 
be placed face down in perfect con- 
tact with lithographic plate for maxi- 
mum sharpness. 

Charles Geese. in charge of the 
Offset Division of The Cuneo Eastern 
Press, has obtained opaque proofs on 
transparencies, in one impression, on 
the regular offset printing press, for 


Time Magazine, foreign editions, 








OFFSET PRESSES 


° 


ADDED STRENGTH 
TO THE 
PRINTED MESSAGE 


Today's paper problems place unus- 
ual burdens on the users of printed 
matter. Because of the 140 years’ expe- 
rience and our application of modern 
techniques, Johnson Inks afford qual- 
ity reproduction that helps overcome 
many current difficulties in giving 


mess2ges added strength, extra value. 


2" Srru JOHNSON sear 


GOOD INKS SINCE 1804 


Philadelphia+ New York « Chicagos Bostons St. Louis * Cleveland 


Detroit + Baltimore * Kansas City « Pittsburgh « Atlanta « Dallas 
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AND PLATE-MAKING EQUIPMENT 
New and Rebuilt 


We rebuild all types of presses and equipment for 
your offset plant. Our equipment — new or recondi- 
tioned — is guaranteed for satisfactory performance. 
We're proud of our record — 26 years of dependable 
service to offset shops. 


PRESSES, INCLUDING MULTILITHS AND 
WEBENDORFERS 


CAMERAS—LENSES VACUUM PRINTING FRAMES 


WHIRLERS OPAQUING TABLES 
ARC LAMPS HALFTONE SCREENS 
SINKS 


Have You Tried Cyclone Chemicals and Supplies? 


OFFSET LITHOGRAPHY DIVISION 


Mike Goldsmith, Manager 
Supplies Dept. 


Tom Darling, Manager 
Machinery Dept. 


Addressing Machine & Equipment Company 


326 Broadway New York 7, N. Y. 
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WELCOME N. A. P.L. 
Since the last NAPL meeting in 


eo € ceproduction ; 
Ne W Y ork five years ago, litho- 


graphic production has increased >? > > 
tremendously, and many new 
problems due to the wartime 


economy confront the industry. . . 

megrggaee a Send this ad attached to your letter- 
Triangle has kept pace with 

these changing conditions and head and we will send youa 42-pica 


today as always offers you the 
outstanding value in litho inks. 
Let us demonstrate the out- 
standing qualities of our offset 


inks in your own shop. +? > i 


celluloid rule without char ge. 














FRIANGLE | ceverat composirion co. 
INK AND COLOR CO., INC. 470 Atlantic Avenue, Boston 10, Mass. i 
26-30 FRONT STREET BROOKLYN, N. Y \ 

ti 























PRECISION 
QUALITY Classified 


DURABILITY — 
Advertising 





In HALFTONE 


and MEZZOGRAPH — 
SCREENS 


ae Gaate eed Oe iy Low! Brings excellent resuits at a mini- 


mum cost. Rates are only 10c per 
word with a minimum charge of $2 


The same expenditure required for only a few screens of 
per issue (position wanted adver- 


other types permits the purchase and use of International 
Screens which will meet the full range of a plant's requirements tisements accepted at half rates) : 
Of most importance, these are fully guaranteed screens of the Whether you have some surplus 


highest quality and precision sharpness. They offer greater equipment or material for sale, have 
durability and resistance to scratching. To prove their advan =— ‘ 
a position open or are looking for a 


tages to you, we will ship any screen ordered subject to five 
new connection, etc., use space in the 


Classified Section of Modern Lithog- 
MOORE LABORATORIES raphy. At will place you in touch 


62 W. Baltimore Ave. ¢ Detroit 2, Michigan . J . 
with the Lithographic Industry. 


INTERNATIONAL SCREENS 


days’ trial in your plant. Write for full details 





















MODERN LITHOGRAPHY 


108 














using our adhesive base and powders. 

()paque impressions on transparent 
-zheets are not limited to cellophane 
and glassine. or very thin flimsy 
sheets. but may also be had on all 
ty pes of transparent plastic sheets. 
such as cellulose acetate and cellu- 
loid. For color work. where distor- 
tion of any kind is dangerous. vinylite 
material and specially seasoned trans- 
parencies are best. A transparent ad- 
hesive base that works like printer's 
ink. but is more of an adhesive than 


an ink, 


ly opaque, when properly used will 


and powders that are intense- 


vo a long way. 
Dust and defects will call for care- 
considerable. 


ful. and sometimes 


opaquing. This can be done to best 
advantage with a ready mixed opaque 
ink that is water-solvent and may be 
removed without affecting proof ot 
print. Since transparent impressions 
often call for more opaquing work 
than ordinary negatives or positives. 
there is an advantage in using spe- 
cially grooved fountain pens made 


for this purpose. which reduce lost 





/ For three decades we 


/ have specialized in offset 
/ platemaking. We produce 
the finest color process, black 


/ and white, 


! negatives for machine transfer, 


halftone, and line 


motion and = excessive eve strain 


caused by continually looking up 


from the work to dip the ordinary 


pen or brush. 
White Opacities 
ITH a 


base you can get. 


transparent 
not only 
opaque blacks for contact printing. 
but also opaque whites and reds. or 
any other color proofs. one after the 
with one impresion each, and 
black 


is all that is neces- 


other. 
no wash-up. One impression. 
powdered proof 
contact 


sary for transparencies for 


printing and duplication purposes. 
But. there is an equally great. if not 
greater. field) for  “trans-opaque™ 
proofs in other colors and combina- 
tions of colors. 

White opacities and their combina- 
tions with black and other colors can 
be used over original copies. and for 
the incorporation of headings. titles. 
or information, so that complete rec- 
ord may he made of type and copy 
with one negative. (See illustration. ) 


The combination of a black trans- 


adhesive 


parency over a white transparency 
will give you black letters with a 
white highlight. similar to “Including 
Reprints from.” according to how you 
shift the transparencies. The type in 
black alone will print like the word 
“Bourges.” The combination of white 
transparency on black transparency 


will give you white letters with black 


shadows. similar to the word “Photo” 
in the illustration, 
The illustration has been repro- 


duced in line from a booklet “Pho- 
tography Plus.” the type proofs be- 
ing placed over black and white shad- 
ing sheets of dot and cloth design. 
and the entire cover being reproduced 
in line. Any background effect can 
he had by the use of different artists’ 
shading sheets. Type and headings 
can be made to give any tone value. 
and combine with any color job. 
Photographers can incorporate 
white lettering, black lettering, or a 
combination of both over any type 
of copy for line or halftone reproduc- 
can Vis- 


different 


tion. \ color photographer 


ualize how this method 





« Defender 





WHEREVER A PHOTO-PROCESS 
SPEEDS PRODUCTION FOR 
VICTORY 
For lithography and photo-engraving, for photo- 
copying, Defender Litho and Photo-Writ products 


meet the most difficult reproduction problems of 
war production. 


DEFENDER LITHO TRANSPARENT — ORTHO — water 
proof base—for economical production of line negatives in 
lithography and reproductions for engineering use 


\ DEFENDER LITHO FILM—ORTHO—<afety base—high 
resolving power for efficient halftone and line work. 
DEFENDER LITHO NEGATIVE PAPER—ORTHO—for line 
\ negatives 
or \ DEFENDER LITHO PLATES—ORTHO—for high contrast 


! photo composed plates. Bring * negatives in absolute register 
/ ; ales " \ DEFENDER LITHO DEVELOPER 7-D—in convenient ready- 
your platemaking problems to us. . pee a 


We do not operate presses. 


' PROGRESSIVE | 
| FINE ART CO. ° 


DEFENDER PHOTO-WRIT—for high quality photo-copying 


Nine grades to meet every requirement 





"; 


! 1027 N. 7th St., Milwaukee 3, Marquette 233: 
} 82 W. Washington St., Chicago, Randolph 5004 


DEFENDER PHOTO SUPPLY CO., INC., ROCHESTER, N. 


x * »# 
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ae American” 
‘PRECISION OPTICS 


| dince Because OF THEIR 
| ACCURACY THEY ARE 


| 
* | DEPENDED UPON BY OUR 
| 1899 
ry | 


ARMED FORCES ON LAND— 
ON THE SEA—IN THE AIR— 
| -'- The 
Most Exact Tools 


for 
“GOERZ AMERICAN” en geaune 


PHOTO-LENSES 


Photo-Engravers: 


| 
| 
| 
play an important part in the The GOERZ 
| | war program and our pro- ARTAR 
| duction is now keyed to {fill {:9 to f:16 
the requirements of our Cov- 
ernment, and of others on or- The GOERZ 
| a ge oly a. GOTAR 
| | poers American enses for /:6.8 {:8 f:10 
| 


civilian use will again be avail- 
able after Vietery! The GOERZ 
PRISM 

















The iddress DEPT. ML-8 


C. P. GOERZ AMERICAN OPTICAL CO. 


| OFFICE AND FACTORY 
| 317 EAST 34th ST. NEW YORK 16, N. Y. 








A trial will sell when the product is 


OK AY 


Therefore we urge every lithographer 
to send for samples of — 


OKAY DEVELOPING INK 


A time tested material with every quality a developing ink 
should have—also made for deep etch plates 


OKAY OPAQUE 


The finest negative opaque on the market 
and satisfaction assured 


REX OPAQUE (Red) 


An opaque for paper films and glass, will not chip or 
crack, and dries rapidly 





consistency 


All of these photo-offset specialties are manufactured and 
distributed only by 


F. G. OKIE, Inc. 


247 S. THIRD STREET, PHILADELPHIA, PA. 


or their agents. Also manufacturers of high-grade 
photo-offset inks, fine printing inks, compounds, etc. 








The LITHOGRAPHER'S 
MANUAL 


This book is crammed full of valuable information 
regarding offset presses, litho inks, platemaking, 
cameras, lamps, paper, type, color, chemicals, re- 
search developments, sales training and promotion, 
trade associations, as well as miscellaneous produc- 
tion, sales equipment and maintenance data. You 
can't afford to be without this book. (9x 12”, hard 
bound 


PRICE $5.00 Postpaid 
Order from Modern Lithography 








! " a] ~ 

MODERN LITHOGRAPHY 
! 254 W. 3lst ST. NEW YORK 1, N. Y. 
| 

| Send me . copies of THE LITHOGRAPHER’S 
! MANUAL. Enclosed is check (or money order) to 
l cover .. copies at $5.00 each. Foreign and 
l Canada $6.00 

Name 

I Company 

Address 

! 


City Country 





FOR SALE 
PHOTOLITH COPY PREPARATION SERVICE EQUIPMENT 


Including 4 new Underwood right-hand 
margin justifier typewriters with stroke 
control and carbon ribbon attachments. 

1—18x2 


for copying. 


> 


” Banquet Camera with lense 


1-125 line halftone and 1—-100 line 
Mezzograph Screen. 

1_-_ABG Paasche Air Brush with auto 
matic pressure compressor. 

32 Wrico lettering guides with pens and 
a 24x36” layout table with a pica geared 
parallel rule for drawing ruled forms and 
advertising layouts. 

All equipment like new. Samples ot 
work produced by this equipment will be 
furnished to anyone interested. Must sel! 
on account of illness. Price $1100.00 
Cash. Write Box No. 989. 


MODERN LITHOGRAPHY 
254 W. 3lst Street 
New York 1, N. Y. 
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color opacities on transparencies will 
enable him to incorporate black. 
white or any color, title or type in his 
negatives and plates, without  strip- 
ping or sur-printing, by simply su- 
perimposing the proper transparency 
over copy. for each color value. Nat- 
urally, such transparencies should be 
on clear sheets, large enough to cover 
the entire copy and have register 
marks for placing in exact position 
for each color value. 

This field should open up a still 
irger demand for transparent im- 
proving 


pressions and precision 


presses. ® ® 


CASE HISTORIES 
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-tirring the contents of the fountain. 
rest No. q: 


running the solution was siphoned 


After each hour of 


from the fountain with small hose, 
ind fresh solution added. This was 


accomplished without stopping the 


press. In this manner the pH re- 


mained constant. However, the test 
showed that the water that was 
siphoned from the fountain carried 
with it considerable slime and lint. 
and at the end of the day the fountain 
was exceptionally clean. In this test. 
each time the siphoning was alter- 
nated from right to left hand side of 
the press fountain. This was also done 
when adding solution. 

These tests would indicate that the 
changes in pH are primarily caused 
hy the lint and slime in the water. 


x 


Case No. 14—Creeping Underlay 
CUMMING, due to creeping of 
the packing sheets. is as old as 
the business, and often in the past 
pressmen have resorted to using pow- 
dered rosin between the sheets to pre- 
vent them from slipping. 
In this case an effort was made to 
determine the cause. The scumming 
appeared about half way down the 


sheet from the gripper. and across 


Lifting the blanket 
showed the packing sheets to be wrin- 


the entire sheet. 


kled where the scumming appeared. 
Tightening the blanket didn’t help, 
for after several thousand impressions 
the same thing occurred. Finally, a 
careful check revealed that the cylin- 
ders were out of balance. The blanket 
cylinder was over-packed ten thou- 
sandths which necessitated the plate 
to be under-packed by ten thousandths 
in order to maintain proper printing 
pressure. This threw the cylinders out 
of balance to the extent that the 
blanket surface had to travel further 
in each revolution than the plate sur- 
face. causing excessive friction which 
in turn made the packing sheets creep 
forward. 

Had this been a mild case, tighten- 
ing the blanket may have helped, for 
a blanket becomes slightly thinner 
when very tight. On the other hand, 
this usually causes a weakness 
throughout the center of the blanket. 
(This will be considered later in case 


No. 25 on Receding Blankets.) * * 








When You Buy 
Zinc Litho Plates 


S pecify 





Extra Selected Quality 


Established 1870 
CHICAGO 
2959 W. 47th St. 








ILLINOIS ZINC COMPANY 


NEW YORK 
630 Fifth Ave. 














BEI DAY 
SHADING MEDIUMS 


and accessories. 


Hand Proving Rollers 


Litho Proving Rollers 
Opaque 


Prepared Gamboge 


Standardized Litho-Albumin 


A new and better Albumin 


BEN DAY, Inc 


118 East 28th St., New York, 16 
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‘CRUSADER 


OFFSET BLACK 
No. 403 


Crusader Offset Black No. 403 is a remarkable 
offset ink. Developed in our laboratories after 
much research and experiment, Crusader 
Offset Black No. 403 wili produce the most 
beautiful solids you ever saw. Halftones 
sparkle with clear, sharp highlights. What's 
more, when the job is finished there is no 
chance of scratching or rubbing when handling 
or folding. 


Write today regarding a trial order. 


BENSING BROS. & DEENEY 


401 N. Broad St. Philadelphia 8, Pa. 
538 S. Wells St., Chicago, Ill. 


KIMBLE 


CUSTOM-BUILT MOTORS 


STANDARD OF PERFECTION IN 
THE GRAPHIC ARTS INDUSTRY 
FOR NEARLY A HALF CENTURY 


KIMBLE ELECTRIC 


Division of Miehle Printing Press & Mfg. Co. 


2005 WEST HASTINGS STREET 
CHICAGO 8 ILLINOIS 


DISTRIBUTED BY AMERICAN 
TYPE FOUNDERS 














Looking for a GOOD Book 
on Lithography? 


THE TEXTBOOK OF PHOTOGRAPHY AND PLATEMAK- 
ING FOR PHOTO-LITHOGRAPHY, a standard textbook 
by Irene H. Sayre, is available to MODERN LITHOGRAPHY 
readers. it contains 280 pages of easy to understand, 
step-by-step procedure for every operation from copy to the 
completed plate. Some of the subjects covered are... 


PHOTOGRAPHY: The chemistry of photography and 
formulas; The procedure for making Wet and Dry Plate 
Negatives; Filtering; Halftones; Screen Separations; Drop- 
Outs 


PLATEMAKING: The chemistry of lithographic printing; 
Albumin platemaking; with formulas and procedure; Deep- 
etched plates by the gum or glue processes; Blue prints 
and other direct printing processes. Hydrometer control; 
pH control, etc. 


Clip out the enclosed coupon and send $5 check or money 
order to Modern Lithography, 254 W. 31st St., New York 
LN. Y 


Modern Lithography, 254 W. 31st St.. New York 1 


Send immediately The Textbook of Photography yy 
and Platemaking for Photo-Lithography Enclosed | ORDER 
5.00 ‘ 
sls | THIS 
Name EASY 

da » 
Company | " , 

WAY 
Address 


City and State 








PHOTO LITHOGRAPHERS 
FOR THE TRADE 


NEGATIVES, POSITIVES and PLATES 
Quality Work—Fast Service 


GRAPHIC ASSOCIATES 


22 WEST 22nd STREET NEW YORK, N. Y. 


GR. 5-7555 











CASH vour LENSES 


All Types Wanted 


@ Get vour unused and surplus lenses into 


$ 








circulation. They're needed now. Send full 
description of what you have condition. 


focal length. aperture and your asking price. 


BURKE and JAMES, Ine. 
321 S. Wabash Ave. Chicago 4, Ill. 
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( PRCHNICAL BRIBES ) 





From Current Literature in the Graphic Arts 





These abstracts of important current articles, patents and books are com- 
piled by the Research Department of the Lithographic Technical Foundation, 


These abstracts represent statements made by the authors of articles 


abstracted. and do not express the opinions of the abstractors or of the Re- 


search Department. 


Mimeographed lists have been prepared of (1) Perio- 


dicals Abstracted by the Department of Lithographic Research, and (2) Books 


of Interest to Lithographers. 


both for ten cents in coin or U. S. 


stamps. 


Either list may be obtained for six cents, or 


Address the Department of 


Lithographic Research, University of Cincinnati, Cineinnati 21, Ohio. 


*HOW TO OBTAIN COPIES 


Where titles are marked with an asterisk, the original articles can be 
furnished by the Foundation (address above) as photographic copies at 
twenty cents per page, plus six cents postage for each four pages or less. 
Copies of United States patents can be obtained by sending ten cents per 
copy to the Commissioner of Patents, Washington, D. C. 





Equipment and Materials 


Machine for Photographically Com- 
posing Type Characters. 
G. Highton. “U. S. Patent” No. 
51,126 (June 13, 1944). In a machine 


combination of a support holding 
n predetermined relation to each othe: 
for movement in a predetermined com 

on path one behind another, an as- 
ortment of different single type char- 


acters of different widths required for 


‘omposing at least one line of words, 
neans for selecting individual charac- 





ters in succession, means for includ 
ng said support for continuously mov- 
ng said selected characters in the 
rder of selection in said common path 
behind the other past a common 
exposure point, means for projecting 
an image of each selected characte) 
while it is in motion and during move- 
nent of the character past said point, 
carriage for a sensitized surface to 
eceive said images, and means fo1 
variably moving said carriage in timed 
elation to the projection of said 
in steps each of a length 
width of the 
aracter image next to be projected. 


nages and 


corresponding to the 


Paper and Ink 


Hot Melt Coatings and Laminants. 
Joseph W. Viner and Bert C. Miller. 
“Paper Trade Journal,” 118, No. 24, 
June 15, 1944, pp. 37-39 (2 pages). A 
rief summary of the hot melt method 

coating by which plastic materials 
ire applied to the surface of a base 
tock is given. There are certain limi- 
tations which must be considered, in 
iddition to those factors which affect 
he converting process, in applying 
this process to the manufacture of 
vrease resistant and water vapor- 
roof products. 
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Alexander 


r composing single type characters, 


Ink Troubles and Their Solution. 


Matt Leckey. “Share Your Know! 


edge Review,” 25, No. 10, June, 1944, 


pp. 7-8 (2 pages). The author dis 
cusses ink troubles and their solutions 
under the following four categories: 
(1) driers; (2) paper; (3) press var! 
ations and, (4) atmospheric conditions. 


Notes on Microscopy—No. V. A 


Cellulose Nitrate Embedding Method 
for Paper Sections. F. D. Armitage. 


“Patra Journal,” 7, No. 4, May, 1944, 


pp. 60-66 (7 pages). One of the great- 
est difficulties encountered when cut- 
ting sections of paper for microscopl- 
cal examination in transmitted light 
is to keep them intact and free from 
disintegration. The cellulose nitrate 
method, for which complete and de- 
tailed instructions are given, gives ex- 


cellent results. 


General 


Why Mess with Accuracy? Nor- 
man A. Mack. “Modern Lithography,” 
12, No. 6, June, 1944, pp. 37, 83 (2 
pages). “Lithographers’ Journal,” 29, 
No. 3, June, 1944, p. 141 (1 page). So 
many factors affect the quality of 
presswork, that cleanliness and contro] 
of acidity of solutions are highly im- 
portant. The applications of pH con- 
trol in the pressroom are enumerated. 
Proper cleanliness and control are an 
exception in the platemaking depart 
ment and examples are cited. 


Variation in Color on Machine. 
Practicus. “Modern Lithographer and 
Offset Printer,” 40, No. 4, April, 1944, 
pp. 49, 52 (2 pages). In order to avoid 
variation in color on a machine the 
following are some of the suggestions 
given: (1) When comparing sheets 
with copy, view them from varying 
distances; (2) In half-tone work to 
avoid mistaking thickening of dot or 


line for weight of color use a mag- 
nifying lens; (3) Before getting an 
OK for color, see that color on the 
rollers matches that on the mixing 
slab. The rest of the discussion in- 
cludes such things as paper fluff, vari- 
ation in temperature, and thickening 
of plate. 


Miscellaneous 


Coating Film for Zine Surfaces and 
Method ef Making Same. Joseph J. 
Waters (to Etched Products Corp.) 
“U.S. Patent” No. 2,352,579 (June 27, 
1944). A method for treating a py- 
roxylin lacquer to render the same 
adhesive to zine surfaces, which com- 
prises adding zine dust to the lacquer 
and, after permitting the zine dust to 
settle, decanting therefrom the thus 
treated pyroxylin lacquer. 


The Concept of Color. “Journal of 
the Optical Society of America,” 33: 
544-54, October, 1943. The relations 
between color (defined as a character- 
istic of light), color sensation, mode 
of appearance, and radiant energy are 
discussed. Various terms vsed_ in 
radiometry, colorimetry, and psycho! 
ogy are presented in a parallel ai 
rangement, the relations and distine 
these terms and the 
categories to which they belong being 
indicated. “Monthly Abstract Bulletin 
of Eastman Kodak Company,” 30, No. 
3, March, 1944, p. 82 


tions between 


Steel Etching. J. S. Mertle. “Proce 
ess) Engraver’s Monthly,” 49: 257, 
October, 1942. From “American Photo 
Engraver,” 34: 539-41, June, 1942. 
Formulas for a number of etching 
solutions for steel and stainless steel 
are given. The now almost obsolete 
asphaltum process is a very efficient 
photoresist. Resists of bichromated 
glue or albumen may tend to lift dur 
ing etching, but this tendency may be 
overcome by depositing a very thin 
layer of copper on the steel before 
“Monthly Abstract Bulletin 
of Eastman Kodak Company,” 30, No. 


3, March, 1944, p. 80. %& 
e 


coating. 


Du Pont Adds Star to Pennant 

A renewal of the Army-Navy “EB” 
award, which adds a star to the “KE” 
flag. has been made to the Photo 
Products Department Plant. at Parlin. 
N. J.. of the E. 1. duPont de Nemours 
& ( 0. 


include lithographic film. 


Products made at this plant 


To Publish Art Annual 
The 23rd 


Art. containing reproductions of the 


Annual of Advertising 
best in advertising art during the past 
year. is to be published about Octobe: 
15, Watson-Guptill Publications, Inc.. 


New York. has announced. 
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MAKERS OF 


THE FINEST QUALITY COLOR PLATES 
OFFSET LITHOGRAPHY 


FOR 








400 PIKE STREET 








THE STEVENSON PHOTO COLOR SEPARATION CO. 


CINCINNATI 2, OHIO 




















‘een 
THERE ARE DEPENDABLE 


MEACH PRODUCTS 


FOR THE CHEMICAL NEEDS OF THE 
PHOTOLITHOGRAPHER 





MERCK & CO., Inc. . Ma nufaclure ng Chemists RAHWAY, N. J. 


New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. 
Elkton, Va. + Chicago, Ill. - Los Angeles, Calif. 


In Canada: Merck & Co., Ltd., Montreal and Toronto 





— Neutralizer 
te Makes Presses == 
€ Deliver Light Paper |= 
LIKE THIS ~ 
——____ 
INSTEAD OF LIKE THIS fz 
—_—_— > 





Reduces Waste - Boosts Production 


Solves many Press-Room problems 
_ IN WORLD WIDE USE 


CHAPMAN ELECTRIC NEUTRALIZER CO. 
BOX 268, PORTLAND 6, MAINE 























MR. PRINTER: 


If you wish to consolidate, discontinue, sell vow 


Phone REctor 2-1395 or Write 


PRINTCRAFT REPRESENTATIVES 


WHAT IS YOUR PLEASURE? Pn 


plant as an operating business or whatever your 


plans, it will be advantageous for you to contact us. 


WE HAVE A WORTHWHILE DEAL FOR YOU 


277 BROADWAY NEW YORK 7, N. Y. 


INTERNATIONAL PRESS GLEANERS 


(Oo) 
are daily demonstrating 


their efficiency in increas- 
ing Output and Lowering 


Production Costs 





| This Is Our Method of Removing Ink From Press 


| 
| We invite you to take advantage of our thirty day trial 
offer. If interested write and let us know the size and 
make of your press. 


| INTERNATIONAL PRESS CLEANER & MFG. CO. 


112 ‘Haniiee Ave. Cleveland. O. 
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OFFSET PLATES TO THE TRADE 


BAKER REPRODUCTION COMPANY 


530 South Dearborn Street 
CHICAGO 5, ILLINOIS 


ALBUMEN... . . . . DEEP-ETCH 
COMPOSING MACHINE 


All Sizes— 
HARRIS-WEBENDORFER-MULTILITH 
Quality . . . Satisfaction Guaranteed 





tte 


thinking of easing-up 
on your payroll plan? 


on behalf of G. I. Joe 
see page 29. 
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CLASSIEP NAD 





All classified advertisements will be 
charged for at the rate of ten cents per 
word, $2.00 minimum, except those of in- 
dividuals seeking employment, where the rate 
is five cents per word, $1.00 minimum. 
Address all replies to Classified Advertisements 
with Box Number, care of Modern Lithog- 
raphy, 254 W. 31st St., New York 1. Closing 
date: Ist of month. 


Position Wanted: 
Salesman Printing Inks. 
man thoroughly experienced; territo- 
ries outside N. Y. C. Good following 
amongst newspapers, printing, litho- 
graphic, offset houses, also engravers, 
rotogravure plants, etc. A-1 refer- 
ences. Salary plus expenses. Draft 
exempt. Address Box No. 990, c/o 
MODERN LITHOGRAPHY. 


Practical 


Help Wanted: 

Artist—experienced litho process ar- 
tist. Steady work—top salary—pleas- 
ant working conditions with a prog- 
ressive organization in the Mid-West. 
All replies will be strictly confiden- 
tial. Address Box 991, c/o MODERN 
LITHOGRAPHY. 


Help Wanted: 

Stripper and working foreman—rare 
opportunity for first class stripper, 
thoroughly experienced to assume 
charge of department. Ideal shop. 
Best earnings and excellent post war 
future assured to right man. Address 
Box No. 992, c/o MODERN LITHOG- 
RAPHY. 


Help Wanted: 

Pressman and working foreman- 
thoroughly capable man with ability 
to take over model press room doing 
finest color work. Real opportunity, 
excellent remuneration and permanent 
post war prospects. Address Box No. 
993, c/o MODERN LITHOGRAPHY. 


Help Wanted: 


Offset pressman—Webendorfer 17% 
¢ 224%. Color work—steady post war 
position—$70. Charles Offset Co., 305 


East 46th St., New York City. 
Help Wanted: 


Long established Texas firm doing 
commercial and color work wants off- 
set plate maker familiar with photo 
composing machine, Give full particu- 
lars in first letter. Address Box No. 
998, c/o MODERN LITHOGRAPHY. 


Help Wanted: 
Pressman—Webendorfers, first class 
color man, 2 press plant, $75 start 
with advancement. Permanent. Fed- 
eral Letter Co., 8 East 12th Street, 
New York City. 


Help Wanted: 
Artist with engraving house or off- 
set experience; one who can handle 
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direct 
house- 


sketches and finished drawing's- 


mail; labels; cartons; layout 
organs; lettering. Progressive engrav- 
ing company, established twenty- 
three years, opening complete offset 
plate making department, Good pay. 
Address Box No. 101, c/o MODERN 
LITHOGRAPHY. 


For Sale: 

S5L Harris Offset Press, 22 x 34, 
complete with G. E. Variable Speed 
Control, A. C. motor equipment, new 
over capacity Lehman Pump, clean- 
ing device, Harris Pile feed and chute 
delivery. All rolls recently recondi- 
tioned. Can be seen running. Must 
sacrifice for space. Embree Company, 
Elizabeth, N. J. 


For Sale: 

One Willsea Paper Conditioner ma- 
chine—circular type with capacity of 
8,000 sheets of 60 lb. stock. Machine 
capable of taking size 46% x 67, and 
is in A-1 condition. Address Box No. 
999, c/o MODERN LITHOGRAPHY. 


For Sale: 

Small offset plant all A. T. F., cam- 
era plate making equipment. 17 x 22” 
Webendorfer, 1200 Multilith. Good 
volume of business. Only plant within 
radius of 50 miles. Wonderful oppor- 
tunity for right person. Address Box 
No. 994, c/o MODERN LITHOGRA- 
PHY. 


For Sale or Exchange: 

Press Proof Marinoni—20 x 24. Write 
Therien Freres, Ltd., 494 Lagauche- 
tiere West, Montreal, Canada. 


Wanted: 

Lithographer desires to acquire 1 cam- 
era with or without lenses. Size ap- 
proximately 16 x 20. Write all par- 
ticulars and price to Therien Freres, 
Ltd., 494 Lagauchetiere St., West, 
Montreal, Canada. 


Wanted: 

Will buy for cash Book Gathering Ma- 
chine. 25 pockets that can handle 
sheets, size 4 x 5, up to 8 x 10. Ad- 
dress Box No. 995, c/o MODERN 


LITHOGRAPHY. 


Miscellaneous: 

“We Done it Before and We'll Do It 
Again”—Don’t wait for the post-war 
period. Prepare for the new era now. 
Procure the services of an executive 
chemist with many years experience in 
both the lithography and printing ink 
fields. A specialist in offset and direct 
rotary lithograph inks, laketine com- 
pounds, drier and various commodities 
essential to the lithographer. 

Invest authority in an able executive 
as plant manager, and combine these 





qualifications for greater post-war 
economy. 

Particularly interested in a company 
specializing in litho-poster work or 
one consuming large quantities of off- 
set ink. Address Box No. 996, c/o 
MODERN LITHOGRAPHY. 


Miscellaneous: 

Are you having trouble with wartime 
padding compounds? Order “Padeen’”’ 
today. Finest padding compound on 
the market. Graphic Arts Laborator- 
ies, Box 365, Hamilton, Ohio. 


Wanted to Invest: 

Experienced all around lithographer 
wishes to buy interest in small going 
litho plant. Address Box No. 997, ¢/o 
MODERN LITHOGRAPHY. 








DETECTO 


REG. U. S. PAT OFF, 


Fraud-/reof 
LABEL PAPER 


COATED ONE SIDE 


Used by national manufacturers to 

protect their labels against counter- 

feiting and their products against 
substitution 


Detecto Fraud-proof Label Paper is spe- 
cially processed with a concealed marking 
made visible only when the paper is held 
to the light, or when moistened and lightly 
rubbed with finger—yet the printing quali- 
ties are not affected. 


Can be processed with any Private Mark, 
Brand Name, or Trade Mark on minimum 
making orders of 5,000 Ibs. 





* 


Details, Samples, Printed Specimens, 
and Prices upon Request to Reliable 
Executives only 





BALDWIN PAPER COMPANY, INC. 


233-245 SPRING STREET + NEW YORK 13, . Y. 
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Covers That PRINT 


@ D’ARTAGNAN COVER* @ GUARDSMAN COVER 
@ PORTHOS COVER* ®@ NUGGET COVER 
©@ ATHOS COVER @ CLOTH-LINED COVER 


Available in L00¢ 20x26 coated weight to groups | and 2 


and in 852 20x26 coated weight without restrictions. 





UNITED BRAND 





Distributed by 
Leading Merchants 


ren cow" UNITED MFG. CO., Springfield, Mass. 














BOURGES ONE IMPRESSION 
OPAQUE 


Everyday all over America 


Farsons faper 











Ik you use Bourges Method & 
Material (see article) a ° . G2 ° 
zs 1 Speciati Ged tor Modern Siusiness 
Transparent ADHESIVE Ba pound $3.56 
OPAQUE Powde BLACK WHITE AND RED each $2.50 
COPYRIGHTED Confidential INSTRUCTIONS $10.00 
TRANSPARENT Material Prices quoted — is stepping up production. Faster and 
Special FOUNTAIN Pen each $3.70 . ‘ 
OPAQUE Ink 2 ounces $1.00—quart $9.25 better paper work is being turned out 
Items may be purchased separately . . 
POSTAGE FREE for payment with order because these quality papers increase 
TRANSPARENT PRINTING CORPORATION clerical efficiency. 
Laberaters 106) Fifth Ave w York City 11 
BOURGES PRODUCTS id PROCESSES 

















ZINC and 


emote) THE RATHBUNs BIRD CO. hn. 


UNGRAINED— GRAINED — REGRAINED IN BUSINESS SINCE 1898 


grained correctly to your specifications 
.. . for your special requirements MACHINISTS 
We are manufacturers of METAL- 
SHEETS for ROTAPRINT Machines, | For LITHOGRAPHERS—PRINTERS 
| for en 
i cere ses s PLANTS MOVED REPAIR SERVICE 
THE PHOTO LITHO PLATE MACHINES RECONDITIONED 
: 85 GRAND STREET NEW YORK, N. Y 


GRAIN ING COMPANY , Telephone: CAnal 6-4145-4146 
1207-15 S. Highland Ave. BALTIMORE, MD. 


orFser [[)[ [JR PLATES 


For over thirty years our name has been a symbol of the finest offset color 
. ite service. Modern equipment and skilled craftsmen, plus our under- 

anding of every lithogr aphic problem, guarantee intelligent handling of 
your platemaking requirements. Let us quote on your next color job. 


RIGHTMIRE-BERG COMPANY 


GEORGE F. KORT, Pres. 
CHICAGO 7, ILL 

















717-723 SOUTH WELLS ST. 
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Describes Stern Sales Program 

A course of study and a program 
yr training printing and litho sales- 
nen developed and used by Edward 
Stern & Co.. 


tion plant. is described 


Philadelphia combina- 
an article 
‘Raising Boys to be Salesmen.” in the 
August issue of Sales Management. 
The article was written by W. D. 
Molitor, of the Stern Company. Ma- 
jor points covered include intensive 
training in all Stern departments: 
in allied fields of the 
home study 


outside classes 
eraphic arts industries: 
courses in advertising. marketing and 
selling; and the selection of and spe- 
cialization in a particular industria! 


held. 


Covers Small Press Operation 

\ step by step description of the 
operation of the 17 x 22 inch Harris 
offset press comprised a recent issue 
f “Harris Impressions.” a pamphlet 
published monthly by the Harris-Sey- 
hold-Potter Co.. 


page publication also contained a 


Cleveland. The six- 
reproduction of a photograph of the 
press with the various parts identified 
for reference. Steps in operation in- 
cluded setting the pressure of cylin- 
ders, preparing the blanket. putting 
on the plate, caring for the ink foun- 
tain, setting the rollers. installing new 
rollers, setting the feeder. setting the 
erippers, and adjusting the delivery 


mechanism. 


Explosion Damages Plant 
An explosion. followed by a fire. at 
the Continental Can Co.. Baltimore 


August 14, 


metal decorating equipment. damaged 


plant. destroyed some 
other equipment. and broke about 200 
windows. Only a skeleton crew was 
on duty and no one was injured. The 
explosion was said to be caused by a 


cas leak. 


Driscoll Distributes Reproduction 

Pau] Revere’s Ride is the subject of 
the latest in a series of reproductions 
of historical paintings distributed by 
Martin Driscoll & Co.. 


The reproductions are litho- 


Chicago ink 
makers. 


eraphed in four colors. 
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Addressing Machine & Equipment Co. 107 


Aluminum Co. of America.... oe. on 
American Graded Sand Co.... . Aug. 
American Type Founders. ... c- 
DEN aaa cs acne beara krs 10 
Se ree 12 
Baker Reproduction Co............. 114 
Baldwin Paper Co........ . 
Beccard Co., E. B........ . OF 
Bensing Bros. & Deeney............. 112 
imate Bros. Ge... ...0<.. 50050: ~ 
Bingham’s, Sam]. Son Mfg. Co...... 52 
Broadston Litho Supply Corp....... 96 
Brown Paper Co., L. L...... .... 10] 
Bryant Paper Co......... , . Aug. 
Burke & James, Inc..... cere 
California Ink Co.. Inc............. Aug. 
Cantime Co., Martin........... 3rd Cover 
CO MI rs cca dest atcndnebaed 9Y 
Central Compounding Co........... 90) 
Champion Paper and Fibre Co...... 32 
Chapman Elec. Neutralizer Co....... 114 
OS ee ra er a4 
Chillicothe Paper Co... . 20 
Chicago Cardboard Co.. 16 
Chicago Litho Plate Co... 102 
Classified Advertising ... 115 
Coxhead Corp., Ralph © .. 94 
Craftint Mie. Ce........... erry 
Cramer, G., Dry Plate Co........... 58 
Crescent Ink & Color Co. of Penn... 98 
Ye ear ome are 111 
Dayton Rubber Mfg. Co.. The..... 15 
Defender Photo Supply Co.......... 109 
Dixie Plate Graining Co........... . 64 
Driscoll, Martin, Co......... ere: 
Du Pont. E. L., de Nemours & Co.... 68 
Eastman Kodak Co......... eee. 
Esleeck Mfg. Co...... .. June 
Fitchburg Paper Co... . 62 
Pox Hiver Paper Ce. ........... 05.405 (ug. 
Fuchs & Lang Mfg. Co., Div. 

General Ptg. Ink Corp..... Bet. 10 & 11 
CRM Fs Fes oS bie Oa dewda sedan 106 
Gaetjens. Berger & Wirth, Inc....... 102 
General Composition Co............ 108 

Godfrey Roller Co...... raed acer pula 32 
Goerz American Optical Co, C. Po... 110 
Goodyear Tire & Rubber Co... ..... (ug. 
Graphic Arts Corp. .........0.000% 15 
Graphic Associates ..... sven Ae 
Gummed Products Co. . Aug. 
Hammer Dry Plate Co... 106 
Hammermill Paper Co.... 3 
Handschy, A. E.. Co...... coments 92 


Harris-Seybold-Potter Co. 
78 and 4th Cover 


oo oes care wo gccmardca ee 6&7 
Howard Writing Paper Mills........ 19 
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Hunt Co.. Philip A........ seose BOO 
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International Press Cleaner & Mfe. 
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Lanston Monotype Machine Co...... 0 27 
ee ge, er ree 76 
Litho Chemical & Supply Co........ 28 


Lithographic Plate Graining Co. of 


eee reer rere 74 
Litho Equipment & Supply Co....... 98 
ee Le eer re reer 25 
Long Engineering Research Co. 46 & 47 
MacBeth Are sone RE ren 96 
Maklin Lithoplate Graining Co...... 88 
Mallinckrodt Chemical Works. . . 104 
Mead Corp., The.......... nee 
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Miehle Printing Press & Mfg. Co.... 23 
Miller Printing Machinery Co....... 1 
Monad Chemical Co...... 88 
Moore Laboratories ...... 108 
Mounting & Finishing Co..... . we 
a a. | erry 106 
Natl. Assn. of Photo-Lithographers... 24 
National Carbon Company... ..- 104 
Neenah Paper Co........ 50 
Norman.Willets Co. ....... 80 
Northwest Paper Co.. The. 9 
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Oxford Paper Co........ 16 
Paper Sales Corp...... 100 
Parsons Paper Co.... 116 
Phillips & Jacobs..... .. \ug. 
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Pitman, Harold M......... ... 48 
Printeraft: Representatives . 114 
Printing Machinery Co..... 9] 
Progressive Fine Art Co... 109 
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eee eer ee Aug. 
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a ee ee eee rire 30 
Stevenson Photo Color Separation Co. 114 
Strathmore Paper Co............+0. 84 
Texas Offset Supply Co..... . 64 
Transparent Printing Corp..... . 116 
Triangle Ink & Color Co.... . 108 
U. S. Envelope Co........ Aug. 
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_ and was dem loaded dice what he used?” 


SEVEN in the great pastime of African 

Dominoes may mean riches or poverty depend- 
ing on when and where it is rolled . . . advertising 
properly timed and in the right media may pay large 
dividends, reversed the same advertising may be money 
completely wasted . . . advertising products to in- 
dustries or people who never or rarely buy them is 
waste . . . trying to reach too many industries or 
buyers with any one advertisement is usually futile. . . 
it’s the when and where based on facts, not fancy, 
that counts. 


If you would reach the field of Lithography com- 
pletely, direct and at minimum cost . . . we suggest 
that you consider regular advertising in 


MODERN LITHOGRAPHY 
254 WEST 31st STREET NEW YORK 1 


Member, Audit Bureau of Circulation 





TALE ENDS 
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E may be a little late for the 

raspberry season, but neverthe 
less you will notice the fragrance of 
raspberry in the pages of this issue 
If you haven't noticed it, take a sniff 
of this page. It is an experiment with 
Ink-O-Dor, an aromatic product of 
Givaudan-Delawanna, mixed with th 
ink on these pages. To head off any 
disparaging puns, let us say that we 
have already thought of the possibili- 
ties. 

* 

Did you read in a recent issue of 
the Satevepost about the various li- 
thographers who have specialized in 
picture post cards? A two page 
spread of reproductions in color, car- 
ried the article describing the many 
types of post cards, their psychology, 
their popularity. ete. 

. 

General Patton was chasing the 
Germans so fast and so far that it 
was necessary to drop ten tons of 
additional maps to him so he could 
keep track of where he was. Seems 
he ran off all the maps he had with 
him. Couldn't help wondering who 
lithographed those maps of eastern 
France and Germany. 

* 

When the Pacific war gets undet 
way full blast. the Navy's charts. 
counterpart of the Army’s maps. will 
play a big part. The story in this 
issue of how they are produced is 
timely. 

* 

We hear that the Eastern Lithog- 
raphers Association which not so long 
ago had a dozen members now has a 
membership of about 50 firms in the 
New York area. 

* 

Back numbers (even last month’s) 
of Mopern LitHocrapny. are often 
unobtainable, so the only way to be 
assured of receiving every issue is to 
keep your subscription paid up in 
good standing. When you get the 
pink slip notifying you that your 
subscription’s expired, put your John 
Henry on it and send it right back 


with the payment. 


MODERN LITHOGRAPHY 
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PRINTING THAT HELPS carry out the Home-Front Campaigns planned and organized by The 
War Advertising Council in cooperation with OWI and other government agencies—is pcving 
the way for Victory for our armed forces. Specimens are requested by the National War-Theme 
Awards, 345 Madison Avenue, New York 17, N. Y. 

Long after Germany collapses, and even after the Japanese war ends, urgent home-front needs 
arising from the war will call for the continued cooperation of all buyers and producers of printed 
matter. Plan to put a current war-theme campaign message into every piece of advertising. 
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. 
Some who read these lines will remember him—others 
will place him through tradition. He is a fixed character 


in the American background, the itinerent compositor. 


Long before typesetting machines ever clicked he 
would stroll into the printing office from somewhere 
back East, and after an interview with the proprietor 
would take his place at the case. He might stay a few 
weeks or a few months, but he seldom took root. The 
glow of the Western horizon lured him onward. One 
morning he would be missing, and the shop struggled 


on with the fragments of knowledge he left behind. 


NOW AVAILABLE. ( omplete and comprehensive Guide Book 
f Essential Wartime Printing and Lithography. 64 pages (SH 


x 11-) of detailed description and information on every government 
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MANUFACTURERS OF OFFSET LITHOGRAPHIC ¢ LETTERPRESS 
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Chey called him a tramp printer. He was indeed a beloved 
bum, representing one of the fine arts of printing, type- 
setting. He was a fountain of knowledge and experience, 
a living lexicon. He had set books and speeches for the 
mighty. He spread the fine points of a great craft all 


over America. 


The last of his kind has long been dead, but his spirit 
still haunts the shop, and “hand set” still bespeaks 
class in craftsmanship. Such pioneers helped style the 
whole printing business into the sales vehicle 
it has become today. 

public relations problem which can be aided by printed promotior 


We shall be glad to obtain a copy for you . . 
Graphic Arts Victory Committee, 17 East 42nd St., New York Ci 


. or write direct 


HARRIS - SEYBOLD- POTTER: COMPANY 


SEVYEOLD OIVIS.T OR 


DAY tT O N 7, oO H t O 


MANUFACTURERS OF PAPER CUTTERS AND TRIMMERS *KNIFE 
GRINDERS «DIE PRESSES * WRIGHT DRILLS * MORRISON STITCHERS 








